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INTRODUCTION

Welcome to this sixth and final report of the 2021
Financial Services Council Money & You research series.
Throughout 2021, our Financial Resilience Index
has continued to track the ups and downs of New
Zealanders’ financial confidence and wellbeing. We
have explored the value of financial advice, the rise
of the digital investor and the challenges facing
KiwiSaver, and taken a deeper look at the connection
between wellbeing and home ownership.
This research report is the first time that we have
shone a light on a specific gender demographic in
New Zealand, following the recent launch of the FSC’s
Diversity and Inclusion initiative with the campaign
#itstartswithaction and our commitment to support
Te Ara Ahunga Ora Retirement Commission’s National
Strategy for Financial Capability.
The field research was undertaken in April 2021 with
just over 2,000 New Zealand respondents and this
subsequent report reveals four key areas of discovery
that have prompted us to delve deeper into this topic
next year.
Firstly, despite female respondents rating their
financial confidence and wellbeing lower than male
respondents, research in the sector shows women

are engaged with budgeting, saving and investing,
pointing to a potential gap between their perception
of their financial confidence and the reality.
Secondly, women tend to be more risk averse
when it comes to money. This research indicates
a comparative cautiousness in their likelihood to
invest through newer digital platforms and riskier
investments such as cryptocurrency.
The third area highlights issues around the suitability of
KiwiSaver and other financial products for those with
interrupted, part-time or self-employed work. Women
tend to have more interrupted working lives, with
many taking the role of primary carer for children and
whānau. This begs the question: are savings products
geared up to enable a level playing field for all?
The final area of discovery is the ongoing and often
reported issue of the gender pay (and savings) gap. This
research highlights that the gap can be driven because
of several reasons including lower salaries and the
structure of household finances. Reduced retirement
savings result from interrupted work patterns leading to
lower employer and employee contributions, and impact
womens’ preparedness for retirement – especially if
widowed or separated from a partner.

Trish Oakley
Co-Chair, FSC
Strategic Research
Committee

Hamish Galloway
Co-Chair, FSC
Strategic Research
Committee

Richard Klipin
CEO, FSC
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Perhaps this report asks more questions of us today
than it answers, but we know that by highlighting
issues and starting to ask the Kiwis to explore the
reasons behind them we can drive change. After
all, it starts with action, and as such, this is our first
contribution to that journey of supporting financial
confidence and wellbeing across the diversity of New
Zealanders, the uniqueness of us as individuals and the
strength our community brings as we come together.
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FOREWORD
TRUSTEES EXECUTORS

We are once again pleased to support the FSC in their
latest Money and You research, Women and Financial
Wellbeing in New Zealand which takes a closer look
at how Kiwi women approach their finances and
the obstacles they may face in achieving financial
confidence and wellbeing.

NZ life expectancy data shows Kiwi women are living
longer than men. Longer life-spans coupled with less
retirement savings, means it’s more important than
ever that women feel empowered to create financial
strategies today in order to set themselves up for a
comfortable retirement tomorrow.

Interestingly, this latest research has similar findings
to overseas studies which shows that overall, smaller
percentages of women feel they are in good financial
shape, particularly when it comes to their retirement
savings.

Despite these challenges women are investing.
Although they are more likely to take a low to moderate
level of risk in their investments, data emerging from
overseas indicates they are outperforming men.
Women are less likely to take risks but more likely to
stay the course, however they lack confidence in their
ability to plan and invest long-term. Financial literacy is
crucial to building this confidence.

It is no surprise that women face more financial
challenges compared to their male counterparts. More
time off work and foregoing income to raise a family,
the gender wage gap (compounding over a lifetime),
and overall lower financial confidence are differences
that highlight the ways in which women are often
less financially secure and less optimistic about their
economic futures and financial wellbeing.
Of note, this research highlights that women are
contributing less to their KiwiSaver. Over two thirds are
saving only 3-4% or not contributing at all. They are
also unlikely to have other investments in place. Stats

The unique experiences and concerns women have
is key for us as an industry to understand in order
to begin to address these issues. Our role as trusted
advisers is to provide guidance and access to advice
that installs confidence that helps create opportunities
for greater financial wellbeing. I’d also like to think this
research can go some way to influence the community
and government response to this challenge.

Ryan Bessemer
Chief Executive Officer
Trustees Executors

Ann Morrell
Private Wealth Adviser
Trustees Executors
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1.

KEY FINDINGS

Over 60% of women worry about
money daily, weekly or monthly:
Finances are a worry for New
Zealand women, with many worrying
regularly about their finances. Over
70% feel that financial wellbeing has
some or a major influence upon their
overall wellbeing.

2. 62% of women don’t feel prepared
for retirement, however money
worries decrease with age: Only 38%
feel very or reasonably prepared for
retirement compared to over half of
male respondents. Women aged 60+
worry the least about money, while
younger women worry the most.
3. Over 80% of women rate their
financial wellbeing moderate, low
or very low: Over 80% of female
respondents consider their financial
wellbeing to be moderate, low or
very low.

