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INSURANCE MARKET ANALYSIS // OVERVIEW: INTRODUCTION

VERVIEN

INTRODUCTION

As we’ve adapted to living through a global pandemic, new and emerging search trends have appeared --
revealing insights that Insurance companies should be mindful of.

The Seer Team set out to understand how search demand trends within the Insurance industry have
fluctuated since 2020, including:

o How is the industry trending in search volume in 2020 vs 20217
« Are certain categories of keywords trending higher or lower than others?
o Does seasonality affect the industry? What about locales?

Our goal was to provide insights into consumer trends that Insurance companies can leverage
when planning where to focus marketing dollars and online initiatives in the immediate future.
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INSURANCE SEARCH TRENDS // EXECUTIVE SUMMARY

LREGUTIVE SUMMARY

In a tumultuous year for many sectors, the Insurance industry experienced a severe decline in
consumer-driven demand, with average monthly searches down -27% (-89M total) YoY.

Despite the increased risk aversion and desire for certainty during the pandemic, Americans sought
Personal and Commercial Insurance at a lesser rate than last year.

CATEGORIES WITH THE STEEPEST DECLINE IN DEMAND YOY:
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However, as the COVID-19 crisis abates, demand for educational-focused queries (i.e. questions about
Insurance) is starting to pick back up -- growing +5% YoY.

This uptick in research behavior signals a potential for oncoming business growth as users begin to re-
evaluate the options available to them.
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LREGUTIVE oUMMARY

CONTD.

CATEGORIES WITH THE HIGHEST INCREASE IN DEMAND YOY:

== COPAYS & DEDUCTIBLES em= GENERIC es REAL ESTATE e TRAVEL
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Notably, the categories in which consumer demand is increasing don’t directly align with those that saw the
most significant drop throughout the past year.

It's evident that consumer demands have categorically shifted throughout the pandemic, and will continue
to do so as the country continues to shift spending behavior in response to the evolution of the pandemic.
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(EY HINDINGS

OVERALL TRENDS

When considering consumer behavior for this analysis, it was defined on one hand by stay-at-home orders and
economic uncertainty caused by job loss. On the other hand, many individuals bought new homes or relocated
outside of the city, capitalized on historically low mortgage rates, as well as prioritized their family's long-term
financial stability.

With fewer individuals looking for offerings related to quotes on insurance for cars and online auto insurance --
general research searches dropped -28% (-31.6MM searches) vs. the previous year.

Similarly, interest in new or updated car insurance decreased -23% (-26.1MM searches) YoY, as more
individuals stayed home. Although with many Auto Insurance companies offering rebates/refunds on premiums
due to customers driving less, Auto Insurers saw increased customer loyalty. This was reflected in -7% fewer
searches YoY (-2.1MM) with intent to switch and/or cancel car insurance.

As mortgage rates plummeted, and desire to move out of heavily populated cities in response to COVID-19 crisis
skyrocketed, Real Estate and Rental Insurance benefitted from relatively consistent demand throughout the

year -- which is a significant anomaly within the Insurance industry.

These patterns are directly reflected in the consumer behavior seen in the Insurance sector.
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CATEGORY TRENDS

AVERAGE SEARCH VOLUME BY INSURANCE CATEGORY:

