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GameRefinery uses a three-layered

approach to categorize games

* Using a Category -> Genre -> Subgenre hierarchy we

are able to differentiate games in a meaningful way and
offer accurate insights for all individual game types
currently found in the market

°  QOurtaxonomy is created together with industry

experts and is based on thorough testing and
data-analysis of the market

°* Inthisreport we are focusing on in-game events
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Casual

Puzzle

Action Puzzle
Board Games
Bubble Shooter
Match 3 Puzzle
Merge Games
Other Puzzle
Word Games
Trivia Games
Coloring Games
Hidden Objects
Solitaire/Mahjong

Lifestyle

Customisation
Interactive Story
Music/Band

AR / Location
Based

AR / Location Based

Arcade

Platformer
Shoot/Beat 'em Up
Other Arcade

Tower Defense

Hyper Casual

HC - Puzzle

HC - Tap

HC - Steer

HC - Swipe/Drag
HC - .io

HC - Other

Simulation

Adventures
Breeding
Tycoon/Crafting
Sandbox

Time Management
Idler

Mid-core

RPG

Action RPG

Tower Defence RPG
Turn-based RPG
Fighting

MMORPG

Puzzle RPG

Idle RPG

Survival
Sovereign Games

Strategy

44X Strategy
Asymmetric Survival
Build & Battle

MOBA

Tactical Battler

Shooter

Battle Royale
Classic FPS/TPS
Snipers

Tactical Shooter

GameRefinery’s Genre Taxonomy

Card Games

Card Battler

Sports & Driving

Driving

Arcade Driving
Realistic Driving

Casino

Casino
Bingo

Casual Casino

Other Casino
Poker/Cards
Slots




Erno Kiiski

Chief Game Analyst - US

Event Overview @

Mobile game events come in all shapes and sizes. Whether they’re seasonal events celebrating
Christmas and Halloween, non-recurring and recurring live events, or promotional collaborations
with non-gaming brands, developers across the world are utilizing them in creative ways to boost
their revenue and player count. The Chinese mobile game Sky: Children of the Light celebrated one of
(ts biggest revenue spikes in history thanks to a September 2020 collaboration with the virtual
YouTube star Kizuna Al It proved that you don’t need to reinvent the wheel when you can tap into a
passionate fanbase; Kizuna played the game on her channel and an in-game Kizuna accessory kit
was released for $20, the demand for which led to the game surpassing $1m in daily revenue (i0S
market, CH). Genshin Impact found similar success in the West through its Lantern Rite event ringing
inthe 2021 Lunar New Year, with a new gameplay mode, character, storyline and gacha mechanics
causing revenue to grow from $200k to over $1.25m in just over a day (i0OS market, US).

Perhaps it’s no surprise to learn that 90% of the top-grossing 100 mobile titles use seasonal events,
whereas 40% of the top 100 in the US iOS market are collaborating with brands for partnership
events. The great thing about events is that their various implementation methods mean they can be
used in pretty much any genre of game.

As the mobile gaming market continues to grow, events such as those featured in this report will only
become more popular, especially with so many brands trying to establish themselves in the gaming
world. The challenge to developers is figuring out which events are worth exploring, and which
mechanics are worth implementing as part of an engaging and rewarding online ecosystem.
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Key points @ Emris et

Seasonal events occur in 90% of the top 100-grossing mobile games.

In the US market, some of the most popular seasonal events are based around public holidays such as Christmas, New
Year, Halloween and Thanksgiving, but region-specific events are being utilized in other parts of the world, such as Quixi
Festival (double 7) in China and Sakura (Cherry Blossom season) in Japan.

Successful events lead to the re-engagement of the existing player base and acquisition of new players.

Events are a great way to test run new features and trends. For example, Township's Christmas event in 2020 was an
Intriguing mix of two latest trends, mini-games and renovation events.

Time-limited skins, characters, weapons sold through themed currency and special gacha are some of the most
profitable revenue streams for events.

