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Marketing technology used by: 
• ~700 associations (current) 
• ~4,000 conferences, trade shows, 

and virtual events (cumulative)



Your sponsors need effective digital marketing today, 
and you are perfectly poised to give it to them

New Reality #1



Without the magic of face-to-face, you are now 
competing against other digital marketing options 

when selling your virtual event sponsorships

New Reality #2



Characteristics of Effective Digital Marketing

• Measurable/Quantifiable
• Segmented/Targeted/Personalized
• Multi-Channel/Integrated
• Funnel-Friendly (Lead Nurturing)
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Social Shout-Outs







Sponsored Ad Retargeting



Sponsored Ad Retargeting



PGA Merchandise Show



Sponsor Report  -
PGA Merchandise Show



Water Environment Federation -
WEFTEC



Water Environment Federation -
Association Website



Sponsored Chat/Pop-Up



Segment w/ Reg Data



Segment w/ Reg Data
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Session Sponsorships



Session Sponsorships (Case Study: Feathr/SURGE)

• “Waiting Room” / Transition Slides
• Official intro video
• Sponsor “commercial” + pop-up CTA
• Mid-session pop-up CTA
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Session Sponsorships (More Ideas)

• Sponsor rep introduces speaker live
• Host/moderator thanks sponsor live
• Sponsor logo in virtual background of speaker(s) or 

video “filters”/effects
• Banner or logo below video throughout session



Matchmaking/Networking



Segment w/ Reg Data



Segment w/ Reg Data



Segment w/ Reg Data



Networking Ideas

• “Special Interest Group” discussions
• Interactive workshops (design thinking, business case, etc)
• “Virtual Happy Hour” or coffee break
• Icebreakers or mini games
• “Supplier Speed Dating”



Thought Leadership



Thought Leadership Ideas

• Sponsor presents a session
• Sponsor co-presents a case study w/ customer
• Sponsor moderators a panel
• ”Supplier panel” w/ several sponsors
• “Solutions Showcase” (brief product demos w/ live Q&A 

from suppliers)



Physical/Experiential



Physical/Experiential Ideas

• “Swag bag” via mail
• Happy hour kit (wine, cocktail fixings, kombucha)
• Badge or t-shirt (w/ contest or incentive to wear)
• Virtual 5K run or yoga class
• Virtual photo booth (“best of” reel)



Virtual events are the new normal, soon to be joined 
by hybrid events, and both formats will persist even 

once unrestricted in-person events return

New Reality #3



Our collective crash course in virtual/hybrid events 
over these 12-18 months will permanently change 

sponsor and exhibitor expectations

New Reality #4



Questions?

aidan@feathr.co


