
WOMEN AND 
MILLENNIALS 
LEAST WILLING TO 
GET VACCINATED
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CONSUMER 
CONFIDENCE WANING 
AGAIN WITH COVID-19 
VARIANT ON THE RISE 
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Worry About 
Coronavirus  
has increased 
SInce July
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25% INCREASE
FROM JULY 2021 

AND Consumers are 
starting to cut 
back on spending 
again 
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Coronavirus 
continues to impact 
consumer purchase 
decisions

Safety concerns are increasing compared to July 2021 
around these in-store shopping activities 

Vaccination Data
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12% INCREASE 
FROM JULY 2021
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18% INCREASE IN FEELING 
UNSAFE COMPARED

TO JULY 2021

TRYING ON PRODUCTS 
IN A DRESSING ROOM

TRYING ON SHOES

TESTING BEAUTY
PRODUCTS/MAKEUP 

WORKING WITH A
SALES ASSOCIATE

20% INCREASE IN 
FEELING UNSAFE

COMPARED TO JULY 2021

30% INCREASE IN 
FEELING UNSAFE

 COMPARED TO JULY 2021

16% INCREASE IN 
FEELING UNSAFE 

 COMPARED TO JULY 2021
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ALREADY RECEIVED 
THE COVID-19 VACCINE

The Majority of 
Respondents Are 
or Plan to Get 
Vaccinated. 
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HAVE NOT GOTTEN THE
VACCINE, BUT PLAN 

TO WHEN ABLE

DON’T PLAN TO GET 
THE VACCINE OR

AREN’T SURE

Percent of respondents saying they are cutting 
back on spending from pre-pandemic levels

Percent of respondents saying that Coronavirus
is impacting their purchase decisions

Percent of respondents saying they are worried or 
somewhat worried about Coronavirus

CONCERN REMAINS HIGHEST 
ABOUT TRYING BEAUTY 
PRODUCTS/MAKEUP IN-STORE 
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JULY 2021 AUGUST 2021APRIL 2021 90% of those unwilling to 
get vaccinated won’t 
consider getting the 

vaccine to ensure access 
to restaurants and 

businesses that require 
proof of vaccination 

30% INCREASE 
FROM APR TO AUG 
2021

14% DECREASE 
SINCE APRIL 2021

WOMEN
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18% DON’T PLAN TO OR 
AREN’T SURE 
ABOUT GETTING 
VACCINATED
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MILLENNIALS

GEN X & GEN Z

BABY BOOMERS
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