Promotional collaboration events have seen a steady rise in the US i0S market and now appear in over 40% of the top
100 grossing US 10S titles. As a result, more non-gaming brands are entering the gaming space.
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Seasonal Events Calendar... there are always more

New Year

Christmas o Erno Kiiski
P ? L u n a r N ew Yea r & Chief Game Analyst - US
“ : .

Typically the most significant
seasonal events in the US mobile
_.e Valentine’s Day game market are New Year,
. Lunar New Year, Valentine's Day,
Easter, Halloween, Thanksgiving,
i and Christmas. However, there
"""  St. Patrick’s Day are several other smaller
seasonal events that provide an
---- ® excellent opportunity to give
Easter some seasonal joy to your
players.

Thanksgiving o

Harvest .
Festival

Oktoberfest ‘ May Day

4™ of July Midsummer

4

GameRefinery -

By Vungle



Event data

Many top games change their storefront to represent
the seasons as well (icons more common /
screenshots a bit rarer)

90% of top-grossing 100
games use seasonal
events

BALLI OWEERN EVIERNT
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Common seasonal event types )
1. Just UI changes to 2. Event related offers 3. Playable content /
represent the ongoing (e.g. Halloween skins in event tasks/rewards +

seasonal festivities the shop) + previous all the previous

You can change your settings here.

I e — ‘
PACKAGES  TROPHIES OPTIONS PLAY
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examples from the top US games

H Events Overview
Genshin Impact - O g .
° .. | : 2 = A A Owned: 0 0‘ Event Description Wave 1/4 - 24 Er:emu»s Left
Lantern Rite event - entern Rite. e A e 105 et e
e've Only Just Begun, . p .QOOO + 008

Five Flushes of
'E' Fortune

0’ Test Run 4\
sgv

All That
Glitters

Genshin Impact is no stranger to S Y e :
massive and impressive events. It once ol e
In a while also ties these events to
current seasons, such as this year to
Lunar New Year.

Constructed Mechanici 0/14

This big Lantern Rite event had unique

| 0 Lunar New Year
tower defense-like" gameplay, a bunch event Lantern Rite( |
of quests, an event store with its own CP
currency, and most importantly, the e *\ ibabimyiﬁerés&‘
game introduced a new character . & . very 10wt s grantcd o
through an event storyline = acquirable /\ l\ \ Fop—
through related new banner gacha (the \J \J\A Kv N
main reason for the revenue spike). i - I | — ) ~
@ Revenue (i0S) y ‘Iannlnads(los) -

e

Source: GameRefinery SaaS platform
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https://saas.gamerefinery.com/#/game-analysis/game-update-impacts?time=all_time&subgenres=5afc1e8e745d8d7640e9b1e4&updateTags=5c754ed27d198e5f16899e7a&revenue=0,0&download=0,0&revDL=0,0&features=280-1012-1013&featureType=updatedFeatures&gameUpdateModal=1517783697,1.3.0,us
https://saas.gamerefinery.com/#/game-analysis/game-update-impacts?time=all_time&subgenres=5afc1e8e745d8d7640e9b1e4&updateTags=5c754ed27d198e5f16899e7a&revenue=0,0&download=0,0&revDL=0,0&features=280-1012-1013&featureType=updatedFeatures&gameUpdateModal=1517783697,1.3.0,us

examples from the top US games

Township - A Surprise
- for Santa event

READY, STEADY... TAP THE
SCREEN TO START THE RACE!

Township's Christmas event in 2020, A
Surprise for Santa, was an intriguing

mix of two latest trends, mini-games g
and renovation events. L COLLEES Ax ARy TR DN TR TRACE s Yin) AN TO

RENOVATE SANTA'S WORKSHOP!

The event included an endless-runner
style mini-game where you earned
tickets used in the game's

MORE SNOW!

renovation/decoration meta (similar to L : R e i AR RO
Home Design Makeover or Property 7 | : ' , A ._
Brothers). The progression in the event : » 5 ¥ i £3 g5

. . 3
was restricted by event energy, which

could be bought with premium
currency.
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Seasonal events to consider -

"5/5,7/7,11/11"
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The Dragon Boat Festival, aka. “double five,”
Is a traditional summer festival celebrated on
the 5th day of the 5th month of the lunar
calendar, which is usually in June.

