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Tasks & Activities




Support inbox Status: All ¥ Channel: All ~ Assignee: Cody Wilson ~ Tags: None ~ Date: All time ~

All conversations 43 Newest * & 7
Assigned to me 3
Johnn; leseed Need hel cing my account Support X Account X+
Unassigned 2 Y ApP! p syncing my L4 coun
Need help syncing my
Email & account
@ e JohnnyApplmed seed@biglyt
Chat 13 spon@hubspot com
. Hi there! | was trying to sync my old account to this new one bl
H u bs pOt C R M - o dason Williams wanted to see if you'd be able to help? It seems like the page |
Bots 4 Hey, I've been thinking about
& do next.
—' j H _l O D O I 1 L 01 upgrading my basic plan
I Filtered
CHAT
I ﬂ L = W L _I ! Thanks,

Johnny Appleseed

Jackie Simpson
Hey there! I'd like to talk

O2Map HAIZE Y, O|H[Y & Soll HRLIZHO0IMMYE BEC P ——
LHAS oF of|A] 2[5t SEHE + U&LICH N

So sorry to hear about that. Looks like there is a bug on our en
bringing it to our attention! I'll work with my team to get that re
let's see if | can help get you set up from here

- Cody Wilson

> Reply

@ Available ~




Contacts ~ Conversations Marketing ~ Sales ~ Service ~ Automation ~ Reports ~

< Contacts & Actions ~ Activity Notes Emails Calls Tasks

Filter by: Filter activity (2/40) »  Allusers ¥  All teams ~

= November 2018

b ) Lena Letterman #
Hu Sp0t CRM Financial Manager at Oktra

J_'_ j_l{l D*I J_l j H *l- EI_I' El Biglytics | Home and 8 other pages

-1 2 ® & + 8o ®

MNote  Email  Call Log Task  Meet

B Page view

v Session Details

11/29/2018 at 4:21 PMGMT  © Viewed 8 C
- o [u] o) =
O'I E_nf CRM ;—|H | J_;ﬁHAI'O'” I:I'I °._|' QEE «  About this contact 11/29/2018 &t 4:21 PMGMT  ©  Viewed BC
e
ol‘ -T'— * J—I‘E. St A Ol L E 11/29/2018 at 4220 PMGMT  © Viewed Wh
St 0|l B2|E & YBLICH
e e . A . l
J_'_ _II.I | EHOI_ I.IEQI_ QI'E LH 01 o -oll-_ —:E—O'II %!_?_I cél- ES Lena 11/29/2018 at 4:20 PMGMT  © Viewed B C
11/29/2018 at 419 PMGMT  © Viewed Bigl
ol L0 [ | ot Last name
ol0] T ato| HSLI3Ho|Ho| BAEHLIC,
Email
lenaletterman@demospot.org ‘
Phone number
+18578295297
£ Form submission
Company name
Vaia-Core Lena Letterman submitted [*] Default Form on What is Big D

No properties updated.
Company Industry

-




Contacts - Conversations ~ Marketing v Sales Service v Automation ~

Deals = Table Search for a deal Q E

HubSpot CRM: All deals f)PING CALL 31 Tfsn 1,134
O:' O_I O:' All saved filters >
38 L e
Pipeline $50,000.00 Ruth Simonis - $3,650.00 Jaleel Jast -Test Deal
. . Wedding Close date: May 31,2019
[*] Sales Pipeline ~ Close date: August 30, 2019 o
e o x D
5|HATH CRM2 7|Z2| Y T2M| A%} ULt Ao we
AHE}" EEA‘"ﬁE ?‘ OEI- %‘—?—O'IIE J'" Options ~ $149.00 Sean Shoreman -
=2 JA{St A OlA €26,100.00 Acme - TEST Kangaroo
Eﬂkllﬁ_ ?' o OE T AAH= LI E‘l- + Add filter Close date: June 30, 2019 Close date: May 31, 2019
e |
Lot FY THAl B2 HaloF of A TIME D A=K o
oizt2 1jotsto| £1ALIC $300.00 Sadye Wyman - donor
—e= I-_I I- | == | I- ) Close date: May 31, 2019
$47,100.00 Silver Deal for Hahn,
Morar and Von @
Close date: June 13, 2019
(r]

$149.00 MDI Sales
Close date: May 31, 2019

Total: $4,273,178.64 Total: $9,659,683.96




HubSpot CRM:
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Visits

< Back
Filtering on "All visits"
Add filter

Filter visits by...

