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Getting Started
Strong and consistent content is the key to
generating sales leads. By actively posting
new content at least once per week, you will
stay top of mind with prospects, referral
partners, and current clients allowing for an
influx of leads, referral business, and upsell
opportunities. 

The following pages highlight fifteen content
topics that you can easily implement today.
Each page shows an example from an
industry leader. You will notice that the
examples span various content formats
including social media posts, blog articles,
videos, and webpages. The great thing about
strong content is that it can be repurposed.
Test different formats, track the results and
notice where the strongest ROI comes from.

Happy content creating!



Unpopular Opinion



Share an unpopular opinion you have that is
relevant to your industry and your target

audience. Think about the common rules and
best practices that your target audience follows
and share a tip or strategy that goes against the

grain. Be ready to back up your stance in the
comments as it is possible that people will

disagree with you.

Week 1
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Week 2

Common Sales Question



Think about the sales conversations you have
with prospects. What is a common question that

you receive? Deep dive into that question.
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Week 3

Common Objection



Why don't people buy from you? Think about the
sales you have lost over the past few months and
consider why those prospects didn't sign up and

how you could have recovered them.
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Week 4

Solving the Biggest Pain Point 



Think about what your prospects desperately
need and how you help them get it. Most often,
you are saving them time and/or helping them

generate money.
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Week 5

Meet the Founder(s)



People like to do business with people. Even in
the B2B space, it is important to humanize your

brand, and sharing messages and inspiration
from the founder(s) is a great way to do that.

Share why you started your business and how
you help others succeed.
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Week 6

Customer Success Story



By posting testimonials and stories about the
success you've helped your clients achieve, you

will build extreme trust with your prospects.
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Week 7

Never Do This



Share a common industry practice that you
disagree with and advice your audience to never
do it. Often, these posts can be shocking and off-
putting which results in shares and an increase in
comments and discussion around it. Be ready to

engage with your prospects after posting
something like this as there may be some who

disagree and you'll need to back up your stance
as an industry leader.
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Week 8

Shocking Industry Statistic



Share statistics that align with your mission and
service offerings. Many prospects respond well to
third-party data because it further backs up why

they should work with your company.
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Week 9

External Content Sources to Follow



Don't be afraid to highlight competitors and
industry giants in your content. By posting about

others, you will build trust with your audience.
Being too sales-y and always posting about

yourself can be a turn-off to many people so it is
important to highlight other resources. 

source: kunocreative.com
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Week 10

Promote Your Lead Magnet



Lead magnets require a user to share their email
address in order to access them. This allows you

to build your list of qualified prospects.
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Week 11

Timely Content



Leverage what is happening in the news to
remind your target audience of the benefits of

working with you. Big news is already going to be
top of mind for your prospects so aligning with

that will strongly resonate with them.



This example was posted in October 2021 when
Facebook and all of its platforms (Instagram,

Whatsapp, etc.) went down.
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Week 12

Interview an Industry Leader



By partnering with an industry leader, you are
able to get your content to a broader network
(their followers). This also positions you as an

equal and allows you to provide additional
education and resources to your audience.  
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Week 13

Quiz or Poll



Engage your audience by asking for their opinion
and insights via a poll. Social media platforms

make creating polls simple, however, you can also
create a more robust quiz on your website or

blog to answer a prospect's pain points.
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Week 14

Describe Working Together



Layout the process and timeline of what it is like to
work with your company. This allows prospects to
envision themselves being your client and it calms

any nervous energy they may have.

source: salesschema.com
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Week 15

Recent Speaking Engagement or Guest Blog



Position yourself as a thought leader by sharing a
recent speaking engagement or contribution to

an industry blog. 
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Outsource Your 
Content Creation

Let me fill you in on a little secret.



All of the top agency owners and consultants
outsource their content creation. If posting
fresh content at least once per week feels

overwhelming to you, that is totally normal.



Focus on your clients and business needs and
outsource content creation to the experts at

Jasz Rae Digital. We deep dive into your
business and target audience and create

content that engages and converts.



Apply to work with our team today:
https://www.jaszrae.com/work-with-jasz-rae-

digital
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https://www.jaszrae.com/work-with-jasz-rae-digital

