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Goals for this session

UNDERSTAND

Media literacy tools and practice

LEARN

Strategies for facilitating media literacy education

DISCUSS

The important role of libraries as civic institutions

Education
E D C Development
Center
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MEDIA

all electronic or digital means and print
or artistic visuals used to transmit
messages

LITERACY

the ability to read and write, to

encode and decode symbols, and to

synthesize and

analyze messages

MEDIA LITERACY

the ability to access, analyze,
evaluate, create, and act using all
forms of communication.
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Media Literacy

IS THE ABILITY TO:
= recognize bias in all forms of media, and our own biases
= understand the impact of media ownership and sponsorship

= jdentify stereotypes and misrepresentations of gender,
race, and class

turns the passive act of receiving a media message into action
through the practice of decoding, reflecting, questioning, and
ultimately, sharing or creating media.

Education
Development
Center
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Navigating the Media Landscape

INFORMATION
Factual data or analysis.

MISINFORMATION
Information that is errantly interpreted or misconstrued.

DISINFORMATION
Information intentionally distorted to influence or deceive.
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Foundations

How do Media Literacy and Libraries intersect?
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ACRL FRAMEWORK

= Authority Is constructed and contextual
= |Information creation is a process
= |Information has value

Education
E D C Development
Center
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NAMLE CORE PRINCIPLES

= All media messages are constructed.

= Each medium has different characteristics, strengths, and a
unique “language” of construction. Media messages are
produced for particular purposes.

= Media and media messages can influence beliefs, attitudes,
values, behaviors, and the democratic process


http://www.ala.org/acrl/sites/ala.org.acrl/files/content/issues/infolit/framework1.pdf
https://namle.net/wp-content/uploads/2020/09/Namle-Core-Principles-of-MLE-in-the-United-States.pdf
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Media literacy educators and
librarians equip learners to

= Think critically

= Question and evaluate information for accuracy and possible
bias

= Develop the skills needed to curate all forms of information and
create credible information to disseminate to others

Education
E D C Development
Center

NAMLE & American Association of School Librarians (AASL)
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Sourcing

How do we help people think about online news?
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Online, most turn to news websites except for the
youngest, who are more likely to use social media

% of U.S. adults who get news often from ...

» News websites or apps mSearch mSocial media = Podcasts

42%

28% 28%

Ages 18-29 30-49 50-64

Source: Survey of U.S. adults conducted Aug. 31-Sept. 7, 2020.
PEW RESEARCH CENTER



https://www.pewresearch.org/fact-tank/2021/01/12/more-than-eight-in-ten-americans-get-news-from-digital-devices/
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EDC

A HOW YOUNG PEOPLE \/ common
PERCEIVE AND ARE sense’
IMPACTED BY THE NEWS

Kids value the news. » » »

think that the media should show
more people their age, rather than
grown-ups talling about them,

s

Kids see racial and gender bias in the news.

1 of US. kids say that when they see nonwhite kids
in the news, t's negative and/or related to Crime

and vwolence.

African-American and Hispanic/Latino kids are more likely

to strongly agree that this is the case.

Only /3 of children agree Females are less likely to thenk
that the news treats women  that the news treats women

and men equally fairly and men equally fairly

oD e @

L) .
w 48% say that following the news is important to them. 50% say that following the news heips them feel prepared to make a difference in their communities. «i‘
News is still 2 human endeavor for kids ... More children trust news from family than from
When asked where they got thesr news “yesterday™ "‘Y“"ll SONCe.
Percent of kids who trust
M hers,
‘MI . .'teac| the information received
from each source “a lot”
¥ Online media
30Ca -netacriing stes and pa B Family T
WeDALes O MODYe 300, | a Yeachers and
B Tradtional media % other aduits ‘
S organizations .
. Friends i i
think that the news meda has
no idea about the experniences
of el sas « but they prefer social media.
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B Family, teachers,

News negatively affects children’s moods. snd/er friends
B Tradtional media
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s3y the news makes them
feel afraid, angry, and/or

Children’s preferred news sources: - The most preferved social media sites for news (among
children who get news from social media):
.., o - W B
= N © wo
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$3d or depressed

Tweens are more likely to say that the news makes
them feel afraic

Tweens

say it makes them feel
70 O/O smart and knowledgeable '

Education
Development
Center

Fake news fools kids.
44 O/O z::::: :':::::c:::e:n::

of kids who shared a news story
31%

onling in the last six months say
they shared a story that they later found out
WaS wrong Or inaccurate

https://www.commonsensemedia.org/research/news-and-americas-kids-infographic



https://www.commonsensemedia.org/research/news-and-americas-kids-infographic

1. This is / is not (circle one) an . | |'§S
Here is the home page of Slate.com. Some of the : TORY

things that appear on Slate.com are news stories,
and others are advertisements.