MOST USED PROPERTIES
City

Postal Code
State/Region

ALL PROPERTIES
Prospect properties
Address

City

Country

IR AR AR N IR IR AR RN

NAME

-
- netBlazr

. Boston University

Bicon, LLC
' Massport
" Brightcove

o Suffolk University

we= Partners HealthCare
== Massachusetts Convention C..

Motion Recruitment Partners..




HubSpot CRM:
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esee HubSpot ¥ 7:34 AM $100% .-

Brian Halligan
CEO at HubSpot

HubSpot CRM:
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Marketing Hub Starter:

Fg £

DMALel HEHEof £|X3tEl 2T HO|X|E Sl !l
2|EE WM M Q.

CHEd = otof| o2 HE K= Y4l(Forms), EY ©HH,
CTAHE 52 HA0|E0| 71514 &~ 2, 0|2

Soll YAO|E YEXE nHO = HEAZ £ UFLICH.

Webinar Sign U

Form Options

What should happen after a visitor submits this form

Display a thank you message @ Redirect to another page

Please select or add a location. i

Follow up options

Motify contact's HubSpot owner of their submission pwhars this?

Send submission email notifications to

Select or enter an email -

Error message language

El‘lgll'jh -




Email

Manage Analyze
Marketing Hub Starter: Oarien: Overview
o ofy
O | u." E D o Sent Email type: All ~ Campaign: All ~ Timerange: Last 30 days ~
Delivery rate

M M S0 ArE 2HF0| Z[H =tk JHQI=tEl Open rate

ol LH A O|lA SENT DELIVERY RATE
OII}IIEE EE T MﬂLIEI‘- Click rate &
Ol Tt ZHE 0|4 S siZstn Ol MRS adielt #2:43%

. N Contacts lost
JhATe 4 i Y =318 HZELIC o e

Email performance

44.36% Opened (12,661)

39.84% Clic

m = aVs /e Omoares




Marketing Hub Starter:
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¢ Back to paid campaigns

Ei Big Data Ebook

Biglytics Ad Account
Manage Analyze
N

Attribution Reports: First form submission =

IMPRESSIONS

12,871

Ad Sets >

Ad Sets

NAME

Cambridge Big Data Ebook
O Completed

Conversions

Date: Alltime ¥  Status: Active ~

1.6%

CLICKS
2 05 3.4%
$0.78 each
CTR IMPRESSIONS CLICKS
0.4% 2,501 11




Contacts ~ Conversations ~ Marketing ~ & o] Automation Reports ~

SEO

Topics Recommendations [0

< Back to domains

. . Recommendations
Marketing Hub Professional:
Find and fix SEO issues to get more search traffic.

S E O RECOMMEMDATIONS PAGES AFFECTED IMPACT REASON

Pages are dug
is the same. D

X&HO R Wtz SEO EHIE| 3 M2k e i
Create more v

-
_?_Eu-l oI-J_'_ ﬂj_lHkl'gl a%ﬂaﬁ %OHIE'I 2 0 Top content Is

7 I-O | C= x-"__ﬂ_'é'l'l_l EI. Increase word count View pages 134 ® High more than 30(
—_= od .

your topic.

