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The Industry is  Slow to Adopt Technology:
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Why so Slow?
Four Reasons the Research Industry is Slow to Adopt New Technology:
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What’s Now? What ’s New? What ’s Next?
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• Video Chat Interviews – PC and Mobile
• Selfie Ethnography
• Stimuli Presentation – Still and Video
• Enhanced Response Tools – Sorting, Ranking, Collage
• Synchronous Video Groups
• Asynchronous Bulletin Boards
• Applied Behavioral Science – Online and In-Person
• Biometrics and System 1 – Facial Coding, GSR, Eye Tracking

None of this is particularly N E W … it is N O W
And, it’s a long way from where we were even 5 years ago.
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T h i s  R a i s e s  Q u e s t i o n s
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BLENDED METHODS

BIG KNOWLEDGE

BUSINESS ACUMEN

BIG LIMITS

Stor ies Behind Data

Connect  to Learn “Why”

What to Ask and How to Apply

Embracing Pr ivacy and 
Making Human Decis ions 
about How Research is Done

H u m a n  R e s u r g e n c e



F i n a l  T h o u g h t s
We have a feast of options to enhance 
qualitative research using technology. 

The industry is setting the pace of 
innovation and if we make our needs 
clear, the tech will follow.  

This is not without pitfalls but should be 
an exciting time in research if we 
remember to apply the discipline of good 
science and ethical approaches, then 
collaborate to reach toward the future.
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