4. 60% of women rate their investing
literacy low: Close to 60% of female
respondents consider themselves
to have limited or no experience
investing compared to 40% of men.
5. 32% of women use or plan to use
micro-investing platforms: Women
are keen adopters of digital financial
tools, including robo-advice and
micro-investing platforms such as
Sharesies and Hatch.

Page 6 | MONEY & YOU

04

DOMESTIC AND GLOBAL TRENDS

The findings from this new Money & You research by
the Financial Services Council echoes similar studies
from both New Zealand and the rest of the world.

Common themes
In particular, domestic and global research have
highlighted that women:
1.

have lower financial confidence and wellbeing
when compared to men;

2. have lower incomes due to a gender pay gap;
3. are additionally impacted by foregoing income
over their lifetime, amplifying financial wellbeing
issues in retirement.
Recent research in New Zealand by Te Ara Ahunga
Ora Retirement Commission highlights that around
three quarters of female Kiwis are concerned about
money throughout different life stages. For instance,
82% of those respondents concerned about money are
aged between 18 and 34.1At the other end of the age
spectrum, the financial wellbeing gap widens when
looking at retirement preparedness. 2
The issue around the gender pay gap and financial
wellbeing in retirement is further supported in research
by ASB in New Zealand, which highlights a gender pay

1
2
3
4
5

gap of 9% and the fact that women are collectively
missing out on $750 million at retirement due to lower
contributions to their KiwiSaver and a preference for
saving their money over investing it. 3
Indeed, the Financial Services Council’s Financial
Resilience Index research shows that 80% of women
consider their financial wellbeing as moderate to very
low and have less confidence in their own financial
literacy compared to their male counterparts, which
could have a part to play in how women make their
financial decisions.4

A literacy or a confidence issue?
Despite the obvious financial obstacles facing women
the world over, research has shown that confidence is
a key factor in maintaining the financial gap between
women and men.
Interestingly, the ASB research mentioned above found
that despite the pay gap of 9%, women are actually 2%
better off than men “day-to-day”.
Indeed, this is corroborated by research from overseas
into investing behaviour. A study by Warwick Business
School in the UK found women outperform men at
investing by 1.8%. 5 Despite growing evidence that
women are more likely to outperform their male

https://retirement.govt.nz/news/latest-news/financial-stress-impacts-mental-wellbeing/
Te Ara Ahunga Ora Retirement Commission New Zealand Financial Capability Survey 2021
https://www.asb.co.nz/documents/media-centre/media-releases/women-better-off-day-to-day-but-miss-out-on-750-million-at-retirement.html
https://www.fsc.org.nz/site/fsc1/Financial%20Services%20Council%20-%20%20Financial%20Resilience%20Index%20-%20April%202021.pdf
https://www.wbs.ac.uk/news/are-women-better-investors-than-men/
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counterparts due to less risky investing
behaviour, it seems the confidence
to match their performance is what
is lacking. Another study by Fidelity
Investments found that women actually
outperform men at investing by 0.4%.6
For our Money and You survey, we
asked women to rate their own levels
of literacy, which they tended to rate
lower than men. The difference in this
particular case is due not so much to an
actual difference in financial literacy but
a perceived difference.
The trend for women taking less risky
investments and preferring savings is
a theme that has shone through in this
new Money & You research as well as in
recent research by the European Union7
designed to understand the gender gap
in financial wellbeing.

wellbeing gap such as social or cultural
issues and institutional trust issues
leading to gender gaps in financial
risk aversion, spending and saving
preferences, further supporting the
view that women manage financial risk,
spending and saving differently to men.

Future directions
Despite the challenges women face that
put them at a disadvantage compared
to men, the research is nevertheless
promising. Women are investing, they
are saving, and they have financial goals
they are working towards.
What is needed is an emphasis on
greater empowerment so that women
possess the confidence – as well as the
capability – in making financial decisions.

The key finding that “men and women
have different financial experiences,
which fundamentally underpin their
financial wellbeing” highlights wider
factors affecting the gender financial

6
7

https://www.fidelity.com/bin-public/060_www_fidelity_com/documents/about-fidelity/
FidelityInvestmentsWomen&InvestingStudy2021.pdf
https://ec.europa.eu/info/sites/default/files/economy-finance/dp121_en_financial_well_being.pdf
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FINANCIAL WELLBEING

How often do you worry about money?

Over 80% of female respondents consider their financial well-being as moderate
to very low and over 65% consider the same about their overall wellbeing. Just
under 64% of female respondents worry about money at least monthly and over
70% feel that financial wellbeing influences their overall well-being.

