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Meet Prospective Students 
Where They Are with an 
Omnichannel Approach

Learn more at MongooseResearch.com

F R O M  2 0 2 1  R N L  E - E X P E C T A T I O N S  R E P O R T  

An omnichannel search strategy will be more important than ever. 
Student-initiated engagement took a hit in 2021, presumably 
as students hunkered down and adjusted to online school. 
Campuses need to use a variety of methods for generating leads 
and inquiries so they can engage students wherever they are.

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
https://www.mongooseresearch.com/


Learn more at MongooseResearch.com/Cadence2 Learn more at MongooseResearch.com2

Q: How do you reach a student who WANTS 
information but will not respond?

A: In as many ways as possible! 

The smart phone in a student’s hand is loaded with icons they’ll never tap, but a 
precious handful of icons command their undivided attention. An omnichannel 
approach to admissions is the only way to ensure you’re getting your audience’s 

attention and actually engaging them.

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/


Learn more at MongooseResearch.com/Cadence3 Learn more at MongooseResearch.com3

By providing clear next steps and setting expectations, you’ll help students cross 
that finish line. Plus, they’ll have a positive impression of your institution. 

Guide students through each 
touchpoint of their enrollment journey

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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Before they apply

Live chat was helpful in learning more about a school

80%

2021

73%

2019

Use multiple channels to help students start 
the confusing process of applying for college.

The search 
begins at 
your website

[C H ATB OT  TE M PL ATE]

*2021 RNL E-Expectations Report

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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Hi <NAME>, this is <STAFF NAME> from Mongoose U. You 

indicated that you were interested in a campus visit, so please 

check your email for a list of dates to visit this fall. Can we plan 

on seeing you? If you have any questions, feel free to reach out! 

Prepping for campus visit

F R O M  2 0 2 1  R N L  E - E X P E C T A T I O N S  R E P O R T  

The best time to incorporate texts is right after students have 
submitted their application and after they’ve been admitted. 
However, sophomores welcome texts earlier in the search process.

[ TE X TI N G  TE M PL ATE]

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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[S O CIA L  TE M PL ATE]

Get the word out

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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Application nudges

[E M AI L  TE M PL ATE  -  A PPLI C ATI O N  RE M I N D E R]

Hi, <NAME>, the deadline to apply to Mongoose U is <DATE>!

Greg Moosineer  <greg@mongoose.edu>                 August 10, 2021, 2:14 PM

Hi <NAME>, 

This is <STAFF FIRST NAME> from Mongoose U. I wanted to send you a 

message to check in since we are fast approaching the deadline to submit your 

application. You can access the application here[LINK], if needed.

I know you have a lot going on, so I’m happy to help if you need any additional 

information about our school before making your final decision. Feel free to 

reach out if you have any questions! 

Thanks!

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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9 out of 10 students are open to receiving text 
messages during the enrollment process. 

Hi <FIRST NAME! Thank you for submitting your application 

to Mongoose U. We are missing your transcripts. Are you still 

interested in attending? Thanks!

The application process

[ TE X TI N G  TE M PL ATE]

F R O M  2 0 2 1  R N L  E - E X P E C T A T I O N S  R E P O R T  

Seniors’ willingness to opt into text messages stayed steady at 47 
percent between 2019 and 2021 but went up from 29 percent 
to 40 percent for sophomores.

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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We all know “acceptance” isn’t the final step. Help your students get to the finish line with nudges 
from every angle.

[ TE X T  TE M PL ATE  -  D E P O S IT  RE M I N D E R]

After they’re accepted

<FIRST NAME>, we are so excited that you’ve chosen Mongoose 

U. To secure your attendance for <Term>, please give me a call at 

<Number>. I’ll walk you through the deposit process.

[E M AI L  TE M PL ATE  -  C H EC K  I N]

There are a couple of steps to take before classes begin at 
Mongoose U!

Greg Moosineer  <greg@mongoose.edu>                 August 20, 2021, 3:29 PM

Hi <FIRST NAME>! 

Hope midterms went well and you’re enjoying your break. I wanted to check 
in before the office closes for break on Friday and make sure you were aware 
of Scholars Weekend and Reception dates, or see if you had any questions? 
Here’s a link to the activities, complete with information on where to park on 
campus. [INSERT LINK]

If you have any questions at all, please reach out and I’d be happy to answer 
them! 

Thanks!

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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24/7
[S O CIA L  TE M PL ATE]

Let’s celebrate 
a new class!

Be available 24/7 to 
answer financial aid 
questions

[C H ATB OT  TE M PL ATE  - 
FI N A N CIA L  AI D  A S S I S TA N C E]

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
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08/2021

An omnichannel approach covers all your bases

Is it overkill to send texts, emails, calls, etc.? If the information you’re providing is 
useful, you’re not being a pest. The more channels you use, the better the chances 
students get the help they need.

Want to learn how tools like texting and chatbots can  
make an impact on prospective student engagement? 

Set up a quick chat with our team!

https://www.mongooseresearch.com/cadence
https://www.mongooseresearch.com/
https://www.mongooseresearch.com/
https://meetings.hubspot.com/jacob206

