
Jacuzzi Bath Remodel of Arizona focuses on 
transforming old bathrooms into beautiful new 
spaces, creating everything from more practical 
bathroom solutions to spa-like options that can 
help people kick back and relax in their own 
homes. The Jacuzzi Bath Remodel already had a 
strong presence in the Wisconsin market.  

THE PROBLEM: 

As new arrivals to Arizona, Jacuzzi Bath Remodel 
needed to get in front of the Arizona community. 
“We have a massive presence in Wisconsin, 
but we needed to get our name out there in 
Arizona. Arizona’s Family Marketing had access 
to our demographic and people who would 
be interested in our product,” noted Dana 
Beilfuss, TV Manager & Digital Analyst for Jacuzzi 
Bath Remodel. The Phoenix remodel market is 
extremely competitive, with many businesses 
to choose from. Getting in front of potential 
customers was the Jacuzzi Bath Remodel team’s 
first priority. Next, they needed to stay top-of-
mind. Most customers do not remodel their 
bathrooms on a regular basis, but when they did, 
the Jacuzzi Bath Remodel team wanted them to 
think of their business first. 

Their goals and objectives included:

•  Branding the business as a reliable, trustworthy
company that customers interested in
those services could count on for a quality
remodeling experience

•  Exposing the company’s expert installation,
unparalleled customer service, and the
special financing options that can help make a
bathroom remodel project more affordable

•  Creating bathroom remodeling creative
geared specifically toward Arizona
homeowners who are concerned with safety
and accessibility, including those in the local
senior community
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New In Town:  
How Arizona’s Family Marketing Helped Jacuzzi 
Bath Remodel of Arizona Introduce Themselves



THE SOLUTION: 

Jacuzzi Bath Remodel began by airing a 
commercial schedule created by the Arizona’s 
Family Marketing team. These commercials 
were  strategically produced to speak to an 
Arizona-based audience, with a message to 
include   what consumers might need with 
regards to mobility, safety, and accessibility 
accommodations within their bathrooms. 

Next, they added in segments on the Arizona’s 
Family Marketing lifestyle show, Your Life 
Arizona. During the segments, Brian, the 
owner of Jacuzzi Bath Remodel, would answer 
questions homeowners have about the 
bathroom remodeling process. This included 
questions that highlighted the concerns of 
consumers who might be interested in a 
luxurious bathroom remodel, like adding in a 
Jacuzzi tub, walk-in shower, or creating a spa-
like bathroom experience, to questions about 
the disruption to the home when putting in a 
new bathroom. 

Brian also addressed some of the most 
common questions about accessibility and 
ease of use, including how many consumers 
might want to update their bathrooms to allow 
them to age in place. These segments helped 
the Jacuzzi Bath Remodel team speak directly 
to their new Arizona audience, addressing 
consumer questions.

“It pays off to know you’re going to get in front 
of the people who will pick up the phone,” notes 
Dana Beilfuss. The goal of these segments and 
commercials was to help reach directly out to 
the audience that was most likely to pick up the 

phone and start the buying process. 

“We have a massive presence in 

Wisconsin, but we needed to get 

our name out there in Arizona. 

Arizona’s Family Marketing had 

access to our demographic and 

people who would be interested in 

our product.”

-  Dana Beilfuss, TV Manager & Digital Analyst for 
Jacuzzi Bath Remodel
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https://www.youtube.com/watch?v=iWAzAeZjIzQ&feature=youtu.be
https://www.youtube.com/watch?v=iWAzAeZjIzQ&feature=youtu.be


THE RESULTS: 

Thanks to their advertising efforts, Jacuzzi Bath 
Remodel was able to grow their business  and 
hire more employees to handle  the increased 
volume. Jacuzzi Bath Remodel became a 
well-known bathroom remodeling company: 
the company people throughout the Phoenix 
area turn to when they have a bathroom 
remodeling need.

The company utilized Your Life Arizona 
segments and commercials to showcase the 
products and services offered through a 
customized marketing plan designed by the 
Arizona’s Family Marketing team. This helped 
spread the word about what the company 
brought to the table and increased consumer 
awareness, not only of the company but of 
those specific products. Often, consumers 
do not know what is available for private 
home use in their bathrooms, both in terms of 
luxury and in terms of accessibility. Through 
their advertising efforts, the Jacuzzi Bath 
Remodel team was able to spread substantial 
awareness about their products and services, 
while increasing consumer interest in their 
business at the same time. 

“It’s easy to work with Arizona’s Family 
Marketing. They have the viewership we 
needed. Arizona’s Family Marketing is able 
to get to where we needed price point-wise 
when it came to our marketing,” Dana Beilfuss 
shares. Throughout the process, Arizona’s 
Family Marketing worked with Jacuzzi Bath 
Remodel to ensure that they were able to 
find solutions that fit their budget while still 
expanding their reach. These efforts have 

continued to show the results that the team 
needed. Jacuzzi Bath Remodel has been with 
Arizona’s Family Marketing for over two years 
and plans to continue their advertising efforts 
with the Arizona’s Family Marketing team. 
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“It’s easy to work with Arizona’s 

Family Marketing. They have the 

viewership we needed. Arizona’s 

Family Marketing is able to get to 

where we needed price point-wise 

when it came to our marketing.”

-  Dana Beilfuss, TV Manager & Digital Analyst for 
Jacuzzi Bath Remodel