25.7%

Very high

6.9%

8.5%

18.5%

24.3%

24.6%

Daily

High

45.4%

Weekly

Monthly

A few times a year

49.6%

48.4%
25.4%

21.5%
8.3%

16.3%
7.0%

Overall, how would
you rate your level of
financial well-being?

Rarely/never

How much influence does your financial well-being
play in your overall well-being (holistic well-being that
includes your physical, mental, emotional and social
health factors)?

Low

Very low

18.5%

30.5%

51.4%
Moderate

22.1%
19.8%

7.9%

14.8%

19.5%

16.2%

16.3%
4.0%

21.4%

22.0%

13.8%
3.5%

8.6%
4.6%

Overall, how would you rate
your overall well-being (holistic
well-being that includes your
physical, mental, emotional
and social health factors)?

19.6%

42.8%

45.5%
11.1%

14.5%
18.0%

A major
influence

23.1%

Some
influence

A minor
influence

Little to no
influence
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Women aged 18-29 worry the most about money, with
money worries decreasing with age. Financial wellbeing

5.7%
11.9%
Rarely/never

7.4%

14.1%

has a major influence on the overall wellbeing of around
a third of women in the 30-59 demographic.

11.2%

15.2%
14.7%

18.5%

Little to no
influence

4.8%

6.5%

8.8%

8.3%

18.0%

16.6%

13.6%

16.1%

22.7%
17.7%
16.0%

31.5

25.8%

21.0%

24.0%

19.8%

A few times
a year

Monthly

33.0%

25.0%

Some
influence

28.6%

53.7%

45.2%

44.3%

43.4%

A minor
influence

20.4%

42.4%

11.5%

Weekly

12.7%
Daily

A major
influence

32.4%

31.7%

28.5%

28.5%

14.3%

23.5%

31.7%

33.3%

32.3%

13.8%

18-29

30-39

40-49

50-59

60+

18-29

30-39

40-49

50-59

60+

How often do you worry about money?

How much influence does your financial well-being play in
your overall well-being (holistic well-being that includes
your physical, mental, emotional and social health factors)?
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FINANCIAL LITERACY

Women tend to feel much less confident in their own financial literacy with close
to 60% saying they have either limited or no investing knowledge and experience.

Which of the following best describes your level of investing
knowledge and experience?

No knowledge
and experience

Limited knowledge
and experience

Moderate knowledge
and experience

Advanced knowledge
and experience

Expert knowledge
and experience

n = 807, female respondents who have investments; 766, male respondents who have investments

17.2%
6.6%
42.6%
33.4%
34.9%
48.0%
4.8%
10.2%
0.5%
1.8%
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Women aged 50-59 rate their investing
knowledge and experience the lowest, while

nearly half of women aged 40-49 and 60+ rate
theirs as moderate, advanced or expert.

18-29
30-39
40-49
50-59

No knowledge
and experience

Limited knowledge
and experience

Moderate knowledge
and experience

Advanced knowledge
and experience

Which of the following best describes your level of investing knowledge and experience?
n = 807, female respondents who have investments; 766, male respondents who have investments

Expert knowledge
and experience

0%

0%

0.6%

0.9%

0.8%

6.5%

2.0%

7.9%

1.6%

5.0%

40.7%

28.6%

39.3%

32.4%

31.0%

43.0%

44.3%

39.0%

44.2%

42.6%

9.8%

25.2%

13.1%

20.9%

20.6%

60+
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UNPAID WORK AND THE GENDER PAY GAP

Aligned with global studies that indicate
women get paid less than men and are
more likely to work less due to undertaking
unpaid work in the home, close to 60%
of female respondents said they worked
part-time, casually or were not currently
working compared with 40%
of their male counterparts.

Please tell us your annual
PERSONAL income, including
all wages, salaries, pensions
and other income, before tax

Splitting that into personal income
brackets, it’s clear the gender pay gap
remains, with two-thirds of female
respondents earning less than $50K
compared with half of male respondents.
Only 6% of female respondents earn above
$100K, compared with 15% of
male respondents.

Less than
$50,000

$50,000 $100,000

Greater than
$100,000

Which of the following best describes your
current employment status?

2.5% 4.7%
Business
owner

7.4% 7.2% 31.3% 46.3% 15.3% 10.0% 3.5%
Selfemployed

Full-time
employee

Part-time
employee

2.0%

Casual
employee

1.1%

0.8%

Contractor/
freelancer

15.6% 11.2% 19.1% 15.9% 2.5%
Not employed
at present

Retired

0.1%

Homemaker

0.5% 0.6%
Student

1.1%

1.1%

Other
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FINANCIAL GOALS

Home ownership is a primary goal for all
respondents, however women are more likely
to want to buy property to live in as opposed
to as an investment.

The primary wealth-related goal of all
respondents is to build savings, with women
more likely to be striving to pay off debt such
as student and personal loans.

Female respondents are less likely to want
to explore new investment options such as
cryptocurrencies and NFTs, indicative of a
lower risk appetite.