Category May June July August September October MNovember December January February March April
. 2020 2020 2020 2020 2020 2020 2020 2020 2021 2021 2021 2021
Boat Insurance 4598% 5194% 4297% 1664% -1367% 2607% 1127%
Business Insurance 953% 745% -533% -4.06% 511%  -028% 0.91% -2.63% 13.40%  -408% 11.33% 12.83%
Car Insurance 053% 382% 281%  033% 470% -1.18% 6.01% 6.08% -0.00% 976%  837% -0.30%
Construction Insurance 760% -261% -163% -158% 279%  047% 17.69% 7.80% 675%  695%  -397% -1074%
Copays & Deductibles 2345% -972%  -2090% -1682% -0.90% 413% 3.95% 17.94%  27.42%  3380% 11.69%
Cyber Insurance 3025%  3433%  3252% -2980% [NNGATETE  -1939%
Dental Insurance 1932% -870% -398% -979% -1265%  1.14% 0.49% 0.98% 19.82% 813% 1750%  6.37%
Energy & Renewable Insurance | -13.41% -12.03% -154%  2.30% £528%  167% -9.90% 9.33% 473% 1067%  7.07%  6.40%
General Liability 1197% -733% -247%  -485% 412%  -337% 718% 18.69% -023%  -3.02%  1394% 11.91%
Generic - Insurance 1888% -930% -392%  -692%  -1105% -760% 7.39% -3.74% 16.79% T65%  1514%  2923%
Health Insurance 218% 025% -086%  -133%  -1536%  683% 2.90% 6.24% 360% -1071%  833%  -2.07%
Home Insurance 43.43% 1242% -507% -1.50% 164%  1.17% -0.06% 215% | -13.79%  -2449%| -1.84%  -6.46%
Insurance 7.02%  0.82%  173%  0.08% 230%  0.14% -6.87% -7.56% 921%  -534% 1292%  5.84%
Insurance Brands 1166% -3.93%  0.82%  153% 163%  0.19% -7.85% -4.49% 9.46%  -2.01% 1267%  6.88%
Insurance Claims 6.85% -3.19% -0.11%  155% -169%  0.60% 1.68% -3.84% 0.34%  -341%  6.49%  9.12%
Insurance Cost -1.58% -4.44%  033%  -4.4T% 589% -491% -8.40% -3.29% 8.25%  -250% 17.68%  9.24%
Insurance Coverage 1.31%  6.35% -071%  -3.86% -441%  0.13% -1.29% -2.46% 595%  -120% 13.50%  8.03%
Insurance Research 0.59% -10.29% -601% -7.91% 071%  3.85% -3.90% -2.86% 10.08% 0.66%  1362%  4.06%
Life Insurance -1031%  -952% -002% -529% 534%  -349% -8.88% -5.19% 14.18% 6.71%  1681% 10.34%
Manufacturing Insurance 295% 065% -630% -629% -199%  6.12% 0.10% 0.50% 324%  -389%  648% -157%
Motorcycle Insurance 2824% 2516% 1927%  723% -3.89% [ 21.10% SEE0EEE ) 2758% 2444% 37 17%  3673%
Pet Insurance 288% -203% -201% -0.09% 478%  856% -551% -5.25% 124%  789%  401%  131%
Real Estate Insurance -415% -568% -181% -121% 110% -343% -11.38% -7.96% 11.27% 106% 1575%  8.65%
Rental Insurance -424%  839% 2183% 1891% -160% -B89%  -1887%  -16.09% -828%  -584%  546%  9.22%
Small Business Owner's Policy | -16.20% -1332%  962% -414% 596%  -7.49% -8.80% 2.52% 2665%  203% 1125%  3.85%
Surety Bonds -437% -819% -301% -530% T66% -312% -1272% 2091% 1479%  -359%  11.03%  122%
Technology Insurance 1327% 223% -180% 1254% 529%  -632% 13.55% 8.14% 219% | -1823%  -925% -17.22%
Transportation Insurance -482% 063% 936%  7.54% 265%  -2.34% -4.03% -4.89% 221%  -898%  627%  169%
Travel Insurance 857% 063% -009% -431% -801% -696%  -1084%  -10.01% 171%  -200% 2089% 27.56%
Workers Compensation 213% -005% 314%  1.19% 092%  213% 970%  -10.99% 017%  -333% 1236%  6.62%

Search Volume is below the Search Volume is above the

Yeany average Yeanly average

At a high level, seasonality impacts boat and motorcycle insurance the most. Since these categories are
impacted by cold weather periods, demand tends to peak at the onset of summer in May through August.

