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• Why social media and LinkedIn

• Maximizing your personal profile

• Connecting, engaging, and sharing

Today, we’ll talk about…



Why Social Media 
& LinkedIn



SPEND time INVEST time



• Make an impression

• Grow awareness

• Build relationships

• Better results from cold calling

• Build trust

• Find people and get their attention

• Gain knowledge

Why use social media 
professionally at all?



Know | Like | Trust



LinkedIn + Veterinary 
Profession

• 16,000+ Jobs

• 339,000 in People

• 129 in Groups

• 14,000+ Jobs
• 206,000 in People
• 30 in Groups



Largest Professional Network
• 722+ million members

• 200 countries and 24 languages

• Execs from every Fortune 500 company

• 55 million companies

• More than 2 million active groups

• 51% of college graduates use it

• 40 million people search jobs every week



Maximizing Your Profile



You never get a second chance 
to make a first impression…



Search is the Front Door



Five Steps to a Strong Profile

• Images

• Headline

• Summary

• Customize Sections

• Personal URL and Public Profile



Cover Photo

Opportunity to 
use organization 
cover photos!



Your Photo



Your Name

Include credentials… it follows you 
everywhere on LinkedIn!



Headline

Does not have to be your job title… 
think of keywords you’d want to be found for! 



Summary (About)



Utilize Sections

• Adding more sections gives 
opportunities to connect

• Builds “know, like, and trust”

• More info on the profile = more 
visibility

• All Star LinkedIn status helps 
search results



Your Experience



Add Featured Items

You can feature posts, videos, 
graphics, or files



Endorsements



Recommendations



Recommendations



Your Public Profile



Your Public Profile

You decide which sections 
of your profile are visible



Contact Settings

Make sure your 
contact info is 
up to date and 
accessible



Privacy & Account Settings



Privacy & Account Settings



Questions about 
your profile?



Connecting, Engaging, 
& Sharing



Get Connected



Get Connected



Accepting Connections

• They’ll have access to your network

• Others may ask you about them and vice versa

• You may see updates on their activities

• You can accept or ignore (you can note that you 
don’t know this person)



Reaching Beyond Your 
Connections



Reaching Beyond Your 
Connections

• Request an 
introduction

• Ask shared 
connections for 
perspective

• Premium lets 
you send InMail



Join Groups



Questions about 
connecting?



Be Active

• People see you when they log on

• Get in their inbox if they have 
notifications

• Stay top of mind

• Build Know – Like – Trust 

• Build thought leadership

• Share company updates

• Participate in groups



Best Practices – When 

• Post 3-5 times          
a week

• People are 
typically more 
active first thing, at 
lunch time, or after 
work 

• Most traffic is on 
weekdays

• Could be different 
for your 
connections



Best Practices – Tagging 

• Tag people in your post

• Type @ and their username in 
your post 

• Notifies them that they’re 
included in a post



Best Practices – Hashtags 

• Use hashtags when appropriate 

• Helps posts show up in search

• Search by hashtags to find posts relevant to you

• Some popular hashtags include:

• #hiring
• #nowhiring
• #jobs
• #(state)jobs
• #(city)jobs
• #veterinaryjobs
• #vettech
• #veterinarymedicine



Best Practices – Invest Time 

• Schedule time in your day to 
be active

• Consistency is key

• Create a checklist to 
maximize efficiency and 
ensure you don’t waste time

Status update

3 connections

4 comments

2 groups



Status Updates – Post 



Status Updates – Publish 

• Allows for long-form 
posting (think blog post)

• Original content becomes 
part of your profile, shared 
with connections

• People can view a post 
without being connected

• Post is searchable on and 
off LinkedIn

• Publishing is permanent



Share Company Updates

Remember to disclose 
you’re an employee if 
sharing from your own 

organization



Engage with Groups

Make sure to 
follow group 
rules!



Discover Organizations



But… there’s just not time…

10 minutes, 3 days a week 
to connect, learn, and grow



Questions?