Which of the following financial goals are you actively working towards in the next five years?
PROPERTY-RELATED
Buy a property to live in

Buy an investment property

Renovate a property

33.4%

32.2%

17.5%

Pay off mortgage

Sell a property

7.9%
8.8%

Build/diversify my
investment portfolio

Downsize/release equity

6.0%
7.1%

Explore new investment options
(e.g. cryptocurrencies/NFTs)

Nothing

Other

35.7%
4.3%
3.1%

36.5%

60.4%

Build savings
Pay off other debt (e.g. student
loans, personal loans, loans
from family/friends)

13.8% 19.3%
18.7%

WEALTH-RELATED

Start a meaningful charitable/
philanthropic giving program

Nothing

Other

32.6%

24.2%

24.2%
19.3%
15.9%

24.7%
27.4%
22.2%

3.7%
5.0%
16.2% 12.5%
0.6%
0.8%

60.2%
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What barriers do you see towards achieving these goals?
Not earning
enough

53.9%

Not able to
save enough

41.9%

The costs are
too high

31.1%

33.2%

Uncertainty
about the future

27.7%

Spending too much
on other things

26.5%

23.6%

25.4%

22.2%

23.0%

19.0%

Lack of financial
knowledge

14.5%

16.0%

I don’t see any
barriers

13.4%

17.8%

Other

29.6%

36.0%

Unforeseen
emergencies

Too much debt

43.9%

1.7%
2.1%

Barriers for women in
achieving property and
wealth-related goals
include not earning
enough and not being
able to save enough.
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MANAGING MONEY AND MAKING FINANCIAL DECISIONS

On the whole, the majority of respondents of all
genders that were surveyed revealed an interest in
managing money and finances themselves, however

female respondents are less likely to be very or
extremely confident in making financial decisions.

Which of the following statements best describes your confidence in making financial decisions?

15.2%

20.2%

I am extremely
confident in making
any financial decision

22.8%

27.9%

I am very confident
in making most
financial decisions

39.5%

36.2%

I am reasonably
confident in making
most financial
decisions

16.5%

12.3%

I am only confident
in making some
financial decisions

2.6%

1.8%

I am not confident
in making financial
decisions and rely
heavily on others to
make them for me

3.4%

1.5%

I am not confident
in making financial
decisions but have to
make them, as I don’t
have others to make
them for me
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SAVING FOR A FIRST HOME

Female respondents were more likely to cut back on lifestyle expenses, apply for
Government grants, move in with others and ask for financial assistance from their
family to help save for a first home compared with their male counterparts.

Which of the below strategies are you using or planning to use in order to buy your first home sooner?
Cut back on lifestyle expenses
(e.g. dining out, subscriptions
and memberships)
Wait for property prices
to drop

Apply for Government grants

Work overtime

Buy jointly with partner/
family/friends
Look to buy in/move to a
regional/rural area
Look to buy in/move to an
outer suburban area
Move in/continue to live with
parents/family/friends

66.8%
52.9%
44.0%
35.6%
38.4%
30.9%
29.0%
34.3%
26.9%
21.3%
26.1%
21.4%
22.4%
18.1%
22.1%
15.5%

Take on a second job
(e.g. Uber driving, Airtasker)
Ask parents/family for
financial assistance
Delay starting/growing
a family
Ask parents/family
to act as guarantor
Sell assets
(e.g. shares or car)
Use a personal loan
to fund the deposit
Take out Lenders Mortgage
Insurance (LMI)
Use a credit card
to fund the deposit

19.9%
18.4%
19.4%
16.0%
16.3%
21.5%
31.1%
8.5%
10.4%
11.8%
7.8%
12.2%
5.0%
3.6%
3.4%
4.8%
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KIWISAVER CONTRIBUTIONS AND RETIREMENT

The majority of respondents contribute between 3-4% into their
KiwiSaver, however fewer women contribute at higher rates
compared with their male counterparts and feel less prepared
for retirement.

How financially prepared do you
feel you are for retirement?
5.5%
28.0%

32.5%

How much are you contributing to KiwiSaver?
3%

4%

6%

8%

10%

Other

I don’t know

I’m not currently
contributing

31.6%
30.1%
16.7%

34.0%

15.1%
6.3%
11.2%

18.7%

10.5%

8.8%
9.7%
4.4%
8.4%
5.4%

30.8%

40.0%

3.3%
8.9%
5.6%
18.0%
16.7%

Very prepared
Reasonably prepared
Not particularly prepared
Not prepared at all
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INVESTING AND RISK

The majority of respondents’ investments are in cash,
including term deposits and KiwiSaver. However, fewer female
respondents indicated that they invested in cryptocurrencies,
managed funds, international and New Zealand shares. In
addition, female respondents are more likely than the male
respondents surveyed to high level of risk.