Another category with significant seasonality trends is cyber insurance -- experiencing high demand
throughout the holidays (October through December).
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CATEGORY TRENDS CONTD.

As people were at home due to COVID, there was less of a need to drive and insurance wasn’t as top of mind
as people prioritized their financial situations.

Insurance Research (-28% | -31.6M MSV) and Car Insurance (-23% | -26.1M MSV) terms suffered the biggest
declines YoY by total MSV.

KEYWORDS CONTRIBUTING TO THE YOY DECLINE:

Query MSV YoY % MSV YoY #
quotes on insurances for cars -32% -138K
individual health insurance -65% -48K
online auto insurance -77% -43K
insurance agents -32% -35K

Real Estate Insurance (+1.0 % | +14k MSV) and Rental Insurance (-1.0% | -6k MSV) remained consistent YoY
despite the overall market decline. This correlates with the real estate market doing well and interest rates
lowering during the pandemic.

KEYWORDS THAT REMAINED CONSISTENT YOY:

Query MSV YoY % MSV YoY #

what renters insurance covers +97% +2K

renters insurance cost average +22% +530
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SEASONAL TRENDS

Increased demand for travel insurance, insurance brands, and generic insurance terms in early 2021 shows a rebound
from the start of COVID.

These spikes validate that the market is beginning to bounce back from initial COVID implications as prospective buyers
are researching their options and looking to travel as reopenings lift nationwide bans and restrictions.

CATEGORIES WITH SPIKES IN SEARCH DEMAND:

Category MSV YoY % Month
Travel Insurance +55% April 2021
Insurance Brands +54% April 2021
Generic Insurance +44% April 2021

While seasonality still played an expected role in shifting demand throughout the year, a few categories stood out as
their growth contrasts the overall downward trend in demand for Insurance.

OUTLIER CATEGORIES THAT OVER-INDEXED IN DEMAND:

Category MSV YoY % Month
Copays & Deductibles +34% March 2021
Travel Insurance +28% April 2021
Business Insurance +13% April 2021

Life Insurance +10% April 2021
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SEASONAL TRENDS CONTD.

Across the board, educational-focused queries (i.e. questions) declined slightly (-5% YoY) with demand ramping up in
2021 as people look for a fresh start.

AVERAGE SEARCH VOLUME FOR "QUESTIONS" BY CATEGORY:

May June July August  September October MNovember December January February March April
2020 2020 2020 2020 2020 2020 2020 2020 2021 2021 2021 2021

Boat Insurance 18.40% -19.51% 6.21% 14.72%
Business Insurance 160% -147% -060% -559% T67%  -556% 776%  -11.23% 047%  -329%  1097% | 31.06%
Car Insurance 525%  014%  378%  1.97% -326%  -3.03% -9.35% -3.23% 163%  3.07% 1203%  763%
Construction Insurance 561% -483% 265%  5.83% -3.30%  -5.60% T.74%  A7.42% 3.77%  -13.18% B3R -11.59%
Copays & Deductibles [-2860% -2568% -1350% 2210%  -18.09% -0.72% 6.07% 5.10% 2252%  30.38%  3429% 10.33%
Cyber Insurance -477%  -17.09% -1.41% -10.71% 235%  467% 0.43% -5.82% 1153%  200%  973%  9.08%
Dental Insurance 19.24% 6.77%  287%  -0.02% 221%  1.79% -1.05% -3.63% 10.81%  0.97%  961%  8.83%
Energy & Renewable Insurance | -4.11% -1629% -1248%  -7.18% 569%  281% 0.71% 0.58% 415% | 2824%  272%  655%
General Liability 1237% -13.06% -873% -852% -1.84%  043% -1393% -7.28% 1212%  712%  2642% 1965%
Generic - Insurance | 2867% -1737% -1033% -848% -1539% -966% -7.00% -5.44% 2599%  1808%  1457%

