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August: Global Media Partnership 

P a r t n e r  C h a n n e l s :

 R a d i o  – 3 5  x  o n  a i r  c o n t e n t  t r a i l s  a c r o s s  

C a p i t a l  F M  a n d  H e a r t  R a d i o

 O u t  o f  H o m e :  1 0  x  s i t e s  a c r o s s  t a r g e t  

L o n d o n  c a t c h m e n t  a r e a s

 O n l i n e  - 2  x  W e s t  E n d  g i v e a w a y s  h o s t e d  

o n  C a p i t a l  F M  &  H e a r t  R a d i o  w e b s i t e s

O w n e d  C h a n n e l s :

 H o m e p a g e  t a k e o v e r  

 C a m p a i g n  H u b  &  ‘ D a y s  O u t ’  e d i t o r i a l s  

 # M Y W E S T E N D  s n a p  &  s h a r e  s o c i a l  

c a m p a i g n



B r a n d  B e n e f i t s :  

 D i r e c t - t o - m a r k e t  c o m m u n i c a t i o n s
 I n c r e a s e d  b r a n d  c o n s i d e r a t i o n  
 I n c r e a s e d  f o o t f a l l  &  d w e l l  t i m e
 I n c r e m e n t a l  s p e n d  
 R e p e a t  v i s i t s  &  b r a n d  a d v o c a c y  
 S t a f f  p e r k  f o r  c o l l e a g u e s

K e y  F e a t u r e s :

 S o p h i s t i c a t e d  U X  j o u r n e y  
 I n t e g r a t e d  G P S  t e c h n o l o g y
 C l i c k  t o  r e d e e m  f u n c t i o n a l i t y  
 E n h a n c e d  c u s t o m e r  I n s i g h t s  

September: 
The West End Club



October: 
Inside Out

 M a y f a i r  S c u l p t u r e  T r a i l f e a t u r i n g  s o m e  

2 0  s c u l p t u r e s  f r o m  l e a d i n g  a r t i s t s  

r e p r e s e n t e d  b y  l e a d i n g  M a y f a i r  G a l l e r i e s

 D i s t r i c t  w i d e  a r t  i n s t a l l a t i o n s  w i t h  

g a l l e r i e s ,  m u s e u m s ,  c u l t u r a l  i n s t i t u t i o n s  

 S t o r e  w i n d o w  d e s i g n s  a n d  p o s s i b l e  

p r o j e c t i o n  m a p p i n g  



November: 
West End Concierge 
F e a t u r e s :

 G P S  d i r e c t o r y  – b r a n d  l o c a t i o n ,  o p e n i n g  
h o u r s  a n d  r o u t e  m a p p i n g  

 B o o k i n g  i n t e g r a t i o n  – i n  s t o r e  s e r v i c e s ,  
t a b l e  r e s e r v a t i o n s ,  h o t e l  s t a y s

 W h a t ’ s  O n  N o w  – n e a r b y  e v e n t s  a n d  
e x p e r i e n c e s  

 H a n d s  F r e e  s h o p p i n g

 B y  A p p o i n t m e n t  S e r v i c e s  

 H a n d s  F r e e  s h o p p i n g

 T a x  F r e e  S e r v i c e s

 T r a n s p o r t  H u b  – l i v e  u p d a t e s ,  t a x i  p i c k  u p  
a n d  c a r  p a r k  p r e - b o o k i n g s



December: 
Christmas Activity 
 P o s i t i o n  t h e  W e s t  E n d  a s  t h e  g o - t o  

d e s t i n a t i o n  f o r  a l l  t h i n g s  f e s t i v e  a c r o s s  
f a s h i o n ,  d i n n i n g ,  l e i s u r e  a n d  m a g i c a l  
e x p e r i e n c e s  

 L a u n c h  n a t i o n w i d e  c a m p a i g n  i n v i t i n g  t h e  
p u b l i c  t o  n o m i n a t e  t h e i r  f r o n t  l i n e  h e r o  
f o r  t h e  c h a n g e  t o  a p p e a r  i n  t h e  O x f o r d  
S t r e e t  l i g h t s

