
THE PROBLEM: 

The Window Depot has long been an 
established brand in Tucson, AZ. It opened in 
2002 and started the process of changing the 
way America buys windows, offering the lowest 
price and the best service of any store in town. 
It didn’t take long, in fact, before The Window 
Depot’s customers were asking the company to 
expand to more than just windows.

Now, the company prides itself on being “More 
Than a Window Store.” It stocks a wide range of 
products: windows, doors, skylights, molding, 
granite and quartz countertops, locks, sinks, and 
more. The company also offers special order 
bathroom and kitchen cabinets, doors, windows, 
and other important home improvement 
products at its current locations. Throughout 
Tucson, The Window Depot customers rely on 
the store to meet their home renovation needs. 

The company wanted to duplicate its success  
in Phoenix. 

In 2017, The Window Depot expanded from one 
location to two in Phoenix. The company needed 
a partner that would help increase foot traffic into 
the new location. The Window Depot is already 

a popular choice for local house flippers, but the 
company wanted to build awareness among DIY 
homeowners looking to remodel their homes.

The company’s goals and objectives for their ad 
campaign included increasing foot traffic to the 
new Phoenix location, building brand awareness 
with homeowners, and communicating the 
factors that differentiated them from their 
biggest competitor, Home Depot. 

 “The team at Arizona’s Family Marketing came in 
and told us everything they could do for us, and 
we believed in them. Everything they said would 
happen, has happened for us and more,” says 
Ron Hess, President of The Window Depot.
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THE SOLUTION: 

In conjunction with the client, our production 
team developed a :30 Window Depot 
commercial utilizing drone footage on-site 
to highlight the enormous in-stock products 
available. This spot worked in tandem with a 
:15 Milgard co-op spot to help drive credibility 
and sales specific to that brand. The commercial 
schedule focused on the late week, Wednesday 
through Friday programming in order to drive 
weekend store traffic. Homeowners and home 
flippers alike are most likely to head into the 
store for their home renovation needs over the 
weekend, so this focus was critical for the brand. 
The programming selected was geared towards 
adults thirty-five and older, who are most likely to 
have the disposable income needed to renovate 
their homes or to flip properties. 

 After a successful year of broadcast TV only on 
both KTVK and KPHO, the client added OTT and 
targeted digital to the mix to specifically target 
homeowners interested in DIY & remodeling 
projects within the zip codes around their 
locations. A layer of retargeting was also included 
to continue to serve ads to users who already 
expressed interest in their products by visiting 
the company’s website.

“Arizona’s Family Marketing has done great 
commercials for us, far superior to others we’ve 
done with other stations,” notes Ron Hess. This 
continued commitment to quality and success is 
what helps the Arizona’s Family Marketing team 
stand out from the crowd and create higher 
degrees of overall advertising success for our 
partners. 
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https://www.youtube.com/watch?v=H6tZDKtjSeQ&feature=youtu.be


THE RESULTS: 

The Window Depot continues to hit record-
breaking sales month after month. Not only 
has traffic to their physical location increased, 
but they have also seen substantial growth 
with their online store, as well. The Window 
Depot more than doubled sales at the new 
location within just 7-8 months. These sales 
have stayed strong and even continued to 
grow throughout the advertising campaign. 
Because of this success, The Window Depot 
has been able to maintain its focus on growth 
and expansion. 

“Arizona’s Family Marketing has worked so 
hard for us, and the follow-up has always been 
great. They have learned what we like, and that 
translates. People often come into the store 
and want to sell us advertising, but they don’t 
understand us, what we do, and what we are 
looking for,” Ron shares. “A family member of 
mine who works high up in advertising for a 
major network saw our commercial and was 
so impressed. She said that our commercial 
looked more professional than others she’s 
seen. Arizona’s Family Marketing’s production 
team is superior and creates some of the most 
professional commercials in the market.” Not 
only does The Window Depot appreciate 
the continued effort of the Arizona’s Family 
Marketing advertising team, but they also 
appreciate the fact that Arizona’s Family 
Marketing understands the specific needs of 
local business and is able to adapt to its needs, 
rather than trying to force the client into a 
specific box. Thanks to this focus on the client’s 
specific needs, Arizona’s Family Marketing 
has been able to deliver the ROI that The 
Window Depot was hoping for throughout the 

campaign. 
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