
THE PROBLEM: 

Larry H. Miller Hyundai Peoria is the highest-
volume Hyundai dealer in Arizona. The 
dealership also ranks #1 in U.S. Hyundai 
customer satisfaction. They strive to do good for 
the community every day: not only delivering 
a high standard of customer care, but also 
ensuring that the dealership consistently gives 
back to the community. The dealership is one 
that truly exemplifies these virtues. “We’re a great 
place to work for and buy from,” says Rick Trinkl, 
General Manager of Larry H Miller Hyundai 
Peoria and Larry H Miller Genesis Peoria. “We 
wanted to tell this story to the marketplace.”

The challenge, however, is that the dealership 
had been doing its marketing the same way 
for years. While it had a high level of sales, the 
team at the dealership wanted to increase its 
reach and get the word out about its impact on 
the community as a whole. Their challenge for 
their media vendors? To come up with a unique, 
attention-catching way to tell their story in 2020. 

Their goals included:

•   Keeping the sales message front and center, 
complete with up-to-date offers, without 
being too “salesy.” 

•   Letting the public know about their extensive 
awards and what those awards mean: that 
is, why those awards are so important to 
customers considering where to make their 
next vehicle purchase.

•   Making employees of the dealership a 
critical part of the commercial messaging, 
showcasing the value both the company and 
the dealership place on them. 

•   Putting the General Manager in as a focal 
point of the spot to “tell the Larry H. Miller 
Hyundai story.”

•   Introduce a new tagline: “It Matters Where 
You Do Business.” 

•   Provide secondary messaging that talks about 
how philanthropic Larry H. Miller Hyundai is as 
a company, including how both the company 
as a whole and the employees individually 
work to give back to the community. 

Behind the Scenes:  
How Arizona’s Family Marketing Helped Larry H. Miller 
Hyundai Peoria Show They’re More Than a Dealership
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THE SOLUTION: 

Arizona’s Family Marketing developed a cohesive 
marketing campaign designed to incorporate 
all of the objectives and goals discussed by the 
Larry H. Miller Hyundai team. “The Arizona’s 
Family Marketing partnership felt like the one 
for us because we knew they were the team best 
to deliver that branding message,” Rick admits. 

We suggested that the team utilize commercial 
messaging that included the General Manager 
and his employees talking about why doing 
business with Larry H. Miller Hyundai is both 
different from other dealerships and better than 
what they have to offer. This messaging really 
aimed to show what sets the dealership apart 
and why buyers should turn to them when they 
have new car needs. We chose to make this 
messaging a “donut” so that we could swap 
out monthly deal offers as they change, since 
dealership offers change on such a regular basis.

Next, we added the tagline, “It Matters  
Where You Do Business” to each of the 
commercials, helping to tie that messaging 
together and institute the new tagline  
created by the dealership. 

We addressed the objective of letting the 
public know about Larry H. Miller Hyundai’s 
philanthropic side by doing :30 messaging 
that showcased the activities the dealership 
does to give back to the community. These 
spots highlighted real employees and their 
contribution to the community as a whole. 
When paired with the new tagline, these new 
commercials are a powerful reminder of how 
buyers can “vote” with their buying power and 

help support a business that is committed to the 
local community. These spots also offered the 
opportunity to talk about company founder Larry 
Miller and how he built his company on one key 
principle: “Doing good until there is no more 
good to be done in the world.” 

Finally, we offered :10 spots that feature the 
General Manager reinforcing the “It Matters 
Where You Do Business” message, helping to 
highlight it. These are simple, brief messages 
that  added frequency to the TV schedule. These 
messages substantially increased both reach 
and awareness of the campaign among Arizona 
citizens.

We also helped Larry H. Miller Hyundai build  
its messaging through the pandemic. As Rick 
says, “The people needed a message of hope. 
We were sanitizing cars for free and offering 
other no-charge services to help keep people 
on the road, especially first responders. The 
Arizona’s Family Marketing team came out 
that Friday and showcased what we were 
doing in their live segment. We had a turn 
out of 120 customers that day and they came 
from all over the state.” In May and June, the 
company ran a promotion communicating how 
important it was to support local businesses. 
They went out into the marketplace, to Valley 
Luna and Oregano’s and Valley Luna, bought 
thousands of dollars in gift cards, and gave 
them away with test drives. The team wanted 
to show that they would be there for the 
community during this time--and it certainly 
succeeded.
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THE RESULTS: 

The results of these efforts have been 
fantastic. Thanks to the new commercials and 
messaging, the dealership has seen top sales 
months like they’ve never seen before. The 
client has been extremely happy with the 
results: so much so that the General Manager 
sent an email to Arizona’s Family Marketing 
stating that it was due to our partnership that 
they have seen this success. This immense 
increase in sales has occurred in spite of the 
pandemic and other factors that could have 
decreased sales across the industry.

The partnership with the Arizona’s Family 
Marketing team has not only helped Larry H. 
Miller Hyundai see unprecedented sales months, 
it has helped spread awareness about their new 
campaign and the importance of buying from 
companies that are committed to their local 
communities. As a result, Larry H. Miller Hyundai 
has seen an increase in brand awareness, 
including awareness of the dealership’s 
commitment to the local community. More 
people have become aware of all the ways that 
they give back, which increases the likelihood 
that they will choose to support the dealership 
with their future car buying needs. “The people 
at Arizona’s Family Marketing are amazing to 
work with and are incredibly responsive. They 
provide positive feedback and the turn-around 
times are quick. Any time we’ve asked for a 
change, they’ve never said no,” says Rick. “We 
intend to continue the relationship in the long 
run. It’s been productive for us even through the 
pandemic.” 
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“The people at Arizona’s Family 

Marketing are amazing to work 

with and are incredibly responsive. 

They provide positive feedback and 

the turn-around times are quick. 

Any time we’ve asked for a change, 

they’ve never said no.”

-  Rick Trinkl, General Manager of Larry H  
Miller Hyundai Peoria and Larry H Miller  
Genesis Peoria

https://www.youtube.com/watch?v=l5U3ypzgO74