Your meta des

. - v )
Remove title from meta description iew pages 25 Medium results. No ne

Your meta des
tion about wh
pages to help
and gets click

Add meta description View pages 38 Medium

Asingle H1 ta
Add asingle H1 tag View pages 182 ® Low understand ye
tag or have to

Titles with mo
Shorten title View pages 1 ® Low in search engi
it doesn't get




Marketing Hub Professional:

2 |48 4%
Uomn >t

¢« Back to blog posts

= Optimize

You're writing about the topic:

4

big data x

SEO recommendations

TODO

DONE

Add H1 tag

Add alt text to images

Word count in good range

Add topic to title

Add title

Page loads quickly

Add topic to meta description

Title isn't in meta description

x

=3 Edit

BIGLYTICS

8 Common Misconcept

By: Sally Smiles 7/8/16 9:15 AM

The list post is one of the most pop
composed of -- you guessed it -- a

about each item.

rour introduction as a way to f

J

Use

help them. Keep it light by includin

can include relating to your list, inc




Marketing Hub Professional:

24 O|C|0] =+t

2t 22 O|C|ofollM DAt Chist ArESo| B

mjo

2= 5= UASFLICE

Social

Publishing

Inbox Streams

All Activity
Conversations
Interactions

New Followers

Twitter Streams
Create stream

@hari_jags's Sent
Messages

Duradry
AD/PD 2019

Mentions of
@teamsolarMA

@hari_jags's Timeline

More streams ¥

Competitor Streams

Monitoring Reports

Messenger

All networks ¥ New only ~
11

f FACEBOOK REACTIONS

h%}

7 Biglytics
Big Data for Non-Techies https://www.biglytics.net/blog-advance

O

3 TWITTER RETWEETS

Biglytics @Biglytics
What is Big Data? https://www.biglytics.net/what-is-big-data

1 retweet

Under certain privacy laws and regulations, you must tell anyone who interacts with your connected sc
access rights or ask you to delete their information. Since it isn't always possible to know which social

account their data may not be fully removed from the social tools. Before using this feature, please rev




Marketing Hub Professional:
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< Back to workflows Nurturing: New

Start from scratch Templates ([EEIJ)

©

Contact-based

Start with a blank workflow that enrolls and is
triggered off contacts

Company-based

Start with a blank workflow that enrolls and is
triggered off companies

Deal-based

Start with a blank workflow that enrolls and is
triggered off deals

Ticket-based

Start with a blank workflow that enrolls and is

Choose type

@ Startfrom scratch
Start with a blank workflow and a«

Center on a date

Add actions that revolve around

Center on a date propert

Add actions that revolve around

Preview




Marketing Hub Professional:
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< Back to lists

Name your new list ¢

Estimation: - contacts

Active list v | O

Clone Delete

Form submission

has filled out Lead Form on Webinar: Big Data
Algorithms

AND ©
and

GoToWebinar webinar

has attended Demand Generation Webinar

AND ©

NAME

<<
©
©
o)
©
&
)
@
)

Kyle Russel
Karianne Rosenl
Rebeka Brekke
Chris McDermot
Guy Stoltenberg
Bernadine Kunz:
Caroline Leanno
Rahul Mayer

Vince Heller

( Prev E]




Marketing Dashboard ~

Date range: All data =

Marketing Hub Professional:

EH*'EE & E_lE%)' Marketing Performance

VISITS
S{EAT 0BT, CRM, & 2| H|O[EIE Al2t=toto] 180 4647%
E HHAIEE 3 2[RES ddote = USLIC

LESt ROIE £%617| 2l Closed-loop 2| ZEE
AI-%-GI-AEI 2 oléLI E.I'_ 200 100

T AA-
100 50 ,___f

0 : ' ]

Jan 2013 Jan 2014 Jan 2015 Jan 2014 Jan 2013 Jan 2




Marketing Hub Professional:
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Make smart

Show different content based on:
Country
Device type
Referral source

Preferred language

@® Contact list membership

Elite Customers X

Contact lifecycle stage




Marketing Hub Enterprise:

El E ﬁ_:'LO'I EC')I v Contact Property Name zof341 properties

Contact priority

Very High

Likelihood to close

2.08




Marketing Hub Enterprise:
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< Back to dashboard

New Contacts by Lifecycle Stage and Original Source

Filters

TYPE:

Contacts

DATE PROPERTY:

Create Date

VIEW:

All contacts

LIST:

Select a list

v Measures

Lifecycle Stage -

BY | CountofContacts AND | Qriginal Scurce Type =

Summarizing 250,206 Contacts

~ Visualization

® Organic Search ® Paid Search ® Email Marketing  ® Soclal Modia  ® Ry

150k

100k
] nos
50k ! -
- I
- ......... | I L — I | —

Lead Subscriber Custamar




Marketing Hub Enterprise:
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Assign Users & Teams

Select users and teams you want to grand read, write and publish
access to the selected landing pages.

