Making Fan Data Work For You

Effectively Connecting Segmentation to Revenue
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COACH TOM FLORES HOF CAMPAIGN

Implied & Explicit - Hispanic Audience Targeting
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CAMPAIGN RESULTS - YOUTUBE
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CAMPAIGN RESULTS - FBI/IG
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Chiefs Leverage
League Ticketing
Propensity Scores and
Targeted Lists To Drive
$2.1M In Ticket Sales

Kansas City Chiefs

The Challenge

Preparing for the 2021 season, the Chiefs faced the
obstacle of maximizing revenue with a premium
schedule and ninth regular season home game,
despite just a small portion of fans attending games
in-person during the 2020 season. The Chiefs were
looking to identify new leads as well as ultimately
drive ticket sales revenue on their availability.

The Approach

The Chiefs ran campaigns in email, paid social and
programmatic platforms. Fans were strategically
targeted using segments from their internal
database and from the league database through the
AWS integration and league ticketing propensity
scores. Higher ranked fans were reached via email,
while lower ranked fans were reached through
social and programmatic efforts. For season tickets,
the campaigns were geared towards identifying
more promising leads through paid social lead
generation and web contact forms. For single
tickets, the campaign directed fans to the club
ticketing pages.

The Results

After running these campaigns, the Chiefs saw
1,548 accounts (20% of these accounts were
specifically targeted based on the propensity
scoring provided by the League) purchase tickets
which resulted in $2.1M in ticket sales.
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