Welcome to RKD Group’s Webinar:

The Ultimate Guide to
Planning and Hosting a
Successful Giving Day




We want your
questions and
comments!

Send your questions and
comments by clicking this
section of your panel

I ——

Webinar Now

Webinar ID: 200-167 467
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RKD Group RKD Group




Thank you to our panelists
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Maegan Hoffmann Stephanie Filer Libby Beldner

SPCA of Texas Animal Rescue League of Humane Society of
Iowa Missouri

Maria Shanley Heather Sweeney Meagan Bratton

Second Harvest Food Bank South Plains Food Bank

Second Harvest Food Feeding South Louisiana

Bank Central Florida




SPCH

Goal: $100K

Amount Raised: Over
$138,000

Date: May 5

OF TEXAS

Staffing: 10-12 staff
members + partners at
RKD

Promotion: Social, Email,
Word of Mouth
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SPCA OF TEXAS

SPCH

ﬁf{ Add to favorites

FUNDRAISE DONATE NOW

Overview  Volunteer Events  OurNeeds

D 214.742-7722 The SPCA of Texas is dedicated to providing every animal exceptional care and a loving home.
< Share page L v The SPCA of Texas is the leading animal welfare organization in North Texas. Founded in 1938, the
non-profit recently celebrated its 80th anniversary and serves as an active resource center that
E n ’ @ brings people and animals together to enrich each other's lives. The SPCA of Texas is independent
and does not receive general operating funds from the City of Dallas, State of Texas, the federal
government, or any other national humane organization. All money donated to the SPCA of Texas

stays in North Texas to help animals in our local community.
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FEEDING SOUTH LOUISIANA Second Harvest Food Bank

: SECOND
Goal: $50,000 PECOND.
Amount Raised: $ 152.373 FEEDING SOUTH LOUISIANA
" 4 Overview
$17,274
D a te : J u n e 2 . Raised by 71 donors Second Harvest Food Bank is currently responding to the overwhelming need for food caused by the

Match Completed! COVID-19 pandemic. The effects of social distancing, school closures, and business shutdowns will

have far-reaching repercussions that will extend beyond the length of the viral pandemic. The

COVID-19 emergency has also been made worse in Acadiana by the downturn in oil prices which
D 337-237-7711

Staffing: 3 < e B Y
O AN )

will have long-term impacts on the economy.

Promotion: Email, Social
Media, Volunteer e-
Newsletter, Media
Interviews
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Goal: $45,000

Amount Raised:
$68,387

Date: June 30

Staffing: 1 lead, 4
assist

Promotion: Email,
Social, P2P

2020 Day of Giving

We are inviting all animal lovers to be kenneled for a cause as part of ARLs

Day of Giving event on June 30! ARL's Day of
Giving
June 23-29
You'll be placed in an ARL adoption kennel (or condo, or stall) with a homeless pet to Reserve a spot, pick
bring attention to pet homelessness, raise money for their care, and help find them a a pet, and start
great home! raising funds on
Facebook!
How to Participate: June 30

Come to the ARL

1. Reserve your kennel — Reserve your spot to help homeless pets and pick during your shift

which kind of pet you want to be paired with. We have created 2-hour shifts to and be kenneled for
help with ease of logistics for your first year, but if that doesn't work you have the o cause with your
option to pick a time between 9 a.m. - 6 p.m. that works better.

kennelmate! Unlock
perks and prizes the
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Goal: $30,000
Amount Raised: $44,000
Date: 9/24-9/26

Staffing: Development
Department (6 staff)

Promotion: Email, Media,

Lightboxes, Social Posts,
TV Ad, Real Media Push

\ s 72-HOUR
/
gggg IVIN

72-HOUR GIVING FRENZY

Take Action Now to End Hunger Across the South Plains

00:00:00:00

Days Hours Mins Secs

$13,049.17 RAISED 64 GIFTS

Join the Giving Frenzy

Here at the South Plains Food Bank, we work hard to provide our neighbors experiencing food insecurity

the nutritious meals they need. Our mission is to alleviate hunger and give hope to the hungry. That's why

we hope you will join us for our 72-Hour Giving Frenzy to help us raise $30,000 to help make our mission
statement a reality.

