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A. Your vision with an uncorrected cataract
B. Your vision after Laser Cataract surgery with Dr. Frantz

Jonathan M. Frantz, M.D., FACSMedical Director

The Choice is Clear.

239.430.3939|BetterVision.net
Don’t Let Cataracts Hinder Your Life.
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Frantz
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W
ASHINGTON - Yes, you can
buy happiness — especially if
the money saves you time.

People who dole out cash to
save time on things like house-
keeping, delivery services and

taxis are a little bit happier than those who
don’t, new research finds.

Researchers surveyed more than 6,000 peo-
ple in four countries and also ran an experi-
ment, giving people $40 for two weeks. One
week, they had to buy something material, like a
shirt. The next week, they paid to save them-
selves time. People said they felt happier after
saving time than buying stuff.

“Money can buy happiness if you spend it
right,” said University of British Columbia psy-
chology professor Elizabeth Dunn, co-author of
a study in Monday’s Proceedings of the National
Academy of Sciences.

The right way is paying someone else to do
the time-consuming drudge work that you don’t
like, said study lead author Ashley Whillans at
the Harvard Business School. When people do
that, they report feeling greater life satisfaction
in general and happier that day. But when they
buy material objects, it tends not to bring people
the happiness they expect, she said.

Lynda Jones, a retired critical care nurse in
Indianapolis, has been hiring a housekeeper
since she got out of college and said it’s the one
thing that kept her from burning out in the high-
stress job. Now she also has a grocery delivery
service.

“It’s really not that expensive when you think
about what my time costs,” Jones said Monday.
“You can always get money. You can’t buy back
time.”

Earlier research found that using money to
help others or have good experiences — like a
spa day or travel — also makes people happier
than buying things, Dunn and Whillans said.

The survey was performed in the United
States, Canada, Denmark and the Netherlands.
Except for the U.S., the countries rank near the
top of global happiness reports. In general, buy-
ing time increases Americans’ happiness about
0.77 on a 10-point scale, with similar increases in
the other countries, Dunn said. That might not
seem like much, but it is statistically significant,
Whillans said.

Income doesn’t matter. Rich or poor, spend-
ing money to save time seems to make people
happier, Whillans said. And if anything, the data

suggested that people with less money were
able to get a bigger happiness boost from time-
saving purchases than those with more, she
said.

Yet only 28 percent of the people surveyed
spent money to save time, an average of $148
per month.

In the $40 experiment, the researchers
picked 60 people at a Canadian science museum.
When the people spent the money on things,
their average happiness score was 3.7 on a five-
point scale. But when they spent it to pay a
neighbor’s kids to do yardwork or get lunch
delivered or take a taxi rather than a bus, their
score averaged 4, a small but statistically sig-
nificant difference, said Dunn, co-author of the
book “Happy Money: The Science of Happier
Spending.”

The phrase “money can’t buy happiness” is
wrong, as is “time is money,” Dunn said. Earlier
studies show people are less likely to volunteer
their time or help the environment when they

think of time as money, she said.
Outside researchers in happiness praised the

research.
“Research shows that people in rich nations

are more stressed than people in poor ones,
which at first does not seem to make sense. But
part of the stress is this time pressure — too
much to do, and one cannot get everything
done,” said happiness researcher Edward Di-
ener at the University of Illinois. “So buying
time through purchases makes a lot of sense.”

Whillans put her findings to the test when she
moved from Vancouver to the Boston area. She
paid for someone to get rid of all the boxes from
her new house and hired housekeeping and
grocery delivery services — a change from
graduate student life.

“I was surprised,” Whillans said. “Wow, this
really does feel great.”

Similarly, Dunn had been fighting with her
husband about getting a housekeeper. Now, she
said, “I win,” and they are getting one.
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Researchers have found that people who dole out cash to save time, via services such as housekeeping, grocery
delivery or taxis, are happier than those who don’t.

YOU CAN BUY HAPPINESS — 
IF PURCHASE SAVES TIME

SETH BORENSTEIN
ASSOCIATED PRESS

The Blue Zones Project in South-
west Florida has had three more or-
ganizations join the cause.

The Commons Club at The Brooks
has signed on to the project as a work-
site to promote better health among its
workforce and Juicelation, a Naples
juice bar, has gained restaurant recog-
nition.

The third group is Mayflower Con-
gregational United Church of Christ in
Naples, which has gained approval as a
faith-based organization to promote
better health and longevity among its
congregation.

With the three organizations signed
on, there are more than 72 companies
and organizations in Southwest Florida

that have acquired Blue Zones recog-
nition since the NCH Healthcare Sys-
tem introduced the initiative to the
region in late 2014. The project is a
Minneapolis-based organization that
helps communities learn about ways to
promote better health and longevity,
based on the travels of National Geo-
graphic’s explorer Dan Buetter who
recognized common lifestyle traits of
people around the world who live to 100
or older.

He calls the longevity characteris-
tics the “Power Nine” principles and
outlined his findings in a book, “The
Blue Zones: Lessons for Living Longer
from the People Who’ve Lived the
Longest,” and it became a New York
Times bestseller. The project was es-
tablished in 2010 and partnered with 

3 more organizations take Blue Zones pledge
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SUBMITTED: HEALTHWAYS STAFF

Employees of Juicelation celebrate Blue Zones recognition.

Newest Southwest Florida members
include worksite, restaurant, church

See PLEDGE, Page 7D

BLUE TIP: Genuinely happy people do not just sit around being content. They make things happen. 

— Dan Buettner, Thrive: Finding Happiness the Blue Zones Way