Welmow . ¥ 7./ SAVE$20
LJ | < USE CODE: SAVE20
you've got = ﬂ@m‘ e

advertisement because EDUCATION croue

a story.

Should California Stop

Growing Almonds? Slate 1 Q

The nut has been vilified for

drinking up the state’s
water supply. It doesn’t MOST RECENT SEE ALL >

deserve such a bad rap.

By Eric Holthaus

.

2. This is / is not (circle one) an
advertisement because

24M AGO - JORDAN WEISSMAN - IMTO READ

Forget Steak and Seafood: Here's How Welfare
Recipients Actually Spend Their Money

30M AGO - BEN MATHIS-LILLEY

Buckingham Palace Guard Falls Over (Video)

When lS 45M AGO - L. BRADLEY & AM. LINDEMANN - 2M
1 y Cheryl's e
nery When is Cheryl's Birthday? Solving a Logic
w Birthday? Problem That Quickly Spread Around the World.

3. This is / is not (circle one) an
advertisement because

A simple chart that
SPONSORED CONTENT IR REIEE
problem that spread
The Real Reasons around the world.
’
Women Don't Go

Into Tech

nght here Q —Slow

slow-walthes CO"!

https://sheg.stanford.edu/

Education
E D C Development
Center



https://sheg.stanford.edu/
https://sheg.stanford.edu/
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Media Literacy Activity

 SAMS (Story Audience
- Message Style) Handout

Media Gallery
of Youth Works

Photo Zoom Activity
Key Questions Handout

Media Mashup Activity

Photo Essay Curriculum

Education
E D C Development

Center

YOUTHLEARN

Media Literacy
Toolbox

Key Qs: Fundamental Questions
for Active Learning With Media

WHO'S TALKING?

= Who produced this media?

= Where are they from? Who are they with?

= What are their attitudes and values relative to mine?
= What'’s their intent?

WHO'S LISTENING?

= Who cites this information?

= Who links to the site/work?

= What are their affiliations and points of view?
» Do | agree? How can | respond?


https://www.edc.org/media-literacy-toolbox

iHoibliotheca
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Media for
Discussion

FACTS FIRST

Climate change is real
by CNN



https://www.youtube.com/watch?v=gXQSyqNGLcI

IHoiolioctheca
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Key Qs: Fundamental Questions

fo

r Active Learning With Media

WHO'’S TALKING?

- W
- W
- W

no produced this media?
nere are they from? Who are they with?

nat are their attitudes and values relative to mine?

WHO'S LISTENING?

- Who links to the site/work?
- What are their affiliations and points of view?
- Do | agree? How can | respond?

&

What's their intent?

1)

Who cites this information?
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Media Literacy +

Fact-Checking

RESOURCES

https://www.edc.org/media-
literacy-toolbox

https://newseumed.org
https://www.snopes.com

http://www.factcheck.org

http://
www.thenewsliteracyproject.org/
services/checkology

https://openlinkprofiler.org

Education
E D C Development
Center

ED NewseumED | Newseu mED X 4=

ED
< & & https://newseumed.org

[ Explore how the First Amendment inspired communication through history with hundreds of digital resources for National History Day 2021. ]

INSTITUTE Inside NewseumED = Support NewseumED

NEWSEUMED

Classes & Training Collections Tools Events News G

Strengthening civil society
through First Amendment &
Media Literacy Education

Explore our programs and resources with the topics below or by using

our EDTOOLS

Understanding the

First Amendment Finding Reliable Facts

A

e'/n. ol for antaldadion ny Tf’nfn Freeddesn
S //'ﬂ/“ﬁl"’ do..at/n l(-' T5 g 5 sastocns of

N\aking Historical

Connections

A

Book a Virtual Class

Log In
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Access & Media Literacy

ADDITIONAL RESOURCES

We’'ll share these in chat, but also in a follow-up email
with all attendees and registrants

Public Libraries and the Pandemic: Digital Shifts and Disparities to Overcome: https://www.newamerica.org/
education-policy/reports/public-libraries-and-the-pandemic/