Users & Teams

’ Team 1 X ’ ‘ Team 2 X ‘

&

Search users and teams

B Europe team

Europe Sales

Team 1
Team 2

Aimee Banks

Dale Garrett




Marketing Hub Enterprise:
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Email

Configuration Subscriptions Subscription Types Tracking

Sometimes less is more. Set a send frequency cap to make sure you don't over-email yo

with your campaigns. Control the number of emails your contacts receive by enabling a
If you use workflows to send essential automated emails, you should disable this setting

Send frequency

Recipients receive every email (®) Recipients receive a set number of

Only marketing emails are included in the send frequency cap. @

Maximum number of emails per recipient

el

3

b

Frequency

Daily (® Weekly Every two weeks Monthly




¢ Back to landing pages Content Settings n Publish o

Add modules x

Search modules Q

BUILT-IN MODULES

Add-On: —
- —1
o|H AT CMS =
= ]
SlEATION HiZots S2f0 o =3 WAl ofCIES s
AStHIR. ABEoZ OB E £ HHXES 24E T N
2 Q1T DHIY X| X3} JHQISE 7|5 &4 AE & e SR
OIALIE_l. =

How to Solve for B
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Sales Hub Starter:
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Sequences Meeting Follow Up

O EMAIL 1 Start sequence at: End sequen:

Thu 9/14 A
; Email 1 - My contact

EMAIL 2
Tue 9/19 ¥4 Email 1

Send email on 09/14/2017 e 7:10PM

Biglytics Recap

Hey Jeffrey,

Great connecting with you. We covered a lot on the call so | wan
links.

Biglytics - $50/month per user
Custom Objects - Unlimited
Advanced Reporting - Unlimited
Advanced Permissions

Unlimited Events - Unlimited usage events

Start sequence Cancel

To: jrusso@hubspot.com




Sales Hub Starter:
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< Back to documents

- About HubSpot
—— SHARES VISITORS VIEWS

—... 145 11 17

(maws o sm—ne

Visitors

NAME

Q Joseph Cavallaro

.‘:‘ Kristen Kelley

-

@ Julia McCarthy




Sales Hub Starter:
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Re: Your question about our website X = ]

Taylor O'Neil opened 15 ago
Taylor O'Neil opened 19m ago 3

o Mute Thread |
2)

—_—Iw—e'—a

Leg Track = .
Taylor O'Neil
HR Director

About
3 how things are going with your free trial of Biglytics.
with, please let me know.
Contact Timeline

Deals

Tasks



Sales Hub Starter: ‘a Biglytics data analyst...

I:I | Eél < October >

DI O] ook 4+ AULICH 72 BAC /
QU|A365 HRACIeL S7|2tE|H, 34t A
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10| 0|%S QHHH ST 7252 25 CRMO]
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Confirm meeting for
Friday, October 28, 2016 3:00 PM
First name *

Taylor
Last name *
O'Neil

Your email address *
taylorfoneil@gmail.com
Company Name *

PKGD Marketing Inc.

Company Size (employees) *

1-49

Confirm ‘ Cancel



Sales Hub Professional:

©

Send email Send internal Add delay Add
email Br

A 28/n0| £
2| XS xhS3t

O

Internal SMS Set contact Set company Add to.
property value property value

O

Remove from static Increment numeric Increment numenc
list contact property company property




Sales Hub Professional:
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Remember me

Pay $2,280.00




Sales Hub Professional:
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Start: Email 1 ~ Send follow-ups between: Time settings v

I Low personalization

Your email is only slightly personalized. Try tailoring your email more

to your recipient to improve your chance of a reply.