Health Insurance 2248% -2225% -1467% -1396% -6.97%  10.18% 10.20% -0.18% 253%  1310% 2653% 17.96%
Home Insurance 2148%  748% -190% -0.31% 1.06%  178% 780%  -1351% 672%  -5.05% 150%  1.98%
Insurance -1355% 287% -046%  -3.44% 3.02%  1.07% -357% -6.58% 295%  -063% 1453% 1558%
Insurance Brands [(=30080%  -19.27% -1459%  -6.25%  -18.96% -16.07%  -13.94% -4.88% 30.33% 2262%  17.43% [N54138%]
Insurance Claims -13.93% 7.17% -3.30%  -3.76% -228%  4.10% -0.49% -3.97% 163%  0.30%  643% 23.04%
Insurance Cost -1295% -10.12%  584%  -886%  -1399% -1290%  -16.15% -9.79% 13.38%  1410%  2632% 36.82%
Insurance Coverage -11.35%  -911%  -394%  -546% -3.46%  1.76% -0.42% -0.97% 706%  067% 1385% 11.35%
Insurance Research 565% -6.84% -4.03%  7.26%  -10.02% -9.34%  -15.09% = -12.14% 2246%  13.21%  2225% 12.47%
Life Insurance 931% -892% -142%  -400% 638% -211% -6.49% -6.00% 13.00%  815%  11.70% 11.79%
Manufacturing Insurance -428% -1487% -1759% -1516% -330%  17.69% 13.03% 17.39% 12.95%  16.68%  -862% -13.93%
Motorcycle Insurance 18.83% 1539%  9.44%  4.65% 217%  -10.08% [ 27.72% S3327%  1851% -15.76%  29.33%  29.85%
Pet Insurance 225%  248%  922%  478% -255%  301%  -1050%  -10.70% 300% 696%  716%  483%
Real Estate Insurance -16.55% -13.81% -842%  015% -492%  -487% -7.59% -5.99% 2161%  702% 1751% 1586%
Rental Insurance 240%  376% 1330%  9.82% 795%  900%  -1633%  -1439% 286%  -125%  1228% 1503%
Small Business Owner's Policy | -13.63% -2096% -1413%  -9.23% 860%  546% -5.22% -5.29% 2115%  922% 1316% 10.87%
Surety Bonds -352% -7131% -811% -8.80% -966% -225%  -10.94% -7.54% 1120%  1350%  2435%  9.06%
Technology Insurance 964% -17.99% 17.34%  739% | 3477% 532% -379%  -11.03% 19.08%  977%  -350% -13.03%
Transportation Insurance 1275% -8.86%  060% -3.16% 577%  -0.14% -9.94% -8.23% 1315%  570%  1443% 1496%
Travel Insurance -10.04% -2.99% 6.90%  -953%  -13.52% 936%  -11.31%  -13.77% 0.83%  -1.04%  22.38%

Workers Compensation 002% -203%  187%  -2.24% 1.79%  174% 1.71% -5.97% 020%  -195%  447% 1342%

Search Volume is below the Search Volume is above the
Yearly average Yearly average

TOP QUESTIONS BEING ASKED ABOUT INSURANCE:

MSV YoY % MSV YoY Volume
how to get affordable health insurance +1,572% +83K
what is the deductible in health insurance +713% +195K

what is open enrollment for health

. +146% +123K
insurance 2021 6% 3
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NATIONAL TRENDS

HIGHEST SEARCH VOLUME ~ ’

Kansas North Carolina South Carolina

P34

Georgia Indiana Michigan New York

MEDIUM SEARCH VOLUME

MSV YoY % MSV Volume YoY %
Midwest 45.9M -30% -19.8M
Northeast 41.8M -30% -17.7M
South 91.8M -28% -35M

West 59.4M -22% -16.7M
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REGIONAL TRENDS - NORTHEAST

There are an estimated 41M organic searches in the Northeast region each month, the smallest amount of the four
major regions.