Which of the following types of investments do you currently have?
Bonds
Cash, including
term deposits
Collectibles

Which of the following best describes how you
typically choose your investments?
I’m looking for low risk
investments and willing to
tolerate low returns

19.9%

I’m looking for some returns
and willing to tolerate a low
to moderate level of risk

26.3%

I’m looking for moderate
returns and willing to tolerate
a moderate level of risk

21.7%

I‘m looking for higher returns
and willing to tolerate a
moderate to high level of risk

11.2%

I’m looking for the highest
possible returns and willing to
tolerate a high level of risk
Not sure

14.1%

24.4%

26.0%

19.4%
2.8%
6.1%
18.1%

51.1%
57.7%
5.8%
9.7%

Cryptocurrencies
(e.g. Bitcoin)

3.1%
15.7%

Direct property

13.6%
12.9%

International
shares

16.2%
21.5%

KiwiSaver

67.3%
63.4%

Managed funds

14.8%
20.4%

Non-fungible
tokens*
New Zealand
shares
Property trusts

10.1%
Other

*NFTs - virtual or digital assets in the digital world that have no tangible form but can be
bought and sold, e.g. GIFs, digital art, tweets

6.5%
9.1%

1.0%
2.0%
25.2%
35.5%
4.7%
6.0%
1.9%
2.1%
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UNDERSTANDING RISK AND RETURN

Around half of the female respondents rate their
understanding of the relationship between risk and
return as moderate to very poor. The majority of female
respondents also rate themselves as having a moderate
to very poor understanding of the risk and return

profiles of different types of investments, approaches
and strategies to invest, and current investment market
themes/trends. When it comes to investing, just under
60% of female respondents rated themselves as having
no or limited knowledge and experience.

Very poor
Poor
Moderate
Good
Very good

How would you rate your understanding of the following?
3.5%

0.9%

1.0%
2.9%

9.1%
28.3%

5.0%

6.3%

1.4%
4.1%

5.4%

5.4%

12.7%

16.5%

26.7%

33.9%
38.1%

36.4%

39.0%

33.0%

36.1%

27.4%

9.3%

14.3%

35.7%
40.3%

25.3%

9.1%

26.7%

40.5%

32.2%

3.0%

43.3%

42.6%

The relationship between
risk and return

10.3%

22.8%

32.3%
41.7%

17.0%

1.7%

28.9%

26.5%
18.4%

The risk and return
profile of the different
types of investments

18.0%

19.9%

25.9%

The importance of
investing in a variety
of investments
(diversification)

9.6%

15.6%

The different approaches
and strategies to invest
your money (asset
allocation)

5.3%

10.5%

Current investment
market themes/trends

Page 20 | MONEY & YOU

14

COVID-19 AND RISK

Half as many women have a higher risk appetite compared
to male respondents since the Covid-19 pandemic.

Has the COVID-19 pandemic impacted how you typically choose
your investments?

27.1%

65.6%

26.9%

58.0%
7.2%
15.1%

Yes, I am looking for lower risk investments
Yes, I am looking for higher risk investments
No

n = 807, female respondents who have investments; 766, male respondents who have investments

Page 21 | MONEY & YOU

15

DIGITAL FINANCIAL SERVICES

In terms of adopting digital financial services, aside
from online banking, smartphone apps and money
transfer services, many female respondents had no
plan to use services offering cryptocurrency, robo
advice, micro investing and digital wallets. Security

of personal information was cited as the most
important consideration when using a technology
solution for finances with over 80% concerned
about privacy and security.

Which of the following digital financial services do you use/have you used?

Currently use/have used
Plan to use

5.3%

11.6%
7.5%

14.7%

11.6%

12.1%

19.9%
10.4%
13.9%

25.3%

15.1%

21.5%

17.7%

21.3%
16.6%

86.0% 79.8%

69.9% 64.2%

22.7% 30.2%

62.1%

65.5%

Female

Female

Female

Female

Male

Male

Online banking/
insurance/
KiwiSaver

Male

Smartphone
apps (e.g.
banking app,
insurer app)

Male

Digital wallet
(e.g. Apple Pay
and Google Pay)

Money transfer
services
(e.g. Paypal)

13.9%

33.7% 26.6%

14.7%

18.9%

6.7%

9.8%

6.5%

20.3%

Female

Female

Male

Female

Male

Female

Male

Male

Buy-now-paylater services
(e.g. Afterpay
and Zip)

‘Micro-investing’
platform
(e.g. Sharesies
and Hatch)

Robo-advice
(online financial
tools)

Digital currency
platforms (e.g.
crypto-trading
platforms)

3.1%
1.6%
Female

6.7%
4.2%
Male

Other
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TAKING FINANCIAL ADVICE

Fewer women respondents have taken financial advice than their male counterparts,
however they are more likely to consider taking it.
Have you ever received professional financial advice from a financial adviser?