“Chinese Valentine’s Day” is known as the
Qixi Festival in Chinese or “double seven”
since it is celebrated on the 7th day of the 7th
month of the lunar calendar, which was in
August in 2021. The traditional Chinese day of
romance.

The National Day of China is celebrated on
October 1st, but it also includes seven days of
holiday in total, called the Golden Week. During
the long holiday, people have time to travel or
visit their homes (and play games).

Singles’ Day or “Double Eleven” is an unofficial
holiday in China, known for being the largest
shopping day in the world by consumer
spending. Originating as a day to celebrate
single people, it has been heavily
commercialized by online retail companies such
as Alibaba, and it is also extremely common for
mobile games in China to feature IAP events
around the day.



Seasonal event examples from the top Chinese games

PICK UP ez |  ®a )
: PICK VPHIES
Princess Connect! S o osooou o2
° RE X8 815!
Re:Dive - Summer Event R e
XEEREFNMBRIERHZIPNKE.
mm&%ﬁ! ‘ Coim )
In the summer of 2021, turn-based IR T@%J
: . . Lom@ j{ OB j © 10
RPG Princess Connect! Re:Dive (X% O coOm .
ZZRe:Dive) had a summer event with e e e | - "
swimsuit versions ofthe gharacters Y y bl N G O O 0
available from a limited-time gacha as
well as a limited-time game mode. |
. . . . Summer ~ o
Despite the very simple implementation event |()
of the event, the game's revenues had a .
clear spike after the update. B ™ ) s
i B : - 360 ([CEER
p— 600 ' © RANK14/% 5136 /5@ BIEMAX QIRIE (.
: a0 Se, . 5 RS =
$20K i =+ { | A £R 1835 30 IRE A B8
; 200 ‘ - S i1 fENORMAL 3 2 BOSSitt {7 R IR !
¥ S %’D S ‘@ S . . s i 2 ‘ ‘
o S o & A7 o
® Revenue (i0S) Dnmbownlnds (ios) J

Source: GameRefinery Saa$S platform
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examples from the top Chinese games

1 8 =mmmsz - . —f{8 4miRiR

i Dream of the Three
&% Kingdoms Mobile -
Chinese New Year event

During the last Chinese New Year, the
Chinese MOBA Dream of the Three
Kingdoms Mobile (& =[F) tied the
Lunar New Year celebrations to the
introduction of its new pet system.

During the event, players were able to »
purchase event-only pets as well as Lunar New
skins. This revealed to be a very ) g IR @
profitable plan for the game, as its

revenues went up after the update.

@ Revenue (i0S) Downloads (i0S)
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Seasonal events to consider - Japan

. e Golden Week is a national holiday week from the
.,,.,.__,..,,.,:,, v 2 B a end of April to the beginning of May. People travel
f_‘@’?é%ig ’ . .. = long distances to see their families — and play tons
Stk W of games while transporting or spending time in
Q, ' : their hometowns, so it is the perfect time to
monetize with limited-time events and IAP offers.

QG“Z,WMQ _

DG‘(/T TA

___ 2088 308 ¢

P EW B %'CWE g ew 2
n _x_wjft% - e When the Sakura (cherry blossoms) season starts
: in late March, or more commonly in early April, it
shows everywhere. Mobile games are not an
exception, as they're filled with beautiful in-game

LTSI > e items and UI designs related to these blossoms.

B5HE BRFETHE 16548pt

e June Bride concept: It's said that couples who
marry during June live happily ever after. Therefore,
In June, Japanese games are also filled with special
versions of characters wearing bridal dresses,
tuxedos, or traditional Japanese wedding attire.

e Japanese New Year or “Shogatsu” is one of the
longest national holiday stints, hence the perfect

TS A time for gaming. Many of the mobile game

(HAR9] 2021/6/10 08 S59FT (Bftlom [#%f) 548018

,  _(ARlom ____[WRIs4s0m companies have huge IAP sales and special gacha
.'Eﬁ‘mfﬂa / T offers during the period. In addition, it is very
. e — )} e bfgt)"ﬂ_ﬁj}r 5&-‘-;,3‘ traditional to give players unique New Year's gifts
o | rden | @ ——c e e R (in-game items or other things) once they log into a

game.
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Seasonal event examples from the top Japanese games