However, this region had the greatest number of categories that increased YoY. High interest topics relate to rentals,
security, and claims.

This region is where Generic Insurance interest peaked (+25%) across the four regions.

This is the only region where Insurance Brands search demand increased YoY, an indicator that search interest for
insurance is on the rise and top of mind for people.

10 CATEGORIES INCREASED YoY 20 CATEGORIES DECREASED YoY

MSV MSV%A  MSV Volume MSV% A  MSV Volume

YoY AYoY YoY AYoY
v -~

Copays & Deductibles 35,370 Home Insurance 1,985,150

Dental Insurance 222,740 Insurance Research 14,799,010

Generic - Insurance 452,330 Technology Insurance 895,730 -475,301

Travel Insurance 54,800 Health Insurance 1,548,020 -786,964

General Liability 95,170 6.06% 5,435 Manufacturing Insurance 492,800 247276

Insurance Brands 2,438,830 5.69% NG Construction Insurance 668,700 -269476

Rental Insurance 102,650 401% 3,956 Car Insurance 14.819.080 -24.18%

Energy & Renewable 158,360 3.20% 4903 Boat Insurance 16,470 -21.32% -4,464

Insurance ) Cyber Insurance 240,070 -19.96% -59,871

Workers Compensatlon 129,120 2.83% 3.557 Pet Insurance 2,569,710 -15.79% —481,910

Real Estate Insurance 254,410 0.26% 665 Insurance Coverage 461,650 14.82% -80,296
Small Business Owner's 248,680 -8.85% -24,152
Policy
Business Insurance 103,760 -8.78% -9,991
Motorcycle Insurance 29,960 -7.49% -2,426
Life Insurance 409,970 -6.32% -27.681
Transportation Insurance 1,818,210 -6.25% -121,287
Insurance Cost 1,107,350 -4.91% -57,239
Insurance Claims 62,910 -3.18% -2,066
Insurance 4,430,620 -2.04% -92,199
Surety Bonds 534,470 -0.73% -3,913
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REGIONAL TRENDS - MIDWEST

There are an estimated 45M organic searches in the Midwest region each month, but this region had the fewest number
of categories that increased YoY.

High interest topics relate to rentals, calculators, and management. The major topic declines in this region relate to
health, rates, and application.

Health insurance providers in this region should consider speaking to general insurance questions and provide
information related to cost as Copays & Deductibles increased the most YoY (+29%)

Top Search Terms (Health, Rates & Application) MSV YoY % MSV Volume YoY %
individual health insurance -59% -8.1K
qguotes on health insurance -51% -7.1K
rates for life insurance -75% -4.6K
4 CATEGORIES INCREASED YoY 26 CATEGORIES DECREASED YoY
MSV%A |MSV Volume MSV %A  MSV Volume
AYoY YoY AYoY
-
Copays & Deductibles | Home Insurance 2,020,080 -2,759.411
Generic - Insurance | 1 Technology Insurance 1,007,900 587,127
Dental Insurance | 255360 11.89% Insurance Research 15,472,590
Travel Insurance | 45030 6.26% 2,653 Cyber Insurance 436,700 225534
Health Insurance 1,866,270 -961,123
Construction Insurance 757,170 -328,642
Car Insurance 16,983,620
Boat Insurance 16,580 -25.09% -5,554
Manufacturing Insurance 635,980 -21.72% -176,498
Pet Insurance 2,650,950 -20.47% -682.391
Insurance Coverage 417,610 -15.97% -79,368
Motorcycle Insurance 37,470 -12.26% -5,237
Transportation Insurance 2,088,670 -11.50% -271,478
Small Business Owner's 291,740 -9.22% -29.635
Policy
Insurance Brands 2,398,430 -8.02% -209,119
Insurance Claims 77,520 -T.43% -6,224
Business Insurance 108,370 -5.42% 6,211
Insurance 5,194,670 -5.29% -290,217
Rental Insurance 110,100 -4.81% -5,560
Life Insurance 444 000 -4 .80% -22.408
Workers Compensation 105,650 -4.57% -5,062
Insurance Cost 1,339,110 -4.14% -57,891
General Liability 99,220 -3.88% -4.009
Surety Bonds 494720 -3.19% -16,322
Energy & Renewable 228,600 -1.61% -3,754
Insurance
Real Estate Insurance 385.740 -1.42% -5.562
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REGIONAL TRENDS - SOUTH

