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“Al is the science of making machines smart.”

DEMIS HASSABIS
CO-FOUNDER & CEO, DEEPMIND

Source: Rolling Stone



http://www.rollingstone.com/culture/features/inside-the-artificial-intelligence-revolution-a-special-report-pt-1-20160229

Introduction to Al

We can teach machines to be
human-like.

We can give them the ability
to see, hear, speak, move,
write and, even, in some
capacity, understand.
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We can tell them what to predict, and
we can decide what to do with those
predictions.
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An algorithm is a
set of instructions that
tells the machine what to do.
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Except with Al the machine can create its own
algorithms, determine new paths, ano
unlock unlimited potential.
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Al is smart software and hardware.
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Artificial Intelligence

Machine Learning

natural language natural language
processing generation

Deep Learning

computer image

vision recognition
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s the machine getting smarter on its own?
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Your life is already Al-assisted,
and your marketing will be too.
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“The future of your business and your marketing
career depend on your ability to meet increasing
ROl demands and continually adapt to new
marketing tools, philosophies, and channels.

But the rate of change in the marketing industry is
accelerating, and the challenges for marketers
seem to be multiplying.”

Paul Roetzer, The Marketing Performance Blueprint
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80% of what we do every day will be
intelligently automated to some degree in the
next 3-5 years, according to Marketing Al
Institute founder Paul Roetzer.
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Al reduces costs by intelligently
automating repetitive, data-
driven tasks.


https://unsplash.com/photos/KE0nC8-58MQ

10 Ways Al Can Transform
Marketing and Sale

¢

Al drives revenue by improving
your ability to make predictions
about outcomes.




10 Ways Al Can Transform
Marketing and Sales

't you marry human + artificial intelligence, you can...

o ) emmm—

o= Build smarter plans.

o ) emmmmn

@ Personalize experiences.

ﬁ Produce more in less time.

><] Target promotions.

u”[ll] Turn data into intelligence.



10 Ways Al Can Transform Marketing and Sales
#1. Al-Powered Content Analysis
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#2. Intelligent Reporting
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#3. Al-Powered Newsletters
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#4. Answer Site Questions with Al




10 Ways Al Can Transform Marketing and Sales
#5. Promote on Social Media at Scale

I Lately




10 Ways Al Can Transform Marketing and Sales
#6. Automatically Qualify Opportunities
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#7. Shorten Your Sales Pipeline

DRZFT




10 Ways Al Can Transform Marketing and Sales
#8. Predict Advertising Performance

% PATTERNGS?
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#9. Reach Highest Value Prospects

)) mobilewalla




10 Ways Al Can Transform Marketing and Sales
#10. Al-Powered Lead Targeting

& LeadCrunch
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Evaluate repetitive, manual tasks that could
pe intelligently automated.

® |sitadata driven?
® |s it repetitive?

e Does it require you to make a prediction about an
outcome?
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Focus on your top-rated use cases.
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Consider the Al capabilities of your
existing technology stack.
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Become an informed buyer
of Al-powered technology.



How to Get Started with Al



How to Get Started with Al

Questions to Ask Vendors

1. My top use case is . Can you help?

2. How does your company use Al today?

3. What Al capabilities are on the product roadmap?

4. What type of data do | need tor the solution to work?

5. Is there any type of minimum size dataset | need to use it?

6. What kind of in-house capabilities do | need?

/. Do you have any case studies specifically showing the Al teatures?

8. Does it integrate with ?




How to Get Started with Al

How is your solution smarter than what
we're doing now?
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