Media Kit



Overview

NCGA Golfis the official publication and the main commeations vehicle of the NCGA GOLF
120yearold Northern California Golf Associatiomyhich features anembership S
community of over200,000 golfers and ,400 clubs. Mmbersare from San f” ;
Francisco, Silicon Valley, Napa, Sonoma, Monterey, Lake Tahoe and Sacra |,
areas. Published four times a year, the magazine concentrates on locahevesit =~ smeuy e
people, and issues in the Northern California golfing community. Each iss BEST
delivered by mail directly to the homes of NCGA members, and additional ¢t |, S
are distributed through the private and public member club facilities of the N(C A. = !
In 2019 ,the magazine was among the winners at the 26th annual ING Media Av *
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Member Profile

One of the most distinguished audiences in golfNEB&SA membership communitytilizes more than 400
regional facilities, in Silicon Valley, San Francisco and the Bay Area, Sonoma, Napa, Monterey and

Sacramentoegions.

Private Club Members

92%

play more than 10 rounds a year

19%

male ENENE

0

own their own home and
29% own a 2nd home or condo

65%

graduated college;
29% Masters/PhD




A Travel
Membership

0l.3% 84% 8%

have taken 2 or more golf trips took at least one golf trip plan to take a golf trip
in the past 12 months in the last 12 months in the next 12 months

Considering for Considering for

Future Travel (non-lower 48) Future Travel gower 4s)

1 Hawaii Las Vegas & Nevada

2 UK and Ireland Palm Springs

3 Mexico Arizona

4 Canada San Diego

Bandon Dunes & Oregon
Santa Barbara
Texas

Florida

Carolinas
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Headquartered In
Northern California

Adobe Systems
Alphabet Inc.
Apple Inc.
Avaya

Charles Schwab Corporation

Chevron Corporation
Cisco

Ebay

Electronic Arts
Ericsson

Facebook

Fisher Investments

Franklin Templeton Investments

Gap Inc.
GoPro

HP Inc. (formerly Hewlett Packard)

Industrial Light & Magic
Intel

Kaiser Permanente
LinkedIn

Lockheed Martin Space Systems

Lyft

PayPal

Pixar

Polycom
Qualcomm Atheros

Partial List of Clients

Bandon Dunes

Bayonet Black Horse
CarmelValley Ranch
Carr Golf

Cleveland / Srixon / XXIO
Club Glove

Desert Mountain
Foresight Sports

Full Swing Golf

Golfzon

La Quinta Resort
Marchesi Antinori Wines
Old Greenwood

Pebble Beach Resorts
PING

Red Ledges

Safeway
Salesforce.com
Sephora
Square, Inc.
Tesla Motors
Twitter

Uber

Ubicom

Visa, Inc.

Wells Fargo Banl
Williams-Sonome
Yahoo!

YouTube

Robert Trent Jones Golf Tre
Rolex

Skytrak

TaylorMade

Wailea Golf Club

Yamaha

Two of Amer i-meomecoudttes dneitogbb fewnd in Northern California:

Santa Clara and Marin.*

* Source: 2012 US Census

Bureauds American

Community Survey



Digital Solutions

Our website provides nemembers and members access to information, edu@twopportunities
to enjoy their best golf life. Members can post scores, register for golf events, learn about the Rules
and see video tips to enjoy the game more.

Advertising opportunities: Home Page Banner At5$0 (one month)

Our email communications serve as a great way to reach our large and already engaged audience of
Northern California golfers-130,000 to be exact with open rates over 35%!

Youodll be able to deliver t amegsarabe foraodlativelylevw a n d
cpm.

Vehicles include:
1 NCGA PLUS Digital Newsletter (monthly$1,500
1 Dedicated EBlast: $7,000
1 NCGA Member Exclusives (monthly$3,000
1 E-RevisionFeaturé Official USGA Handicap Index (1st and 15th of each mor$R)000
T Womendés News /| iSpokssrshige-nvanthlg: $1t,560r

*note that all email marketing requires a special NCGA Member Benefit.
Additional sponsorship opportunities can be customized for NCGA Partners, inckudintg sch as

casual outings, competitive tournaments, Seniors, Womerateell aon-site at
NCGA golf courses Poppy Hills in Pebble Beach and Poppy Ridge in Livermore.



NCGA.org NCGA Dedicated NCGA NCGA Member
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Ammvare

NCGA Senlor Series

NCGA Golf Plus 7

In July 2017, the Northern California Golf
Association launcheNCGA Golf Plusa monthly
publication that is sent via email to ov@2,000
members of the Northern California Golf N —
Association.NCGA Golf Plusappears in a user ~ ..
friendly digital reader accessiblga the Internet, Rule of the Month:

so it requires no software downloads. S

NCGA Golf Plugeatures bonus content not seen jg
the print edition and is highly visual while |
delivering relevant content to members of tige :
NCGA. With the print magazine published fo |9LF ) -

times per year, the onlif¢CGA Golf Pludocuses phs \
on timely issues covering breaking new,
tournament recaps, instruction pieces, equipm
updates, videos and much more.
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Inside the Numbers