There are an estimated 91M organic searches in the South region each month, the highest of the four major regions.

Copays & Deductibles interest peaked the most (+41%) across the four regions.

Top Search Terms (Copays & Deductibles)

MSV YoY %

MSV Volume YoY %

are hsa contributions tax deductible

what medical expenses are tax deductible

what is a high deductible health plan

9 CATEGORIES INCREASED YoY

Copays & Deductibles
Energy & Renewable
Insurance

Generic - Insurance
Dental Insurance
General Liability
Travel Insurance
Business Insurance
Surety Bonds

Real Estate Insurance

MSV MSV % A

MSV Volume

YoY AYoY

79.050
681,990

1,114,450 9.61%
550,730 6.76% d
238,120 5.87% 13,199
96,000 5.15% 4,706
228,710 4.34% 9520
999,790 2.38% 23,282
542050 0.53% 2,865

+239%

+222%

+167%

+240

+1K

+700

21 CATEGORIES DECREASED YoY

Pet Insurance
Health Insurance
Technology Insurance
Construction Insurance
Boat Insurance

Home Insurance

Cyber Insurance
Insurance Research

Car Insurance
Manufacturing Insurance
Life Insurance
Insurance Cost
Insurance Coverage
Insurance
Transportation Insurance
Workers Compensation
Motorcycle Insurance
Rental Insurance
Insurance Claims

Small Business Owner's
Policy

Insurance Brands

MSV%A  MSV Volume

YoY AYoY

5,022,930

6,150,710 -3,913,22
1,940,330 -1,224,76t
1,412,270 -887,33¢

43,060 -2217!
3,745,110 -1,867,42

795,100 -34517:

31,042,750

32,085,020
1,124,610 -102,97
908,320 -7.90% -77,95.
2,856,830 -6.11% -186,05!
889,930 -4.22% -39.23
11,151,300 -4.18% -486,81
4,062,330 -4.16% -176,32¢
213,950 -3.99% -8,89.
69,850 -3.19% -2,29¢
247170 -2.28% -5,77¢
158,600 -2.03% -3,28:
587,500 -0.89% -5,30°
5,659,110 -0.20% -11,05(
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REGIONAL TRENDS - WEST

There are an estimated 59M organic searches in the West region each month, the highest of the four major regions.

Copays & Deductibles interest peaked the most significantly of any category (+36%) in this region.

9 CATEGORIES INCREASED YoY

Category

Copays & Deductibles
Generic - Insurance
Travel Insurance
Dental Insurance
Energy & Renewable
Insurance

Real Estate Insurance
General Liability
Rental Insurance

MSV MSV%A |MSV Volume

YoY AYoY

69,430 18,223
720,800 - 131500

72310 15.15% 9513
296,680 8.36% 22,878
363.620 7.27% 24,649
391,830 3.78% 14,285
180,550 2.28% 4,022
162,160 0.76% 1222

