
AC by Jay offers heating, cooling, and plumbing 
services throughout the Valley. These services 
include furnace installation and replacement, 
tune-ups and repair, plumbing repair and 
maintenance, faucet repair and replacement, 
leak detection, slab leak repair, water heater 
installation and repair, water treatment, and water 
softening: a wide range of services that benefit 
homeowners and renters. 

THE PROBLEM: 

AC by Jay’s problem was that most people 
simply weren’t aware of all of the benefits they 
offer. Their name focuses on air conditioning 
repair which, unfortunately, tends to be a 
seasonal service. “We are a more seasonal 
business,” notes Josh Kelly, Marketing Consultant 
for AC by Jay, “so we were looking for a way 
to get our name out there during the cooler 
months where air conditioning might not always 
be needed.” AC by Jay wanted to find a way to 
get their name out there and remain top-of-mind 
throughout the year, even when air conditioning 
services weren’t needed. They wanted to get 
higher lead volume, decrease the cost per lead, 
find more consistent leads, and bring consistent 
business through the doors. 

As part of that plan, the AC by Jay team had 
several clear goals they wanted to implement. 
They wanted to:

•   Develop a multi-platform marketing strategy 
with Arizona’s Family Marketing to showcase 
AC by Jay’s products and services to the 
Phoenix and surrounding market.

•  Increase phone calls for appointments.

•   Bring more traffic to the website.

•   Increase overall brand awareness, including 
awareness of all the services AC by Jay has  
to offer.

Keeping Cool:  
How Arizona’s Family Marketing Helps  

AC by Jay Year Round
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THE SOLUTION: 

Arizona’s Family Marketing started by offering 
AC by Jay a partnership utilizing the CBS 5 
Weather Sponsorship. This sponsorship is a 
great way to reach viewers with in-program 
exposure on a long-term, consistent basis. 
It’s also a great way to expand awareness at a 
time when people might be thinking about 
their air conditioners, plumbing repair and 
maintenance, faucet repair, or other aspects of 
the AC by Jay business. A look at the weather 
report often encourages people to think 
about keeping cool-- (and warm in the winter) 
resulting in a great association for their business 
that focuses on air conditioner and furnace 
repair. 

The multi-platform approach within the CBS 
5 Weather Sponsorship allows  AC by Jay to 
reach people where and when they want 
weather news and updates. AC by Jay has 
become an integral part of CBS 5 Weather on 
multiple platforms including CBS 5, 3 TV, a 
nd azfamily.com.  

AC by Jay has been working  
with Arizona’s Family Marketing for two years. 
“We like to do things we can own. We wanted 
to do something different and Arizona’s Family 
Marketing thought outside of the box and 
came up with something perfect for us. What 
we were asking for didn’t exist, but they made 
it happen,” notes Josh Kelly. The Arizona’s 
Family Marketing team was able to listen to 

the marketing goals set forth by the client, 
consider how they could deliver on those 
goals, and provide an opportunity that wasn’t 
previously available. 

“We like to do things we can own. 

We wanted to do something 

different and Arizona’s Family 

Marketing thought outside of the 

box and came up with something 

perfect for us. What we were asking 

for didn’t exist, but they made it 

happen”

-  Josh Kelly, Marketing Consultant for AC by J
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https://www.youtube.com/watch?v=zabONVbXaw4&feature=youtu.be


THE RESULTS: 

Thanks to those marketing efforts over the 
last two years, particularly the CBS 5 Weather 
Sponsorship, AC by Jay has seen a number 
of important results. The business has noted 
increased brand awareness: there are more 
people who automatically associate the 
business with air conditioner repair and 
consider them when they have both AC needs 
as well as other needs the AC by Jay team can 
fill. They have noticed an increase in phone 
calls and more traffic to their website. As a 
result, AC by Jay has experienced growth in 
overall sales and services.

“Our favorite part of working with Arizona’s 
Family Marketing is the results. We’ve grown 
so much over the past two years. We saw 25% 
in growth last year and are expecting 30% this 
year with their help. They are great people to 
work with and always so responsive,” Josh Kelly 
reports. That growth includes multiple services: 
not just air conditioner repair, but also the 
other services offered by AC by Jay. 

“We chose to work with Arizona’s Family 
Marketing because I know them well and 
have a good relationship with them. I knew if 
we had gone somewhere else, we wouldn’t 
get exactly what we want.” The Arizona’s 
Family Marketing team continues to work 
closely with the AC by Jay team to monitor 
their sponsorship and ensure their continued 
growth. 
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“We chose to work with Arizona’s 

Family Marketing because I know 

them well and have a good 

relationship with them. I knew if 

we had gone somewhere else, we 

wouldn’t get exactly what we want.”

-  Josh Kelly, Marketing Consultant for AC by J


