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PREPARING YOUR ECOMMERCE BUSINESS FOR THE 2020 HOLIDAYS

2020 has accelerated already changing consumer spending
habits. Ecommerce merchants must harness this year’s holiday
shopping season and provide consumers with added
conveniences and peace of mind.
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IS PROJECTED TO BE THE
TOP ONLINE SPENDING DAY OF THE YEAR

$190 billion

US Cyber Five Retail Ecommerce Holiday Season amount US consumers will spend

Sales, by Shopping Day, Nov-Dec 2020 on holiday ecommerce purchases in 2020’
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Day Saturday of 2020 holiday ecommerce sales will come
from mobile commerce?

Source: eMarketer, “Holiday Shopping 2020” report

Consumer-related Concerns US Retailers Have for

the Holiday Season, Sep 2020
% of respondents
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TO P FACTO RS EXPE CT ED TO INFL U EN C E Consumer’s expectations of fast, free delivery coupled with shipper surcharges
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DURING THE 2020 HOLIDAY SEASON?

Higher marketing costs due to concentrated ecommerce composition
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Shift to essentials from discretionary spending
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Promotions Fewer gifts driven by fewer in-person visits
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Shipping dates

Source: CommerceNext, “Holiday 2020 - The impending shipping nightmare?”
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of surveyed businesses anticipate of Americans say that longer of surveyed businesses are
inventory issues related to having shipping times make them redirecting more resources and/or
items in stock and shipping items in “furious” when shopping online® employee time toward

a timely manner this year* preventing fraud®
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CHANGES IN ONLINE PURCHASING HABITS ARE LIKELY TO LAST WELL
E BEYOND THE 2020 HOLIDAY SHOPPING SEASON

~800/ OF CONSUMERS PLAN TO MAINTAIN SOME OR ALL OF THEIR SHOPPING
0 HABITS OVER THE NEXT THREE YEARS’
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Discover how
sticky.io empowers

Offer holiday shoppers free Adopt an ecommerce

or reduced-price shipping platform that fights ecommerce
fraud attacks merchants during
Optimize your website for .
P yo the holiday
T3t EnEes Enhance customer i
_ shopping season
Create a strategy and experiences to create d “ d
processes to mitigate
inventory issues
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