21 CATEGORIES DECREASED YoY

Construction Insurance
Home Insurance
Technology Insurance
Health Insurance

Car Insurance

Boat Insurance
Manufacturing Insurance
Insurance Research
Insurance Cost

Pet Insurance

Business Insurance
Cyber Insurance
Transportation Insurance
Life Insurance

Workers Compensation
Insurance Claims

Small Business Owner's
Policy

Insurance

Insurance Coverage
Insurance Brands
Motorcycle Insurance
Surety Bonds

MSV%A  MSV Volume
YoY AYoY

969,320
2,288,730
1,364,550

-2,069,631
-1,640,005
-772,458

2,331,570 -34.69% -1,238,627
21,318,460 -2322%
18,220 -20.14% -4596
710,970 -16.48% 140,269
20,461,130 -15.10% | 23,640,055
1,695,590 14.47% -286,910
3,828,760 -13.60% 602,827
132,670 13.49% -20,691
592,090 12.49% -84528
2,863,620 12.30% -401,764
440,020 -10.52% 51,725
160,520 10.20% 18,241
87,940 9.22% -8,936
365,650 9.13% -36,718
6,408,950 -9.07% 639,633
617,630 557% -36,437
2,675,920 -3.46% -95,878
50,970 292% -1,536
775,700 1.37% 10,772
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WHAT CAN INSURANCE MARKETERS DO NOW?

From this analysis, as expected, we found that COVID caused a significant decline in average monthly search
demand for the Insurance industry.

While seasonality still played a role in some of the expected insurance sectors -- there were notable shifts in
consumer behavior related to Insurance categories more reflectant of the times.

However, while demand is now starting to rebound across the board for Insurance in 2021 -- we're seeing that
the categories of interest and intent for people searching are different now than they once were.

As a result, marketers in the Insurance industry must be aware of changing trends and
how to leverage them from a digital perspective:

1) Consider aligning your marketing calendar to the month’s where regional demand is highest in
order to capture people that have Insurance top of mind.

2) Make sure your website is optimized with highly detailed information that answers all FAQs to
remove friction for users.

3) Prioritize giving users the autonomy and power to easily manage their account, policy, etc. to
build their trust and ultimately improve your relationship with them.



https://seer.is/3x7M1vM
https://seer.is/3l7RyjD
https://seer.is/3zy7L5w
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METHODOLOGY

Seer’s Insurance Task Force pulled roughly 459k unique terms related to the Insurance industry and ran
them through Google Keyword Planner to obtain Monthly Search Volume (or "MSV") for May 2020 through
April 2021 (12 months).

We then grouped each keyword into a total of 28 categories* — analyzing the data by Category as well as
at the Regional/State level.

search terms total MSV MSV YoY MSV volume YoY

Categories Analyzed

Boat Insurance Health Insurance Motorcycle Insurance
Business Insurance Home Insurance Pet Insurance
Car Insurance Insurance Real Estate Insurance
Construction Insurance Insurance Brands Rental Insurance
Copays & Deductibles Insurance Claims Small Business Owner Policy
Cyber Insurance Insurance Cost Surety Bonds
Dental Insurance Insurance Coverage Technology Insurance
Energy & Renewable Insurance Insurance Research Transportation Insurance
General Liability Life Insurance Travel Insurance
Generic Insurance Manufacturing Insurance Workers Compensation

*NOTE: Keywords can fit into more than one category (e.g. "cost of car insurance"
would be in both Car Insurance and Insurance Cost).
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METHODOLOGY CONTD.

DATA DEFINITIONS

« MSV: Average Monthly Search Volume over the 12 months included in the dataset
» YoY Volume: The volume of average monthly searches was the difference between the

12 months in the data set and the prior 12 months.
» YoY % Change: The % change between the Average Monthly Searches from the 12

months in the data set and the prior 12 months
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Looking for a data-driven digital marketing
partner to grow your online presence?
Learn more about the services we offer at:

www.seerinteractive.com

Join a community of data-driven marketers:

Subscribe to Newsletter

Follow Seer on Twitter

Connect with Seer on Linkedln

Follow Seer on Instagram



https://seer.is/3kXk8E5
https://seer.is/3zBemvZ
https://twitter.com/SeerInteractive
https://www.linkedin.com/company/seer-interactive/mycompany/
https://www.instagram.com/seerinteractive/

