
How often are your purchasing 
decisions influenced by a desire to 
be more environmentally friendly...

…and they are more likely 
to be willing to pay for more 
environmentally friendly  
provision of water
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Eco Index 2021: 
Water

As the climate changes, and society works towards Net Zero, society’s usage 
of water and relationship with water providers will change. 
Our Eco Index data explores how behaviours are already changing across 
the generations, and the changing role that the environment plays in their 
decision making around water provision.

Older generations are most likely to already be reducing their water usage

And are in fact 
more likely to 
say they already 
cut back on their 
water usage

Although younger generations are usually seen 
as the most environmentally-conscious and open 
to new technologies, older generations are more 
likely to consider and adopt water meters

Older people are more likely to be willing 
to cut back on taking long showers if it 
halts and reverses climate change
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However, it is younger generations that are more likely to be 
influenced by environmental reasons in their purchasing decisions…

Findings are from Savanta’s Eco Index 2021 report which interviewed 6,070 respondents in May 2021, exploring opinions on 
environmental issues across the UK, US and Canada.
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my water usage
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Already doing/done
Would consider
Might consider
Would never consider
Don’t know
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37%

51%How do you feel 
about installing 
a water meter? 43% 37% 27%
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Younger generations are more influenced by the environment when 
making water purchasing decisions
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