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So, what’s the 
big deal about 
social media?



Years to reach 50 million users…

Added over 200 million 
users in one year!

38 years 14 years 3 years4 years
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All ages
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All the time

262x 
per day

80% check their 
phone within 10 

minutes of waking up
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Before
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It’s free… 
but not really

#1



Be efficient

• Schedule in advance

• Use efficiency tools
• Batch content



Pay attention though…



Pivot when needed



Be disciplined with your time

Utilize mobile

Schedule time

Be focused



Know your “why” 
#2



What are you trying to accomplish?

88%

79%
69%

61%

60%
56%

50%

Increased exposure

Increased traffic
Generated leads

Developed loyal fans

Improved sales
Marketplace insight

Grew business partnerships

2021 Social Media Marketing Industry Report



What are you trying to accomplish?

• Build awareness

• Differentiate
• Showcase expertise

• Increase SEO

• Build relationships

• Customer service

• Increase loyalty
• Drive word of mouth



Fish where the 
fish are…

#3



Poll: 
What social 
media channels 
do you use?



Understand your audience

• What platforms do they use?

• Where are they spending time online? 
• When are they on? 

• What type of content are they looking for? 



Know where you can 
effectively engage

• Do we have the content that is needed? 

• What are the expectations for number of posts?
• What are the expectations for response times?



Think about other platforms



Content is king

#4



It’s not advertising
You’re interrupting why they are there – make it a good interruption



Poll: 
What makes you 
share something 
on social media?



Why do people care and share?

Provide 
value

Helpful

Entertaining Inspiring

Authentic Stories



The best engagement

Likes are 
good

Comments 
are good

Shares are 
GOLD!



Our most-shared content

3,700 
Shares!



Our most-shared content



Curating vs. Creating

Finding content 
others have and 
sharing it

CURATING

Generating 
your own new 
content

CREATING
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Think about your content recipe

Editorial calendar

When?

Topics?



Measure what people like



Make sure you 
engage

#5



Respond to posts



Responding impacts algorithms

Each channel decides 
what shows up here based 
on a variety of factors



Use tags and hashtags

Hashtag

Tag



Don’t ignore 
the negative

#6



How to deal with the negative

• Deleting looks like you are censoring 
or hiding

• Ignoring looks like you don’t care or 
aren’t paying attention

• Best practice is it stays public, and 
you respond publicly if it’s on your 
page

• If it’s on another page, steer clear



Handling reviews

• Be authentic

• Drive offline
• Don’t get in a battle you can’t win

1-9-90
RULE



What about SUPER negative?

• Start with ground rules     
on your pages

• Pre-emptively identify 
words that aren’t allowed

• Hide

• Report

• Block

Your company is @#$x!



AVMA Resources

• Cyberbullying Warmline (626.531.1140)

• Crisis Management Resources
• Wellbeing Resource Library

avma.org/resources-tools/practice-management/reputation



Protect your 
wellbeing

#7



Mistakes will happen

…it’s 
OK!



Take breaks

• Social may be 24/7 
but you don’t have to 
be

• Set expectations on 
your profile

• Set an “away” 
message

AWAY

INSTANT



Questions?



BONUS: 
Content Examples



Shareable Content from MedVet



Shareable Content from MedVet



Shareable Content from MedVet



Hospital Highlights



Rehab Reels



Local Content



Pet of the Week



Pets of MedVet



My MedVet



YouTube



Pinterest



LinkedIn