8" & ;{1..:V~'cﬁwu
Gotoubun no Hanayome X - e
ti"ﬁ&x|. 5iQCt

Itsutsugo-chan ha Pazuru
wo Gotoubun Dekinai -
Hanami event

W\
” |‘

| 5o+ oMt

ARV RETUAFBICIE

y : LIt o | F—LCBNT SBBHBDET
A puzzle RPG based on the popular (6 1, oo — ey | ™
manga and anime series Quintessential > | g =" | ") —
. Vo AN - X * pe A~ -\ T**"‘ . - /3F — A
Quintuplets, AF D DEEADFL YA ﬂ;‘?@/jjﬂ)ﬂ 7;"2—( ‘ e %

[FNXIWERFERDTEREL,,
Incorporated a social aspect into its
Hanami event experience. Players

/ o B F 51 AT BB R TG,

(P i

created teams of max five players, and . Hanami@

each team member could temporarily saox event

boost the team's event points from

gameplay once a day. To coordinate the S

buffs, a team chat was also added to s

the game. In addition to the two event e

gachas, this update brought new .

additions to the game's IAP side, o = = = = : : SAN GRS

reflecting a spike in the game's " S e et St 7

reven ue. © Revenue (i0S) Downloads (i0S) y % 10@1F v THF v AT NS0RH523 | 3 ‘L‘- S o — .M

Source: GameRefinery Saa$S platform
GameRef"ngg R~ead~more about EE.%Q‘@?E L i) .A/I JAV.¢ L3
T&E7ZiL), Hanami event in the GameRefinery service
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https://saas.gamerefinery.com/#/game/view/5f97fb769890a243d6236d75/updatehistory/?gameUpdateModal=1525515096,1.7.147,jp
https://saas.gamerefinery.com/#/game/view/5f97fb769890a243d6236d75/updatehistory/?gameUpdateModal=1525515096,1.7.147,jp

examples from the top Japanese games

Puzzle & Dragons! -
June Bride event

June is one of the most popular months
to get married in Japan, and "June
Bride" is a term that you'll often see in
Japanese manga, anime, TV dramas,
and social media. So it's no surprise
that June Bride-related content has
made its way to mobile games.

Puzzle & Dragons!'s (/XX )L & K53
X) June Bride event included a special
wedding-themed gacha and characters
In their bride and groom attires. The
special currency for the event,
bouquets, could be collected from
event dungeons and exchanged in the
event shop.
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W EHP 72208 ® 1528

;pﬁl e 1604 Thu Jun 17

577 262 & é

201378 @ 10873332 : - - &
LT —_— 7/'7 ZZB s & 152 §
R3 ZWorzks7—4 (8] )

—_— ‘ s+ 130413 fg_/ 10,845,916

¥+ ngfn
PP TIPT T apep— 1 L7 A b~ Ao

— 300 ® 10845916

EEHCRBINVFRES !
[FNTOEMRTF] BEHBR!

A 2

~%\»@:\C’ & }Zﬁ—%“

BRI ! QDﬂﬂﬁﬂﬁalf. 2 FVM}

(S OFRERL - T7 L7
[TN70FE-T'NT] T CHBIR!

WA 4'/“ 41“ \ﬁ"d f
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EVZAH-RMRTHEQAEZZH—CRATHS.

June Bride

event \
|
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(@ -1 A
[ e— /’
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Promotional Collaboration Events have seen a
steady rise in the US iOS market since 2017

Popularity
Scale Y-axis
@ Top Grossing 100 Outside Top 100

40 %

ty

30 %

Popular

20 %
10 %
0%

Jul14 Feb 12 Sep 13
2017 2019 2020

The feature “Promotional Collaboration Events” has seen a steady rise in the US iOS market ever since
GameRefinery started tracking it (source: GameRefinery Saas).
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Erno Kiiski

Chief Game Analyst - US

Promotional collaboration events in mobile games are still a
hot topic after a steady rise in popularity in the US market
since 2017. According to GameRefinery data, by October
2021, 42% of games in the US top-grossing 100 had
Implemented the feature in one form or the other, reaching an
all-time high. Meanwhile, only 10% of US games outside the
top 100 had the feature, making it a highly differentiating asset
for your game.

