






Mobile Subscription App Ad Concepts
Section 7

Based on information from Facebook Ad Library, TikTok For Business, and MobileAction, 
creative trends we’ve identified for mobile subscription apps broadly include: 

 App Overview: An image or video that communicates overall user experience
 Key Feature: Focus on the specific benefits of a core feature
 Testimonial: Focus on a user’s review and/or experience
 Animated Text: Kinetic typography or motion graphics
 Visually compelling: Focus on arresting photography
 Brand: Focus solely on brand messaging

Step 1: Analyze creative trends 
within your genre/category

Step 2: Identify user motivations

Mobile app subscription services range from weekly food boxes to productivity tools to fitness 
trackers. Borrowing from the value propositions of software-as-a-service, mobile subscription 
services promise an ongoing value for a recurring payment. While different mobile subscription 
categories focus on specific user interests, there are universal user motivations for subscription 
services that drive their popularity across all verticals. Below, we’ve outlined high-level 
motivational triggers for a mobile app subscriber. The included motivations are specific to the 
mobile app subscription model itself, not an individual category such as fitness or productivity.

Mobile Subscription App User Motivations
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Step 3: Map competitive creative trends
to motivations to guide creative concept development

Our ad concept model supports nearly 40 creative concepts for mobile subscription service apps by 
pairing six trends with six user motivations. 

Showcase features and user experience through screen grabs from the app:

 For convenience-seekers, highlight ease of use, fast set-up, and support
 For deal-seekers, highlight promos or discounts 
 For discoverers and access seekers, show new products and features

Use testimonials to show subscriber experience:

 Highlight ease of use to get products fast
 Show what it’s like to discover a new favorite
 Highlight niche and hard-to-find products

Use arresting photography to differentiate:

 Show exclusives and limited editions
 Highlight niche and hard-to-find products
 Highlight community spaces and social connection
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Staying Ahead of Mobile App
Advertising Developments

Section 8
Our industry expertise comes from managing over $3.5 billion in creative and paid social spend 
for the world’s largest mobile apps and performance advertisers, including Glu, Roblox, Wooga, 
Zynga, and Skillz. Our proprietary full-stack marketing platform AdRules provides real-time
business intelligence and creative research from 3.5 million video ads across social channels. 

As the mobile advertising ecosystem has evolved, we have focused on being a reliable source of 
mobile app industry insights and trends. Our strategic analyses of IDFA loss and media buying 
automation, along with tactical guidance for user acquisition and creative teams, has helped 
advertisers remain profitable during an unprecedented era of change. Our industry expertise has 
earned coverage from CNBC, Forbes, SeekingAlpha, Business Insider, VentureBeat, TechCrunch, 
Mobile Marketing Magazine, and many more. 

Email us at sales@consumeracquisition.com to discuss how we can help you stay ahead in 2022.  
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