 C o l l a b o r a t e  w i t h  h i g h  p r o f i l e  d e s i g n e r  /  
d e c o r a t o r  t o  d r e s s  t h e  B o n d  S t r e e t  
C h r i s t m a s  T r e e  ( I T V  d o c u m e n t a r y  
i n c l u s i o n )  

 L a u n c h  # M Y W E S T E N D  f e s t i v e  a d v e r t i s i n g  
c a m p a i g n  w i t h  G l o b a l  M e d i a

 R u n  a  s e r i e s  o f  t a c t i c a l  a c t i v i t i e s  t o  
d r i v e  f o o t f a l l  a n d  s p e n d  





ALWAYS ON: CONTENT PROMOTION

 C o n s u m e r  W e b s i t e s  

 B i - m o n t h l y  N e w s l e t t e r s  

 S o c i a l  M e d i a  C h a n n e l s

 W e C h a t  M i n i  P r o g r a m m e

 V i s i t  L o n d o n  C h a n n e l s



Marketing
Return to the West End
A/W 2020



Always on June/July

• Customer support throughout June and 
July across all our channels, including 
newsletters highlighting the takeaway/DIY 
offers

• ‘Behind our doors’ campaign ran across two 
months to highlight the uniqueness of our 
area and offering 

• Amplified through partnerships with 
London on the Inside, TimeOut and 
VisitLondon



Always on – influencers, EOTHO, updated photography, new openings

• July & August saw us shift to fresh photography, use of 
influencers to drive desirability and pushing top search 
terms such as Eat Out to Help Out, masks and Staycations. 

• Upcoming new openings give us good news stories to share 
on our channels and encourage exploration

• Barry’s Bootcamp Kingly Street
• Bike Drop (2 locations)
• Sketchers
• Laderach
• Boggi

• Using our channels to reassure, encourage travel to CL, drive 
desire for a return to the West End



Collaborating for the biggest impact

• Supporting the ‘Because I’m a 
Londoner’ campaign

• Supporting the ‘My West End’ campaign

• Participating in the West End loyalty 
programme 

• Working with customers to amplify 
messaging and reach by using team 
influencers, destination tagging



‘Welcome Back’ autumn campaign focuses on three key pillars

Continue partnership with the BFC 
for London Fashion Week in 
September

Support and invest in the numerous 
events happening during Sept - Oct

Partner with the London Restaurant 
Festival

• The event will follow a similar 
format to the June 2020 event, 
i.e. gender neutral and digitally 
led. 

• Continue building our Central 
London portfolio as a fashion 
focused destination

• The partnership with the BFC 
provides great B2C and B2B 
exposure 

• WCC ‘Inside Out’ campaign 1st

week of Oct, highlighting the art 
& cultural institutions in the 
borough 

• SJ to host the Silver Lining public 
art trail (end Sept-end October)

• London Craft Week (30 Sept-10 
Oct): Programme of events, talks, 
workshops and experiences to 
highlight our destinations as 
custodians of craftsmanship and 
provide re-introduction of footfall 

• London wide restaurant festival 
celebrating the best cuisines

• The festival this year will have 
social distancing measures in 
place and also promote home 
kits delivered to consumers’ 
door 

• Supported by partnership 
branding across all LRF channels 
& print media, PR, marketing via 
media partnership & direct 
marketing to Amex HNW
customers

Strand 2 – Arts & Culture Strand  3 – F&BStrand 1 - Fashion



Following autumn activity we will start to build towards Christmas

Sustainability & 
environment

• Christmas lights switch on 19th November

• Road closure RS & St J for shopping evening

• Light on-street activation e.g. live music / choirs 
/ churros van

• Continuing Spirit of Christmas messaging 

• 6 week Christmas campaign to support footfall 
& spend

• Build on the success of ‘Surprise & Delight’ 
activity from 2019

• Exploring additional road closures in Nov / Dec 

• All activity supported by digital channels, 
influencers & media partnerships 



Brand Participation 
Points  of  Contact

Oxford Street & Bond Street:
marketing@newwestend.com

Regent Street:
rsr@tcs-uk.net
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