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Replies from Physicians
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uffalo and travel there
n. Best regards.

troenterologist,
hester, NY

Congratulations, Mary. I
will forward to our faculty
who do cystectomies to
register for your event.
See you in Chicago.
Surgical Oncologist,
Indianapolis, IN

Congratulations! You and
your team do an outstanding
job. Our practice will always
continue to utilize your
services for patients.
Gastroenterologist,
Williamsville, NY

ACTUAL REPLIES FROM PHYSICIANS

s

the professional medical network for physicians, gives hospitals a place to share their proudest moments
r enhance their reputation. A verified platform with a rich dataset means institutions have access to a highly
Thank
you forinteractions.
the message.
Congratulations,
Mary. Connect
I will ,
group ready to have
meaningful
Through opportunities like
DocNews and Colleague
strategically target exactly the physicians they are trying to reach, leveraging moments when physicians are
Let’s figure out some venue
forward to our faculty who
rly open to learning, and targeted messaging is especially appropriate and effective.
®

®

Congratulations! You and
your team do an outstanding

to meet up. I have family in

do cystectomies to register

job. Our practice will always

Buffalo and travel there often.

for your event. See you in

continue to utilize your

Best regards.

Chicago.

services for patients.

GASTROENTEROLOGIST

SURGICAL ONCOLOGIST

GASTROENTEROLOGIST

ROCHESTER, NY

INDIANAPOLIS, IN

WILLIAMSVILLE, NY

pitalsolutions.doximity.com
hospitals@doximity.com

VISIT US : DOXIMITY.HOSPITALSOLUTIONS.COM

CONTACT US: HOSPITALS@DOXIMITY.COM