Media Literacy in Early Education Report: http://teccenter.erikson.edu/wp-content/uploads/2020/06/TEC-
MedialLiteracy-Report.pdf

On Access, Media Literacy Week 2020: https://medialiteracyweek.us/about/theme/access/

Media Literacy and Common Care Standards: https://namle.net/mle-common-core-standards/

How to Spot COVID-19 Misinformation: https://namle.net/slowing-the-infodemic-how-to-spot-covid-19-
misinformation/

Race, Equity & Social Justice Resources: https://namle.net/race-equity-and-social-justice-resources/

A Parent’s Guide to Media Literacy: https://namle.net/a-parents-guide-to-media-literacy/
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Missing voices

Who's missing in our media landscape today and how
are they kept out of our social and cultural discourse?
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Look Within & Beyond

CONSIDER YOUR COMMUNITY

What is the dominant culture and how do you engage with those at the
margins?

KNOW YOURSELF

What is your background and what norms and implicit biases influence your
view of the world?

MAP YOUR SHARED ASSETS

What are the full array of resources in your community and who may have
insights to share?

iHoibliotheca
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Supporting Equity, Diversity &
Inclusion in Media Literacy

ACTIVELY IDENTIFY

Encourage learners to bring their understanding of their identity and culture to
their media analysis.... to bring their own point of view.

CONSIDER BIASES

Ask them to consider their own biases in pursuing principles of inclusiveness
and respect in discussions around media and other information sources.

CHALLENGE PERCEPTIONS

Challenge learners to reflect and be explicit about what they perceive in all the
media they consume.

ENSURE SAFETY

Create a safe space for people to discuss experiences and feelings related to
their specific social and cultural identities.

Education
E D C Development

Center

.
In
A

)

iHoibliotheca




iloibliotheca

Conversations

What format and process do you recommend for facilitating a
community conversation about controversial topics?
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Civic Purpose

“Bad libraries build collections, good libraries build services, great libraries
build communities.”

R. David Lankes, Director, School of Information Science, University of South Carolina

= You are a vital civic institution in your communities

= Participation in democracy requires access to information and
skills in decision making

= Providing access to information and how to navigate it is fulfilling
a library’s civic purpose

= Disinformation is being used as a weapon to erode citizen’s
participation in democracy

= Qur times compel libraries to be leaders in the fight against
disinformation
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ATTENDEE Q&A
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One last thing

If you could give just one tip, action step or piece of advice for
all the librarians out there, what would it be?
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Learn from library leaders
around the world

Catch up on-demand and join the discussion live
with global leaders: bibliotheca.com

“This is my second webinar from your site and | really look forward to
them. You include interesting speakers and topics and | wish the
presentation didn’t have to end. Thank youl!

Webinar attendee, 2020

llbibliotheca

Support cloudLibrary Support helpDesk Login English =

Our Solutions  Insights + Trends  Resources AboutUs Q

GET UPDATES IN YOUR
INBOX

SUBSCRIBE

TOPICS

Budgets + Finance
Change Management
Customer Experience
Digital Collections
Ecosystem

Featured Library

Human Behaviors
Leadership

Marketing + Communications
Open Access
Operations

Security

Technology + Innovation

Virtual Learning
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Rethinking How We Measure the Impact of
Libraries

A nuanced discussion that reimagines how we measure and communicate the impact of
libraries today and in the future. ...

LEARN MORE —

MARCH 16, 2021

A Conversation with Jhumpa Lahiri

An insightful and entertaining conversation about writing fiction in two languages with Pulitzer
Prize-winning author and translator Jhumpa Lahiri. ...

LEARN MORE —
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Help shape
the future
of our digital
events!

@ SurveyMonkey Powered Onlin: X -

<_

c

& https://www.surveymonkey.com/r/Y2XRTJP

IHoibliotheca

bibliotheca Webinar Feedback Survey

How did we do? We appreciate you taking the time to share feedback. Webinar comments and insights will be shared with our
team and library presenters. Thanks!

* Which webinar did you attend or watch on-demand?

* In what country do you live?

* How informative did you find the webinar?

0 (Not informative) 5 (Very informative)

Do you have any comments or questions?
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WENDY RIVENBURGH

wrivenburgh@edc.org

TONY STREIT

tstreit@edc.org

GINA MILLSAP

gjmillsap@gmail.com

KELLY KNUTSON

kK.knutson@bibliotheca.com





