
With zapfloor, La Grand Poste built an 
environment in which user experience is pivotal.

Zapfloor acts as the central nervous system for 
La Grand Poste’s own ecosystem of applications. 
Thanks to a complex and deep API, everything 
can be interacted with from the convenience of a 
self-managed mobile app.

How La Grand Poste 
created a seamless user
experience
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• Zapfloor functions as the central ner-

vous system that connects most of 

La Grand Poste’s applications

• Services went live in March 2021 

• Seamless integration with La Grand 

Poste’s mobile app

• Over 8000 m2 of various spaces 

managed with zapfloor

• Over 160 active users in less than six 

months



About La Grand Poste

Objectives for zapfloor and 
La Grand Poste

La Grand Poste is an innovative hub for entrepreneurs, 
students, and creatives alike. The name ‘La Grand Poste’ 
is derived from the historical building in which the hub is 
based, which originally served as the headquarters for 
Liège’s postal services. This unique location spans over 
8000 m2 and offers bookable coworking spaces, meeting 
rooms, private and dedicated offices, as well as a 1200 m2 
food market, an operational tv studio, and a brewery.

Originally, La Grand Poste needed a booking system for 
their meeting rooms. This evolved to include hotdesking 
as well as numerous deep integrations with a multitude of 
hard- and software.

What is unique to La Grand Poste’s setup, is that they use a 
self-built application as their front-end. This means end-us-
ers only see La Grand Poste’s user interface and don’t need 
a zapfloor login.

La Grand Poste needed a system that could handle all 
back-end operations such as hotdesking and meeting 
room booking, as well as making sure all integrations work 
smoothly with the self-managed app. 

For their hotdesking, one of the requirements was that differ-
ent access profiles could be setup per member. For example, 
a company renting a private office at La Grand Poste should 
be able to have only a select number of employees be able 
to book a spot in their private office, while other employees 
should exclusively be able to book a seat in any of the open 
spaces.

The credit system is a crucial part of La Grand Poste’s user 
experience. They needed this sytem to be directly integrated 
with our contracting module. That way, La Grand Poste staff 
could 
allocate a set amount of credits to users depending on their  
contracts. When these credits expire, users should still be 
able to book facilities and be automatically billed accordingly. 

La Grand Poste wanted to build a gamified credit system. For 
example, users should be able to earn credits by booking a 
certain amount of facilities or by booking a certain meeting 
room.

Another important objective for La Grand Poste was having  
consistent support from zapfloor. Since La Grand Poste uses 
their own app, end-users don’t have a direct line of contact 
with our Customer Success team. This meant La Grand 
Poste would have to handle most tickets internally. As such, 
they needed extensive onboarding to prepare themselves for 
handling tickets. They also needed to be able to call on us for 
assistance with more complex situations.
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Solution implementation

The colaboration between La Grand Poste and zapfloor began 
in early 2019. Back then the scope for the project wasn’t quite as 
extensive as it has become today. La Grand Poste was looking for 
a system to help manage their meeting room bookings. We gladly 
provided just that.

Soon after, however, it became clear La Grand Poste’s ambitions 
stretched further. They wanted to offer an ultimate user 
experience to their members. During the course of 2019 and 2020 
we sat down together and discussed what could be done in order 
to realize just that.

As La Grand Poste uses their own application, zapfloor’s role was 
not to be their front-end, but rather their back-end which ensures 
their app works as smoothly as possible. We worked on setting up 
integrations with all the hard- and software they were using and 
planned on using in the future.

This was by no means an endeavor we did by ourselves, as we 
worked in close tandem with their own development team. 
Constant and clear communication was key. We made sure to 
offer timely and constructive advice for both technical solutions as 
well as strategic routes to take.

Early 2021 we started onboarding La Grand Poste’s staff. At the 
end of the first quarter La Grand Poste went live, with its first 
customer moving in in the month of March.
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How zapfloor works 
for La Grand Poste

Less than five months after their initial launch, La Grand 
Poste boasts over 160 active users. They estimate to wel-
come 500 more by 2022, with plans on expanding to more 
buildings.

Zapfloor is there to support La Grand Poste in this steady 
growth and continues to ensure a smoothly working plat-
form for all of their users.

Via our API, we have currently set up integrations with Paper-
Cut, SALTO KS, Outlook, Fonzer and Radius. All of which are 
used extensively on a day-to-day basis.

Perhaps the most crucial component to our collaboration is 
the hands on support we offer to La Grand Poste’s staff. 

Gregory Van Ass, IT manager and Executive Advisor at La 
Grand Poste had this to say about us: “Zapfloor is a very innovative and open-minded partner 

for our real estate projects.  Thanks to their customer 
success program and their R&D team, we were able to 
implement the smart building/co-working solution we 
had in mind.”



La Grand Poste 
after using zapfloor

GET IN TOUCH

Zapfloor functions as the central nervous system 
that connects all of La Grand Poste’s applications

Seamless integration with La Grand Poste’s mo-
bile app

Extensive hands-on support and onboarding

Close collaboration between both companies

Over 8.000m2 of various spaces managed with 
zapfloor

Over 160 active users in less than six months

https://www.zapfloor.com/bookademo