Mention a technology used by Amazon
L3

the Amazon Simple Email Service Amazon Associates

s | e

1 he
More tips

Effective sales emails don't just happen. Read more about
the science behind our recommendations.

> View links

Skip this co

® GMT-04:00

nazon and show you what

Enro

Enable threading

Learn more &2 Low personalization A

il Pam




Sales Hub Enterprise:
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hles v Service~  Automation~  Reports
# New note 4 Er
Leave a note...
A 2B S
Activity Notes
June 2017
Q

P
&= ‘ Charlotte Al
une 4 at 2:18

© sent € DEL

Charlotte Al
June 3 at 11:1

Playbook

Discovery Call Script

Use this script when conducting a discovery call with new leads. Recol

answers for easy access later.

How far out are you on making a purchase decision?

3-6 months 6+ months

Lifecycle stage

Lead

Add notes here

Goals:
Understand their business model, business goals, and why they chose

goals.

® What are the top initiatives at the company right now?
© How does your business model work?
® Who is your target customer?

a Haw many ciictamare dn van hava naw?




Sales Hub Enterprise:
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Contacts v Conversations v Marketing~  Sales~  Service~  Automation v

Settings

Account Defaults
Contacts & Companies
Conversations
Domains & URLs
Import & Export
Integrations

Marketing

Properties

Reports

Goals

Tracking code

Goals

Monthly Weekly

Tickets closed v All teams

USER

Charlotte Arrowood

g Nate Lacy

+ Add user

Reports v

TEAM

Midwest

Eastern

Ac

Ad
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Service Hub
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Service Hub starter:
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Contacts

Tickets -

All tickets
All saved filters >
Pipeline

Ticket Pipeline ~

All tickets
Options =

+Add filter

Marketing v

NEW

test

Open for 2 days

Automation

9 WAITING ON CONTACT

Help adding a user
Open for 18 days

® Low

Error Message

Open for 18 days

Extension of free trial?

Open for 18 days

.
Free trial?
Open for 21 days

LA
Can'tlogin
Open for 22 days

.|
Lost item
Open for 22 days

o
Trouble sharing files
Open for 22 days

LA

—

Marketing

¢ Back to tickets settings

® High

Dashboards

Table

3 WAITING ON US

Trouble logging in
Open for 23 days

Automation

[*] Onboarding Pipeline ¢

e

Trigger actions when tickets reach certain stages

Board

Trigger the actions below when a ticket moves into the associated ticket status

When a ticket reaches...
BRAND NEW

When a ticket reaches...
IN 3 DAY TRIAL

& Enroll in a workflow

Pipeline is “[*] Support
Pipeline”, Ticket stage

is "New"

& Enroll in a workflow

Pipeline is *[*] Support
Pipeline”, Ticket stage

is "Waiting on contact”

DEY

When a ticket reaches..
IN 7 DAY TRIAL

+

R Add delay

@ Seta property

Set ticket pro
ority to *}




Service Hub Profesional:
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G Knowledge Base

Find answers to your questions

Go to bigytics.net & Submit a Ticket

Q Search for answers

Analyze Product

How 1o Set up the Analyze Product

How to customize the Analyze Interface

See all articles

Subscriptions and Billing

Checking Subscription Status

Downloading Invoices

See all articles

API and Integrations

AP Documentation

Setting Up Big Data Collect

See all articles

Technical

Steps for Technical Set Up

Zoom Catalog FAQ Technical Support Gontact
Paths

See all articles

Got any questions? 'm happy

General Questior Hi there! I'm a helpful bot! | w

G to assist you today. What is yo

Can you help me wi

Thanks Can you help me with

What is Big Data?
See all articles

@ descrbetheissie youare ox

HubBot 8:58 AM

Using Biglytics

Deleting Biglytics ACCOL  Write a message

Login and Password Re.....

