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If You’re Not Trying To Grow Your 
Brand On Social Media I Predict 

You Will Become Irrelevant In Our 
Market In The Next 5Yrs.  



Does Your SOI on Social Know 
That You  

Are a Realtor?



Does your SOI on Social?
Know

Like

Trust

Value



FACEBOOK FOOD FOR THOUGHT……

O f p e o p l e s a y t h e y a r e 
influenced by friends home 
buying posts on Facebook and 
instagram.

65%

Of Americans use facebook68%

Of those users access facebook 
using mobile devices.

96%

Of those users are on facebook 
at least 35 minutes daily.74%



Facebook User Stats 25-35yrs old
Male User

57%
Female User

43%



Male User

48%
Female User

52%

 Instagram User Stats 25-35yrs old



What are they using?
Smartphone

96%

Tablet

16%

Laptop

Desktop 25%





The National Association Of Realtors®' Total 
Membership For December 2018 Month End 
Is 1,359,208.  

Columbus Realtors® Is Comprised Of Over 7,656 Real 
Estate Professionals As Of September 1, 2019. 

How Will You Stand Out From Your Competition?



K L T V
KNOW LIKE TRUST VALUE



Brand Awareness
How You Market Yourself. 
How People Think, Feel and See 
You Online. 

1. Community 
2. Family 
3. Business



•Do you create content that is relevant to your community and target 
demographic? 

•Do you engage in threads on personal pages as well as groups?  
( Don’t be a spam bot BRING VALUE! ) 

•Are you knowledgeable about real estate in your community and industry? 
•When someone thinks about Real Estate are YOU the first person that 

comes to mind? 
•When someone searches you is it clear you’re a Realtor? 
•Are your profiles updated?  Zillow, FB Personal & Business, Instagram, 

Linkedin……. 
•Do you consistently post on all these networks?  If no, why not?

BRAND AWARENESS - THINGS TO THINK ABOUT?



•Every Business Profile Should Have Professional Headshot, 
at Least Something Professional or Family Oriented on FB 
Personal Page. 

•Username Should Be the Same Across all Profiles. FB 
Business, Snapchat, Twitter, Instagram (Consider Using 
Realtor, Real Estate Agent, Homes, Houses in the Name) 

•In Bios Use Words Such as Real Estate in Columbus, New 
Homes in Columbus, Building, Land, This Helps SEO 

•Add Phone Number, Email and Website to Bios. 

•Ask Past Clients To Leave You a Review.

ARE YOUR PROFILES RELEVANT?



•NETWORK - WHO YOU KNOW MATTERS 

•YOU CAN AND WILL GET REFERRALS FROM OTHER AGENTS, TITLE 
AGENTS, HOME WARRANTY PEOPLE, ATTORNEYS. 

•FRIEND REQUEST/LIKE BUSINESS PAGES FOR AGENTS, TITLE, 
INSURANCE FRIEND REQUEST EVERYONE. 

•TAG/MENTION BUSINESSES/PEOPLE IN POSTS, TWEETS AND STORIES 

•COMMENT ON OTHER AGENTS POSTS (NICE LISTING, I LOVE THIS 
BATHROOM) 

•BY DOING THIS PEOPLE GET TO KNOW YOU. GIVES YOU LEVERAGE IN THE 
FUTURE. 

•JOIN GROUPS LOCAL AND NATIONAL AND LEARN THEN SHARE ABOUT 
IT.- KNOWLEDGE IS POWER

NETWORK-LEARN-GROW 



•Get vulnerable, Be Yourself, Educate, Be Kind 
•Respond to all comments facebooks algorithm 

likes this. 
•Tag when mentioning a person or a business. 
•Ask open ended questions (use the polls) this is 

very engaging people love to share on FB. 
•Use pictures, videos, live video, FB stories and 

share links.

Post Etiquette 



Post Etiquette 

• Short & Sweet - Keep posts under 100 Characters 
• Family pictures people love family and kids.  
•Animal Pictures dogs/cats/pets. 
• Informational articles, blogs and news. (Share or write 

your own) 
•Recent sales, accomplishments in real estate & life 

events and reviews 
•Know the best times of day to post. (For organic reach) 



Please Stop or Just Don’t!



•NO POLITICS 
•Facebook is not a laundry mat, don’t air your dirty 

laundry. 
•Don’t criticize others Or Competitors. 
•Don’t over use hashtags on FB they won’t help your 

organic reach like they do on instagram. 
•Don’t just post about real estate everyone knows you’re a 

Realtor. CREATE VALUE 
•Don’t over post in buy, sell and trade groups. 
•Use 90/10 rule. 90% Fun & Informative 10% Promotion



Covid - 19
•Be positive during the pandemic fear brings 

uncertainty. Uncertainty = Less Business.  
•Post factual information. 
•Stay away from conspiracies 
•If you check in or post while out and about make 

sure you’re posting yourself making healthy 
choices. 

•People want to hear about safety and comfort does 
your social presence provide this?   
Remember……… KLTV



Beat The Algorithm

• Create Friends Lists  
• Past/Current Clients List  
• Vendor List 
• Send Message to New 

Friends



Ask your clients to tag you! 



POST YOUR ACHIEVEMENTS



Get Personal



Put Your 
Face in Your 

Content



Do what’s 
Trending



Be Silly



Family 



Post Life Event’s



Post Curated Video



Non - Curated Video



Sends me a friend request! 

Check out my Facebook Page for ideas!

Aaron Singerman & Real Talk with Aaron



Community



Use Apps to Create Eye Catching Content











HELPFUL APPS
RPR 
MileIQ 
Facebook ads 
Facebook page  
Messenger  
Snapchat 
Dotloop 
Canva 
Tailwind 

Facebook  
Instagram  
Linkden  
Typorama 
Layout 
InShot 
Adobe Scan  
Spark Post 



Thank you for joining me today!