4.8%

7.2%

Yes, I am currently
receiving it

11.9%

16.9%

Yes, I receive it as and
when I need it

22.0%

24.4%

Yes, I have received it
in the past but not now

39.2%

30.7%

I have never received it,
but would consider it

22.0%

20.8%

I have never received it,
and would not consider it
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ETHICAL INVESTING

Broadly respondents had similar attitudes to environmental and socially
responsible investments.
However, women are more likely than men to actively seek these types of
investments and pay more and/or sacrifice returns. Men are more likely to
not consider these types of investments at all.

Which of the following best describes your attitude to
environmentally and socially responsible investments?
These don’t typically
enter into my
consideration

15.9%

16.5%

21.4%

21.7%

These are typically only
a minor consideration

34.3%

These are nice-to-have,
but not willing to pay
more and/or sacrifice
returns

32.4%

20.3%

10.1%

Actively seek these, but
not willing to pay more
and/or sacrifice returns

20.5%
7.0%

Actively seek these, and
willing to pay more and/
or sacrifice returns

n = 807, female respondents who have investments; 766, male respondents who have investments
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ANNEX A:
FINDING HELP AND ADVICE

1. Government Advice
The Government continue to offer a wide range of
help and advice including support to look after your
emotional and mental wellbeing.
For more information go to covid19.govt.nz/

2. Provider help and support
Your life or health insurance, KiwiSaver and
investment provider will have support in place to
help you. These will range from payment holidays to
advice on accessing your investments or KiwiSaver
should you be in difficulty.
They are also there for you if you have less urgent
queries about your policies and investments, and
now is a great time to check that you have the right
levels of protection and are in the right type of
KiwiSaver or investment funds.
Access our member websites by clicking on the
member logo at www.fsc.org.nz/About/Members

3. Online resources to help you manage your finances
The Sorted website has a whole range of resources
to help you in plain English. From tailored tools to
help you decide how to best manage your money
through to making decisions about KiwiSaver and
insurance, the site has case studies, helpful articles
and provides real, practical help.
Visit sorted.org.nz.

4. Getting help from a financial adviser
A financial adviser will help coach you through
your financial situation and support you in getting
the right financial plan to meet your needs. Advice
is available and accessible for all and by getting
advice, you are more likely to be confident about
money and improve your wellbeing.
The Financial Markets Authority regulates advice in
New Zealand, and more information about advice
and where to find advisers can be found at www.
fma.govt.nz/investors/getting-financial-advice/
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ANNEX B:
METHODOLOGY

The research was conducted via an online survey
developed and hosted by CoreData. Data was collected
between 15 April and 26 April 2021.
A total of 2,035 valid complete responses were collected,
which formed the basis of the analysis and the report.
The sample is representative of the New Zealand
consumer population in terms of age, gender and
income based on the latest Stats NZ data. According to
Stats NZ1 in March 2021 there was an estimated resident
population of 5,116,300. As this survey only included
respondents aged 18 years old or over, the estimated
resident population of the sample is 3,944,700.
The purpose of this survey was to understand the
financial confidence and wellbeing of New Zealanders.

1

https://www.stats.govt.nz/topics/population
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ANNEX C :
DEMOGRAPHICS TABLES

Gender

Ethnic Group

Female

49.9%

Male

49.5%

Total

100.0%

Age Generation
Overall

Female

Male

Generation Y (37 years old & below)

34.4%

33.0%

34.8%

Generation X (38 - 52 years old)

26.3%

26.9%

26.0%

Baby Boomers (53 - 72 years old)

29.4%

29.1%

30.2%

9.9%

11.0%

9.0%

Pre-Boomers (73 years old and above)
Total

100.0%

Marital Status
Overall

Female

Male

Single

28.5%

26.4%

30.1%

Living with partner/married

58.7%

58.2%

59.6%

Separated/divorced/widowed

12.3%

15.0%

9.6%

Other

0.5%

0.4%

0.7%

Total

100.0%

All demographic figures rounded to 100%

Overall

Female

Male

68.4%

68.7%

68.2%

Maori

9.3%

10.0%

8.5%

Pacific People

3.6%

4.2%

3.2%

Asian

13.1%

12.2%

14.1%

1.4%

1.0%

3.6%

4.9%

European

MELAA (Middle Eastern,
Latin American and African)

1.3%

Other

4.2%

Total

100.0%

Level of Education
Overall

Female

Male

Primary

0.4%

0.4%

0.5%

Part of high school

11.5%

11.7%

11.4%

Completed high school

18.3%

16.6%

19.9%

Diploma or certificate qualification

29.6%

29.9%

29.4%

Degree qualification

26.2%

27.3%

25.0%

Postgraduate qualification

14.0%

14.1%

13.9%

Total

100.0%
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Current Living Arrangement

Region
Overall

Female

Male

12.0%

8.9%

15.2%

Living with flatmate(s) (no children)

7.4%

7.0%

7.8%

Bay of Plenty

Living with parents/siblings (no children)