But did you know that collaboration events are an even bigger
thing in China and Japan than in the US? In China,
collaboration events have been rising sharply in popularity as
well, reaching 51% within the Chinese top-grossing 100, while
outside of the top 100, only 15% had it. However, in Japan,
within the top 100 games, a whopping 62% had implemented
collaboration events, and even outside of the top 100, it was
28%. Japan can be said to be ahead of the curve on this front
since collaboration events reached peak popularity in Japan
already in 2017, with a staggering 75% of top 100 games
using the feature at the time.



Collaboration events are a great way to utilize synergy effects <
across IPs, thus boosting all stakeholders' brand awareness.

F .o .
Erno Kiiski
&‘ Chief Game Analyst - US

In the host game, where the event takes place, there are
potential positives in terms of:

1. Re-engaging the existing player base. A Sinks | I Sources
collaboration event can be a surprising and unique Coamtics

(as these are often one-off) occasion - ¢ Skine . Titles
reinvigorating your players and facilitating a strong . Pomanst . Buidings I
;

p u l.l.' effeCt . e Limkitje:d-lt;me I [ Special collab. J I

e o . offers event currenc

2. Acquiring new players. In the best-case scenario, ekl .

. . .. shg a
a number pf fresh players with a high affinity to the S p = 4—.'— [ o
collaborating brand will enter your game when they (exclusive) v Cldling b des
collab event I m I I 0 )

# I

Example Collaboration Event Framework

Special collab. event
rewards

hear about your awesome event. To maximize this content:

opportunity, it might be a good idea to consider the

following:

a. Isthe collaboration brand's user demographic
aligned with my game's target audience, e.g.,
core gameplay and visuals?

b. To what extent does the collaboration enable
me to tap into new audiences?

Special
collab. event
gachas

Special collab. event
tasks

GameRefinery
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Implementation examples from top games:

Europe

Event Mude (wa .

PUBG Mobile x
i Resident Evil 2

PUBG Mobile's collaboration with
Resident Evil 2 in February 2019 gave
the Battle Royale formula a
horror-themed spin.

Lucky Air Drop
O 11:46:40

SORVIVETILAW®

(O LIMITED-TIME ONLY >

The event offered various cosmetic
items known from the IP through P ===
different gachas. Some cosmetics were i i
able to be also earned by playing a
"Survive Till Dawn"-limited-time game
mode where players were able to play - _
Battle Royale match on a map infested —d . ; 5 | kbRl LA l“ g

by various zombies from Resident Euvil. - ‘ 5 | . —- ) .

| | Downtawn - SCAR-L

Licker-SCAR-L

Blood & Bones - MIBA4 (Lv.1) 15 days

Glauler M4IE ( Ranl:l)

Vehicles

Treasures
Phantom - 08Z
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Implementation examples from top games:

LINE: Disney Tsum

" QHu 74y 7?'7 |

Tsum x Disney Twisted P A, =

Wonderland :
One great way to tap into new | g . N
audiences is to collaborate with a game XA AR WIS e w A \,:,(;:,_‘,:;
that is likely to have a similar audience AN T ‘ » B "“‘“""“'“_‘f“'

to your game. y ,
W{NB
Disney-themed Match3 game LINE: e
Disney Tsum Tsum (LINE: T4 X=—"Y
LY L) collaborated with another
Disney-themed game, Disney Twisted -
Wonderland, by introducing three v |
characters from the game during a 2 i
month-long Disney Twisted il |
Wonderland themed event. The event g || |
included an increased gacha chance for = i A A
the new characters, a log-in calendar, P \ |
and different event missions, which 8y
gave a nice boost to the game's
revenue.