You have an opportunity to choose what program these donations will go towards. Every $10 you give
equals 1 vote, and the program with the highest number of votes wins. Find a program that you're
passionate about and join the frenzy!

. pmwm

Liggett Law Group, P.C.

Integrity * Advocacy * Results

Ted Liggett is matching all gifts, up to $10,000, during our 72-Hour Giving Frenzy.
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Humane Society of Missouri

Goal: $25,000
Amount Raised: $50,673

Date: May 5 (GTN) & May
/7 (Give STL Day)

Staffing: 3, not including
RKD Group

Promotion: Email, Social

H \ Day.ore
gIVBST i G FINDANONPROFIT SPONSORS LEADERBOARDS MORE Find Organizations Q|

Humane Society of Missouri

Overview  Programs

$50 773 Celebrating its 150th year of operation in 2020, the Humane Society of Missouri (HSMO) holds
Raised by :144 donors steadfastly to its founding mission: to protect abused, neglected, and vulnerable animals.
Match Met! Providing 24/7/365 shelter, our work has endured through world wars, plagues, and severe

economic downturns. Just as we have committed to the animals in our care these past 150 years,

D 314-951-1530 we will continue to be here through COVID-19
<: Share page v
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=Second Harvest

~Second Harvest NOms rverdlilps

\Q FOOD BANK Coronavirus Relief with A ake a UITRTERE
OF CENTRAL FLORIDA WESH2 News , :

Your $10 gift will provide 40 meals

Your Donation
Goal : $1M m MONTHLY
Amount Raised: $1.1M

Date: April 21 S g==

Staffing: Whole |

Deve|opment Team Your Billing Information
Promotion: TV, Website, %0
Emails, Social Media, : — PROJECT

Digital Ads




Second Harvest

OF CENTRAL FLORIDA

'PROJECT

DAY OF GIVING
You gift matched!




() Computer audio
() Phone call

& MUTED

Transmit (2- Plantronics Savi Tix)

Speakers (2- Plantronics Savi Tax)

Any Questions?
comments by clicking chis EG—__—)

section of your panel

[Enter a question for staff]

Webinar Now
Webinar ID: 200-167 467

&) GoTowebinar




Let's pick a winner!



https://wheeldecide.com/index.php?c1=Kimberly+Goy&c2=Sharon+LaVigne&c3=Monica+White&c4=Savannah+Hopps&c5=Tiffany+Keegan&c6=Lorri+Caffrey&c7=Cathy+Rodgers&c8=Anthony+Hebert&c9=Connie+Schlundt&c10=Michelle+Hebb&c11=Deven+Vernon&c12=Pam+Clayton&c13=Kirsten+Olson&c14=Ashlee+Droscher&c15=Kelsi+Faulk&c16=Tracey+Millbrook&c17=Jennifer+Caldwell&c18=Ali+Duncan&c19=Claudia+Labbe&c20=Cindy+Johnson&c21=Jenna+Ogden&c22=Susan+Goodell&c23=Lauren+Zielinski&c24=Melannie+Grimme&c25=Debra+Burns&c26=Tina+Brohlin&c27=Karen+Gallagher&c28=Laura+Gaffney&c29=Carmen-Mariah+Rey&c30=Michael+Schwerin&c31=Stephanie+Diaz+de+Leon&c32=Joseph+Beiting&c33=Kaylee+Paladino&time=5

Upcoming Webinars

Digital Media: A Layered Strategy for Year-End Giving
September 24, 2020 | 1:30 PM CT

Register at
rkdgroup.com/webinars




Thank Youl!

Recordings | Presentations | Future Webinars
RKDgroup.com/webinars
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