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Apply a good level of written
communication skills for a range
of audiences and digital platforms,
and with regard for the sensitivity
of communication

Analyse and contribute information on
the digital environment to inform short
and long term digital communication
strategies and campaigns

Recommend and apply effective,
secure, and appropriate solutions using
a wide variety of digital technologies
and tools over a range of platforms
and user interfaces to achieve
marketing objectives

Review, monitor, and analyse online
activity and provide recommendations
and insights to others

Respond efficiently to enquiries using
online and social media platforms

Apply structured techniques to
problem solving, analyse problems
and resolve issues across a variety of
digital platforms

Understand and create basic analytical
dashboards using appropriate digital
tools

Build and implement digital
campaigns across a variety of digital
media platforms

Use digital tools effectively

Measure and evaluate the success of
digital marketing activities

Apply at least two of the following
specialist areas: search marketing, SEQ,
email marketing, web analytics and
metrics, mobile apps, and Pay-Per-Click

Interpret and follow latest
developments in digital media
technologies and trends, marketing
briefs and plans, industry good
practice, and company defined
customer standards