See all articles




Service Hub Professional:
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Home Conversations Contacts

¢ Customer feedback

Customer loyalty
Submissions Analyse

= Filter  Daterange: This month so far X

SURVEY VIEWS

487

NPS

\\ 56% Promaters
mninus

9 1 8% Detractors

- 38 NPS

ON [ Edit su

From: Biglytics (biglytics@hubspot.com)

Subject: Hey, how are we doing?

Share your feedback on biglytics.net

Your opinion matters.

Please take a moment to rate us from 0-10 below.

How likely is it that you would recommend biglytics.net to
a friend or colleague?
0) (1 2) (3) ¢4) (5) (6) (7) (8) (9) (10

Not at all likely Extremely likely




< Create a ticket

Helpdesk Automation
Assign ticket to

Actions Settings Performance . e
! ng Contact's existing

Service Hub Professional: @® Specify a HubSpot owner

J_lj_l'll xl% % J A Marcus Andrews

Enrollment triggers: Ticket Pipeline
Contact has filled out Event de-registration o
[SAVE]. Support Pipeline

D2 X2 22 AFSHA D0 o w2 s
nl_g_-o:-_ A % | |-E 2 I-OI H *HOI OA-' O Wiaiting on us
A

= o
g = AFLICE

Ticket name & Insert contact token -

Contact registration help form
Create a ticket

“Contact registration help form" and assign to Source

Marcus Andrews
Form

Ticket description & Insert contact token ~

Help register these people as they come in.

Set another ticket property
I

Cancel




Service Hub Enterprise:

=d0|=

—_

2850 2fo|2E2|§ 9 =

124 X2 EHE RSt 2 Al HARXE
3

US LY.

ations ~ Marketing

Playbooks

Choose which users can write and publish playbooks

View: All =

NA...

[*] Onboarding Follow-up Call
@ Published, with edits

[*] Onboarding Follow-up Call Copy
Draft

[CS] Day 45 - Midpoint Onboarding Checkup
@ Published, with edits

[CS] Day 95 - Post-Onboarding Checkup
@ Published

onbearding
Draft

onboarding call #1
Draft

Playbook

[CS] Day 95 - Post-Onboarding Checkup

Obiective: C; h&A 1ehi,

P

* Establish Account game plan with CSM
* Close initial & establish future cross - adoption opportunities
¢ Schedule "Midyear Checkup" (Month 6)

Checklist

. Execute proper research

. Review health check to see the state of the account

. Additional item - Review the IS TO CSM hand-off notes

. Confirm the call 2 days prior

. Execute the call

. Log the call on the account

. Label the call as Day 95 Check Up

. Establish next steps + send recap email + calendar invite for the Month 6 check up
back to appropriate internal folks at HS

® N U A WN S

Run Day 95 Check Up call with customer

Log the call on the account

o Label the call as "Day 95 Check Up”

Establish next steps + send recap email + calendar invite for Month 6 Check Up

o The next steps portion is key, and can look different depending on the type of ¢
below list of potential x-sell/up-sell opportunities by product hub:

Marketing Hub

* They have just completed their 90 day onboarding process

o likalvta hava inet camnloted a trancitinn call fram IS ta CSM
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Pricing
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Free Tools & CRM
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Starter

HubSpot CRM plus

14 212
(711,008 + 7} Al
10008 £ 2508 371

OIMIZ OFHIE!
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clERUE 1

QI°| L= JIs MiS

Professional

Starter plus
124 2|
(71=1,000% + 27} Al
1,000% & & 50$ 271

OIMIZ OHAHIE!
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E $800

Enterprise

Professionalplus

12 2|
(71 10,0002 + 37 Al
1,000 = 2103 371
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ES DZS=*100HIK| & 71S)

Hierarchical &l 1A
Single sign-on
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o
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2 $3,200



https://www.hubspot.com/pricing/marketing

Contact Us
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Mula 22/517] (3) ) GOLDEN PLANET
www.goldenplanet.co.kr

054 AR

Email: hslee@goldenplanet.co.kr
Mobile: 010.8466.1826
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