Disney Twisted : :
Wonderland ... | [ ARINEDYPLT
collaboration , we N [FrukPlEvX)E e\.

| B GETL&S! 1

©® Revenue (ios) Downloads (i0S)
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Successful collaborations with non-gaming
brands: Case Kentucky Fried Chicken cre v

AER ;
& QE*FEB!!!

é Erno Kiiski KEes ;ﬁ«nn oy WA 7_])1‘@,
Chief Game Analyst - US e

<FERBIEN “IESETIL >
Mﬁfg JoR 8 B 61 5239 — 3

. JESER

ATABANRTE X P
& IﬂAII \

KFC wouldn't probably be the first one to come to
your mind when you think about which brand would
be a suitable fit for a collaboration event in a mobile
game. However, after the seventh collaboration
event, it looks like KFC is the IP that every single
Chinese game wants to have in their event portfolio.

Many of the non-gaming collaborations that you see 7 q — |5 457? sz&dfﬁﬁﬂﬁé

+ SKIER - BRYERH
|

In mobile games revolve around in-game items that | . ;ﬁ » - T
are the digital representation of real-life things, like o | IE0 ||| o || P . i Sl
fashion items. So having a bucket of Kentucky Fried * LMol g | . B T
Chicken in the game might feel strange and the
brand connection loose. However, both parties get
significant positive synergies by wide brand outreach
through the game and the physical stores, which
potentially converts into a bunch of new customers
and players.

4
g
oo

ill’/j—"
*\ \\’/

=

18H
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More successful collaboration examples with

@< Mobile Legends: Bang
. Bang x Transformers

Mobile Legends x Transformers
collaboration event in September 2021
resulted in one of the biggest revenue
spikes of the game's history.

The event consisted of various event
tasks that could be completed for
exclusive cosmetic rewards, but the
main revenue driver for the event was
the event gacha with special cumulative
purchase mechanics. The event gacha
was the only way to get the main
rewards of the event - super detailed
limited-time Transformers character
skins.
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M7ess Garer P 100

”AUTOBOTS VS DECEPTICONS"

EVENT LAUNCHED

08/24 - 09/12 — - e xy i -
5 4 ) E MLBB X Transformers skin

E] All new display animation!

v

[ R | jes St ve Build [€d Al new skill effects!
_alRbiow, carmmmossssns | @ 32000 or @ 590 [[EG

Fo Sa7627 P 100

Transformers Opinus Prime_ 104
collaboration “ ' e ' NG _
i 25k S /’»j,, ' ' .. ‘ - A\ : -~

i

"' 50% OFE , 50% OFF -
22 10+1xX T 2250112

® Revenue (i0S) Downloads (i0S)
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More successful collaboration examples with

\JTiR ] =A==

g, =3
§!} ljv)t I]\j’é 198 R REEREAE TN R N dw\‘r..c.ﬂg

| Sky: Children of the Light
L X Kizuna Ai |

0)%e A A b E? RE H:HK. ﬂ“ﬂh‘
k;F ;)3'15 m :

Em— g? IR T R
RS ool ook LATAS

ﬁﬁ&“]ﬂﬂ’. ngug,ngng,ng, EE S !

nA
“#?%1&7

Kizuna Al

collaboration

RERE : B e + 4B EH

X 4

Revenue (i0S) Downloads (i0S)
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Found this report and data interesting? Want to know more
about mobile game genres, features and your competitors?

Erno Kiiski

Chief Game Analyst - US

Visit our website at and log in for
free!

You can also schedule a live demo by contacting yours truly
at erno@gamerefinery.com

GameRefinery is part of Vungle. Learn more about Vungle
at www.vungle.com
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We Know Mobile Games

We answer not just what is happening on
the market but why and how it is happening


http://www.gamerefinery.com/
mailto:erno@gamerefinery.com
http://www.vungle.com/

Get started with the
market data and player insights for thousands of games

1. Choose Market

us

2. Select optional categories

Casual, Mid-core

Build & Battle

3. Select optional Filter

GameRefinery

-

s

Clash of Clans

Build & Battle
Powerscore 82
Average Grossing Rank 10
Average Download 195K
REV /DL $30.1

service to start delving into

12 Player Motivations



https://saas.gamerefinery.com/#/register