7.5%

6.2%

8.1%

13.7%

13.8%

13.5%

23.8%

24.8%

23.1%

Living alone (no children)

Living with partner only (no children)
Living with your children
(under 18 years) at home
Living with your children (over 18 years)
at home

6.4%

Living with your children
(both over and under 18 years) at home

2.5%

2.9%

2.2%

22.6%

24.5%

21.0%

Other

4.1%

5.0%

3.2%

Total

100.0%

Children have all left home

6.9%

6.0%

Region Banded
Overall

Female

Male

Auckland

32.2%

28.0%

36.5%

Northland, Waikato, Bay of Plenty
and Gisborne

20.4%

22.3%

18.6%

Wellington and Surrounding Regions

23.5%

24.0%

22.7%

Canterbury and the Northern Regions

17.7%

18.8%

16.6%

Otago, Southland and West Coast

6.2%

6.9%

5.6%

Total

100.0%

Overall

Female

Male

28.0%

36.5%

7.1%

8.2%

6.1%

Canterbury

15.0%

15.9%

13.9%

Gisborne

0.4%

0.7%

0.2%

Hawke's Bay

3.1%

3.7%

2.4%

Manawatu-Wanganui

6.7%

6.5%

6.8%

Marlborough

0.7%

0.9%

0.4%

Nelson

1.5%

1.7%

1.4%

Northland

3.6%

3.7%

3.6%

Otago

4.0%

4.2%

3.7%

Southland

1.4%

1.8%

1.1%

Taranaki

2.3%

2.6%

2.0%

Tasman

0.5%

0.3%

0.8%

Waikato

9.2%

9.7%

8.7%

Wellington

11.4%

11.3%

11.5%

West Coast

0.9%

1.0%

0.7%

Auckland

Total

32.2%

100.0%
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Employment Status

Personal Income
Overall

Female

Male

Overall

Female

Male

20.5%

24.3%

16.4%

Business owner

3.7%

2.5%

4.7%

$20,000 or less

Self-employed

7.4%

7.4%

7.2%

$20,001 to $30,000

17.0%

20.0%

14.3%

Full-time employee

38.5%

31.3%

46.3%

$30,001 to $40,000

9.9%

12.0%

8.0%

Part-time employee

12.7%

15.3%

10.0%

$40,001 to $50,000

10.3%

10.4%

10.4%

Casual employee

2.8%

3.5%

2.0%

$50,001 to $60,000

10.0%

9.7%

10.3%

Contractor/freelancer

1.0%

1.1%

0.8%

$60,001 to $70,000

7.6%

6.7%

8.5%

Not employed at present

13.6%

15.6%

11.2%

$70,001 to $80,000

5.8%

3.7%

7.8%

Retired

17.3%

19.1%

15.9%

$80,001 to $90,000

4.1%

4.0%

4.3%

1.3%

2.5%

0.1%

$90,001 to $100,000

4.0%

3.3%

4.8%

0.6%

0.5%

0.6%

$100,001 to $125,000

5.6%

3.1%

7.9%

1.1%

1.1%

1.1%

$125,001 to $150,000

2.5%

1.5%

3.5%

$150,001 to $200,000

1.1%

0.4%

1.7%

More than $200,000

1.5%

0.7%

2.1%

Homemaker
Student
Other
Total

100.0%

Total

100.0%
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Household Debt

Household Income
Overall

Female

Male

$20,000 or less

7.5%

7.1%

7.6%

$20,001 to $30,000

9.7%

11.7%

$30,001 to $40,000

9.5%

$40,001 to $50,000

Overall

Female

Male

I have no debts

28.7%

30.0%

27.7%

7.7%

$50,000 or less

31.6%

30.5%

32.9%

11.0%

8.2%

$50,001 to $150,000

8.8%

9.4%

8.2%

8.9%

7.8%

9.9%

$150,001 to $250,000

5.5%

5.1%

5.9%

$50,001 to $60,000

8.8%

9.3%

8.4%

$250,001 to $350,000

4.1%

3.5%

4.7%

$60,001 to $70,000

6.8%

7.0%

6.5%

$350,001 to $450,000

3.6%

3.4%

3.6%

$70,001 to $80,000

6.3%

7.0%

5.8%

$450,001 to $550,000

2.0%

1.8%

2.3%

$80,001 to $90,000

5.9%

6.5%

5.4%

$550,001 to $650,000

2.2%

2.4%

1.9%

$90,001 to $100,000

6.0%

4.6%

7.4%

$650,001 to $750,000

1.0%

0.7%

1.2%

$100,001 to $125,000

10.8%

11.2%

10.4%

$750,001 to $1 million

1.1%

0.7%

1.5%

$125,001 to $150,000

9.3%

7.9%

10.9%

More than $1 million

1.3%

0.6%

2.0%

$150,001 to $200,000

6.6%

5.3%

7.9%

Prefer not to say

10.2%

12.0%

8.0%

More than $200,000

3.8%

3.6%

3.9%

Total

Total

100.0%

100.0%
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Household Investment Portfolio
Overall

