Case Study: Starbucks

The importance of location management
®
With more than 1,500 stores across Canada, Starbucks needed to ensure their
location data was optimized on all key platforms, so they could connect with coffee
lovers wherever they are. They needed a partner that could lead them in the areas of
local SEO and listings management.
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Starbucks had a visibility of 68% across search
y
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Only 66% of their locations were displaying accurate
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People were not clicking on Starbucks in Google
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Ready to thrive in local digital? To learn more about how DAC

can ensure your online data is robust, correct, and optimized
everywhere consumers are searching, get in touch!

DAC For additional information, please contact 1 (800) 361 4322 www.dacgroup.com



