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generation of beauty enthusiasts the phone for a demo.

While the expectations of beauty enthusiasts

have evolved, traditional research has not.

Our approach blends conversational research ~

design principles with the power of mobile

messaging to engage the next generation of

beauty enthusiasts to uncover deeper, richer,

more actionable insights.

# ca.rival.chat

Messaging based activities leverage the
immediacy of text notifications to accelerate
response rates. Activities are deployed in
minutes with instant results.

Heavyweight functionality.
Lightweight delivery.

* Sophisticated tooling

* Branch logic

* Multi-media question types
* Conditional Branching

* Frictionless re-engagement and follow-ups
* Regional language capabilities

* Al driven transcription

* Rapid search and discovery

* Semantic data recognition




Sampling in the modern age

From Instagram and Tik-tok to QR codes and
partnerships with the world’s best sample providers,
we leverage the power of social media, digital
advertising and on-premise events to activate

your customers.

Fast, digital storytelling that
engages & inspires

Mobile Toplines

A quick view into real time results
right on your phone. Available to
export data in Excel, CSV, SPSS, etc.

Video Storytelling

Video selfies & observational
approaches add culture & context,
bringing the consumer to life.

Dynamic Mobile Reports

Receive shareable mobile reports as an
‘on-the-go’ insights format to activate
results among various stakeholder
groups, with results synthesized.

Why consumers connect with our
conversational approach

* We use SMS and social platforms instead
of email.

*  We connect with customers in the moment
instead of relying on recall

*  We feel more familiar authentic and honest
so people share more freely

* We take people out of test-taking mode
to prevent over rationalized responses

* We deliver robust quant and qual along with
next gen feedback options like images, audio,
video and emojis and pictures
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How industry leaders work with us

Immersive, in-the-moment research designs, intelligent data
sciences and dynamic digital storytelling.

* Trendspotting

* Digital customer journey

e Evolving beauty routines/ segments

Product innovation / New format / New occasions | - *
« User experience / IHUTs S
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* Omni-channel optimization / total commerce -« =~ - ",

* Marketing activation strategies
« Experiential / Events
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Dara St Louis
dara@reach3insights.com
(Text) 647.454.8897

SVP, Founding Partner

Alexey Smahtin
alexey.smahtin@reach3insights.com
Head of Sales - CPG

(Text) 647.444.5240
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