Female

Male

I have no investments

20.8%

22.5%

18.7%

$50,000 or less

29.4%

32.7%

26.4%

$50,001 to $150,000

20.7%

19.6%

21.9%

$150,001 to $250,000

8.3%

7.5%

9.2%

$250,001 to $350,000

4.0%

3.4%

4.7%

$350,001 to $450,000

2.8%

2.6%

3.1%

$450,001 to $550,000

2.9%

3.1%

2.6%

$550,001 to $650,000

2.3%

2.0%

2.7%

$650,001 to $750,000

1.5%

0.9%

2.0%

$750,001 to $1 million

2.8%

2.3%

3.3%

More than $1 million

4.4%

3.4%

5.5%

Total

100.0%
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ABOUT THE FINANCIAL
SERVICES COUNCIL

As the voice of the sector, the Financial Services Council is a non-profit member
organisation with a vision to grow the financial confidence and wellbeing of New
Zealanders. FSC members commit to delivering strong consumer outcomes
from a professional and sustainable financial services sector. Our 99 members
manage funds of more than $95bn and pay out claims of $2.8bn per year
(life and health insurance). Members include the major insurers in life, health,
disability and income insurance, fund managers, KiwiSaver and workplace
savings schemes (including restricted schemes), professional service providers,
and technology providers to the financial services sector.
Find out more at fsc.org.nz
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FINANCIAL SERVICES COUNCIL MEMBERS
FINANCIAL SERVICES COUNCIL MEMBERS
Accuro
Health Insurance

3M Superannuation Scheme
AIA Insurance

AMP Financial Services

ANZ Bank

AON

ASB

Asteron Life Ltd

Baptist Union Superannuation Scheme
BECA Super Scheme
BOC NZ Retirement Plan
BP New Zealand Retirement Plan

BNZ Investments
and Insurance

CIGNA Life Insurance
NZ Ltd

Civic Financial
Services

Consilium

Craigs Investment
Partners

Fidelity Life
Assurance Co Ltd

FNZ

Colgate-Palmolive Superannuation Plan
Dairy Industry Superannuation Scheme
DXC (New Zealand) Staff
Superannuation Fund

Foodstuffs
Provident Fund

Forsyth Barr

Generate KiwiSaver

Imperial New Zealand
Superannuation Fund

KiwiWealth

Medical Assurance
Society New Zealand
Limited

Mercer (NZ) Ltd

Government Superannuation
Fund Authority
Manchester Unity Friendly Society
Maritime Retirement Scheme
MISS Scheme

Milford Asset
Management Limited

Momentum Life

nib

New Zealand Post
Superannuation Plan

MERBP Trustee Limited
Partners Life

Pinnacle Life

Police Association

mysuper Superannuation Scheme
Nestlé Pensions (New Zealand) Limited
New Zealand Steel Pension Fund
NZAS Retirement Fund

Resolution Life

SmartsharesNZ

Southern Cross

Southsure
Insurance

Te Rūnanga o
Ngāi Tahu

The New Zealand
Anglican Church Board

UniMed

NZ Fire Service Superannuation Scheme
The Presbyterian Church of Aotearoa
New Zealand Beneficiary Fund
Police Superannuation Scheme
Ports Retirement Plan

Unisaver Limited

Westpac Bank

Reserve Bank of New Zealand Staff
Superannuation and Provident Fund
Retirement Income Group Ltd
Sealed Air (New Zealand)
Superannuation Fund
Shell New Zealand Pensions Limited
The Trustees of the Church of Jesus
Christ of Latter-Day Saints Deseret
Benefit Plan for New Zealand

* As at 16 November 2021
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FINANCIAL SERVICES COUNCIL MEMBERS
FINANCIAL SERVICES COUNCIL ASSOCIATE MEMBERS
New Zealand Automobile
Association

Anthony Harper

Bell Gully

BNP Paribas

Bravura Solutions

Chapman Tripp

Chatswood
Consulting Ltd

Cygnus Law

Davies Financial
& Actuarial Ltd

Deloitte

Dentons
Kensington Swan

DLA Piper

Ernst & Young

Farmers’ Mutual Group

Guardian Trust

GenRe

Hannover Life Re

Healthcare Plus

KPMG

Lane Neave

Link Market Services

Mahony Horner
Lawyers

Melville Jessup Weaver

Minter Ellison
Rudd Watts

MMC Limited

Mosaic

MunichRE

Price Waterhouse
Coopers

Public Trust Corporate
Trustee Services

RGA Reinsurance

SCOR Global Life

Strategi Group

Swiss Re

Trustees Executors
Limited

* As at 16 November 2021

Davanti Consulting Ltd
New Zealand Home Loans Company Ltd
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